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SEEK  TO  DOUBLE  RATE. 

bill  to  increase  magazine 

POSTAGE  TO  TWO  CENTS 
MAY  BE  ADOPTED. 

Cyrus  H.  K.  Curtis  and  Don  C.  Seitz 
Appear  Before  the  House  Commit¬ 
tee  on  Post  Offices  in  Opposition  to 
Proposed  Measure — Penny  Postage 
Not  Likely  to  Be  Adopted  by  Pres¬ 
ent  Congress — Postage  Revenues. 

(Special  Correspondence.) 
Washington,  D.  C.,  Feb.  12. — 
li  ivement  was  set  in  motion  this  week 
l)\  the  House  Committee  on  post  offices 
ail 'I  post  roads  to  increase  the  postal 
rale  on  magazines  carried  in  the  mails 
fr  in  one  cent  to  two  cents  a  pound. 
The  indications  are  that  a  bill  authoriz- 
ii.e  the  increased  rate  will  be  reported 
and  passed  by  the  House.  It  is  esti- 
nialed  that  the  proposed  increased  rate 
(in  magazines  would  yield  anywhere 
irum  $10,000,000  to  $15,000,000  addi¬ 
tional  revenue. 

The  post  office  officials  believe  that 
tlu  magazines  should  pay  more 
■  freight,”  and  a  majority  of  the  House 
Committee  appears  to  be  in  sympathy 
with  the  idea.  So  far  there  has  been  no 
suggestion  that  the  penny  a  pound  rate 
on  newspapers  shall  be  increased.  In 
fact,  the  daily  press,  or  at  least  that 
portion  of  it  that  is  circulated  in  big 
cities,  will  not  be  affected  if  the  com¬ 
mittee  proceeds  along  present  lines. 
ADOPTION  NOT  LIKELY. 
Consideration  of  the  bill  to  increase 
the  magazine  mail  rate  was  brought 
about  as  a  result  of  an  agitation  for 
penny  postage.  The  advocates  of  penny 
p.istage  argued  before  the  House  Com¬ 
mittee  that  if  the  rates  on  second  class 
mail  matter  were  increased  the 
lower  rates  on  letters  could  be  installed 
economically.  The  committee  has  no 
present  intention  of  reporting  a  bill  pro¬ 
viding  for  penny  postage.  Instead,  it 
is  the  committee’s  purpose  to  equalize 
revenues  by  increasing  the  postal  rate 
on  magazines. 

The  magazines  intend  to  fight  the  plan 
to  increase  the  mail  rates.  They  were 
represented  before  the  committee  Tues¬ 
day  by  Cyrus  H.  K.  Curtis,  president 
of  the  company  that  publishes  the  Satur¬ 
day  Evening  Post  and  the  Ladies’  Home 
Journal.  Mr.  Curtis  spoke  in  opposition 
to  penny  postage  and  the  proposal  to 
increase  the  magazine  mail  rate. 

BUSINESS  FROM  CURTIS  CO. 

Mr.  Curtis  was  questioned  at  length 
concerning  the  revenues  of  the  Satur¬ 
day  Evening  Post  and  Ladies’  Home 
Journal.  He  told  the  committee  that  at 
[iresent  these  publications  expend  about 
$600,000  a  year  in  nostage.  The  amount 
would  be  doubled  by  an  increase  in  the 
postal  rate  to  two  cents  a  pound.  Re¬ 
plying  to  questions  Mr.  Curtis  said  that 
the  Post  has  a  circulation  of  more  than 
2,000,000  copies  a  week,  and  the  Ladies’ 
Home  Journal  a  circulation  of  1,700,000 
copies  for  each  edition. 

“It  is  not  a  question  of  the  cost  of 
living,”  replied  Mr.  Curtis.  “It  is  a 
question  of  the  cost  of  circulation.  As 
your  circulation  increases  your  costs  in¬ 
crease  and  naturally  your  prices  for  ad¬ 
vertising  space  must  increase.” 

Chairman  Moon  of  the  committee 
asked  a  number  of  questions  that  in¬ 
dicates  that  he  is  opposed  tb  considera¬ 
tion  of  penny  postage  at  this  time,  but 
that  he  believes  the  magazine  mail  rate 
should  be  increased.  The  suggestion 
also  has  been  made  in  committee  that 
Continued  on  page  676. 


ELLIOTT  KELLY. 

General  Manager  of  the  Perkins  Press,  Tacoma,  Wash. 


BONFILS  THRASHES  LAWYER. 

Denver  Post  Owner  Alleges  Assault 
With  Intent  to  Kill. 

(Special  Correspondence.) 

Denver,  Col.,  Feb.  9. — Long  standing 
bitterness  between  T.  J.  O’Donnell,  a 
local  attorney,  and  F.  G.  B'onfils,  part 
owner  of  the  Denver  Post,  resulted  to¬ 
day  in  a  fight  between  the  two  men  in 
the  county  court  house,  during  which, 
it  is  alleged,  O’EKmnell  drew  a  revolver 
and  tried  to  shoot  Bonfils.  Bystanders 
declared  that  Bonfils  prevented  the  dis¬ 
charge  of  the  weapon  by  seizing  the  re¬ 
volver  and  thrusting  his  finger  under 
the  hammer.  The  men  met  in  the  cor¬ 
ridor  of  the  court  house,  where  a  suit 
by  Bonfils  against  a  water  company  is 
pending.  A  fist  fight  quickly  developed, 
Bonfils  striking  O’Donnell  in  the  face 
with  his  right  hand,  on  which  was  a 
heavy  ring. 

His  face  badly  cut,  O’Donnell  is 
alleged  to  have  drawn  his  revolver  and 
attempted  to  fire.  Michael  Delaney, 
formerly  Chief  of  Police,  disarmed 
O’Donnell. 

B'onfils  went  immediately  to  the  office 
of  District-Attorney  Rush  and  swore 
out  a  warrant  charging  O’Donnell  with 
assault  with  intent  to  kill.  He  displayed 
bad  cuts  on  his  right  hand  where  the 
trigger  of  O’Donnell’s  weapon  had 
struck.  O’Donnell  was  put  under  bond 
for  examination. 


Hearat  For  Arizona  .Senatorahip? 

The  purchase  by  William  Randolph 
Hearst  of  a  tract  of  land  in  Arizona 
has  given  rise  to  the  report  that  he  in¬ 
tends  to  establish  a  residence  in  Ari¬ 
zona  for  the  purpose  of  obtaining  a 
Senatorial  nomination  from  that  state. 
Real  estate  men  say  he  is  planning  to 
erect  a  modern  hotel  on  the  site.  His 
secretary,  Mr.  O’Reilly,  confirmed  the 
purchase  of  the  land,  but  said  Mr. 
Hearst  does  not  intend  to  leave  New 
York.  He  bought  the  site  of  an  old 
hotel  merely  because  its  situation  on 
the.  Grand  Canyon  appealed  to  him. 

Ask  Receiver  tor  New  Orleans  Bee 

Alleging  that  the  board  of  directors  of 
the  New  Orleans  Bee  Publishing  Com¬ 
pany  has  by  resolution  declared  the  in¬ 
ability  of  the  concern  to  meet  its  liabili¬ 
ties,  Charles  D.  Foucher,  a  creditor,  and 
Mrs.  Louis  D.  Goodrich,  a  stockholder, 
have  petitioned  for  a  receiver.  They  ask 
the  court  to  appoint  Maurice  Lafargue  as 
receiver.  The  defendant  company  ad¬ 
mitted  all  the  facts  alleged  in  an  answer, 
filed  simultaneously  with  the  petition. 

Warden  Sue*  Newspaper  for  $60,000. 

The  New  St.  Louis  Star  is  the  de¬ 
fendant  in  a  suit  filed  last  week  by  D.  C. 
McClung,  warden  of  the  Missouri  Peni¬ 
tentiary  at  Jefferson  City.  McClung  al¬ 
leges  he  was  damaged  in  reputation  by 
the  publication  of  a  narrative  concerning 
the  stringing  up  of  Steve  Willis,  a  St,- 
Louis  convict. 


HEARST  ENJOINS  A.  P. 

SEEKS  TO  PREVENT  ACTION 
AGAINST  HIS  SAN  FRAN¬ 
CISCO  EXAMINER. 

Oakland  Edition  of  Pacific  Coast 
Daily  the  Issue — News'  Association 
Had  Directed  Him  to  Change 
Title  of  Suburban  Edition — Peti¬ 
tion  and  Affidavit*  Charge  that  Loss  of 
Service  Would  Work  Injury. 

The  Board  of  Directors  of  the  .\ssi)- 
ciated  Press,  in  session  Wednesday, 
was  served  with  a  temporary  injunc¬ 
tion,  granted  by  Justice  Giegerich  of 
the  Supreme  Court,  restraining  the  a-sso- 
ciation  from  suspending  its  service  to 
the  San  Francisco  Examiner,  or  in  any 
way  disciplining  or  punishing  William 
Randolph  Hearst,  its  owner,  for  his  re¬ 
fusal  to  comply  with  the  respondent’s 
direction  to  change  the  title  of  a  cer¬ 
tain  edition  of  the  San  Francisco  Flxani- 
iner.  The  writ  was  obtained  by  Mr. 
Hearst  through  Clarence  J.  Siiearn. 
The  case  will  be  heard  March  2. 

In  the  petition  and’  affidavits  whicli 
accompanied  it  the  Associated  Press  is 
described  as  a  corporation  so  effectively 
organized  and  so  conducted  as  to  make 
competition  against  it  by  a  single  news¬ 
paper  “practically  impossible.”  .Accord¬ 
ing  to  the  affidavits  the  news  fnrni  the 
A.  P.  is  of  so  great  value  that  the 
deprivation  of  the  service  works  incal¬ 
culable  injury  to  a  newspaper. 

SAYS  HE  COMPLIED  WITH  RULES. 

Mr.  Hearst  says  he  became  a  member 
of  the  Associated  Press  in  19fX)  by 
reason  of  his  ownership  of  the  San 
Francisco  Examiner,  and  has  since  com¬ 
plied  with  all  the  rules  and  regulations, 
so  far  as  he  could  ascertain  them,  and 
has  paid  his  share  of  all  expenses. 

His  assessment  for  the  Examiner  has 
ranged  from  $250  to  $400  a  week  and 
is  at  the  present  time  $393.20  a  week. 
Because  his  readers  have  known  that  he' 
has  received  the  service  and  because  of 
its  exclusive  character  the  service  it¬ 
self  has  become  a  valuable  part  of  the 
good  will  of  the  newspaper. 

Some  time  ago  Mr.  Hearst  began  to 
issue  an  edition  of  the  San  Francisco 
Examiner  designed  for  circulation  in 
the  adjacent  city  of  Oakland,  and  the 
title  of  this  edition  was  so  arranged  as 
to  make  it  appear  “Oakland  Examiner,” 
the  words  “Edition  of  San  Francisco,” 
which  were  interposed  between  “Oak¬ 
land”  and  “Examiner’’  in  the  title  line, 
being  in  small  type. 

PROTEST  BY  OAKLAND  TRIBUNE. 

The  Oakland  Tribune,  which  is  the 
only  newspaper  in  Oakland  which  holds 
membership  in  the  Associated  Press, 
complained  that  Mr.  Hearst’s  action  was 
a  violation  of  the  by-laws  of  the  as.so- 
ciation,  under  which  the  right  of  Mr. 
Hearst  was  limited  to  the  publication  of 
Associated  Press  news  in  the  San  Fran¬ 
cisco  Examiner.  The  title  of  the  San 
Francisco  Examiner’s  Oakland  edition, 
it  was  contended,  was  misleading,  be¬ 
cause  at  a  short  distance  it  appeared  to 
be  “Oakland  Examiner,”  and  it  was  only 
when  brought  nearer  to  the  eye  that  the 
smaller  type  became  legible,  containing 
the  explanation  that  the  paper  was  the 
“Oakland  edition  of  the  San  Francisco 
Examiner.” 

Mr.  Hearst  was  asked  by  the  Board 
of  Directors  in  December  last  to  make 
answer  to  a  charge  of  violating  the  by¬ 
laws  of  the  association.  The  matter  wa^ 
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continued  until  the  meeting  of  the  Board 
of  Directors  Wednesday,  and  just  prior 
to  the  meeting  the  injunction  was  issued. 

Mr.  Shearn  accompanies  the  petition 
with  an  affidavit  ia  which  he  swears  that 
he  discussed  the  matter  with  Melville 
E.  Stone,  with  the  general  counsel  of  the 
Associated  Press  and  with  the  directors, 
and  he  adds : 

“I  was  informed  that  unless  the  plain¬ 
tiff  complied  with  the  requirements  of 
the  defendant  to  change  the  typograph¬ 
ical  appearance  of  the  heading  or  title 
of  the  Oakland  edition  of  the  San  Fran¬ 
cisco  Examiner  as  specified  in  the  com¬ 
plaint  the  plaintiff  would  be  disciolined 
therefor,  either  by  suspension  of  the 
news  report  of  the  defendant  or  by  fine 
or  by  presentation  to  the  members  for 
expulsion.” 

It  was  explained  at  the  offices  of  the 
Associated  Press  here  Thursday,  that 
the  article  of  the  by-laws  of  that  asso¬ 
ciation  under  which  Mr.  Hearst  was 
cited  in  this  case  said: 

Article  VII.,  Section  5.  A  member  shall 
publish  the  news  of  The  Associated  Press 
only  in  the  newspaper,  the  language,  and 
the  place  specified  in  his  certificate  of  mem¬ 
bership,  and  he  shall  not  permit  any  other 
use  to  be  made  of  the  news  furnished  by  the 
corporation  to  him  or  to  the  newspaper 
which  he  represents. 

It  was  further  pointed  out  that  Article 
II,  Section  5,  of  the  by-laws  of  the  asso¬ 
ciation  had  a  direct  and  important  bear¬ 
ing  on  the  case.  This  section  reads: 

Whenever  the  name  of  any  newspaper 
mentioned  in  any  membership  certificate 
shall  be  changed  in  any  respect,  the  mem¬ 
ber  holding  such  certificate  shall  thereupon 
give  written  notice  of  the  change  to  the  Sec¬ 
retary,  and  shall  return  his  certificate  of 
membership  to  be  canceled,  whereupon  a 
new  certificate  in  like  terms  shall  be  issued, 
designating  the  newspaper  by  Its  new  name. 

The  purpose  of  the  foregoing  by-laws, 
it  was  explained,  was  to  prevent  ficti¬ 
tious  titles  or  uses  of  the  membership 
privilege  not  contemplated  when  the 
member  was  admitted.  Complaint  was 
recently  made  against  the  San  Fran¬ 
cisco  Chronicle  on  similar  grounds,  but 
when  the  attention  of  the  publisher  of 
the  Chronicle  was  called  to  the  matter, 
the  misleading  title  was  promptly  aban¬ 
doned. 


DECREES  BOND  IN  ITEM  SALE. 


Executor  Fitzgerald  Mutt  Enter  Se¬ 
curity  to  Administer  Money. 

Judge  Gest,  in  the  Orphans’  Court, 
Philadelphia,  filed  a  decree  last  w-eek  or¬ 
dering  that  Harrington  Fitzgerald,  exec¬ 
utor  and  trustee  of  the  estate  of  his 
father,  Thomas  Fitzgerald,  enter  $15,000 
security  for  the  administration  of  the 
money  received  from  the  Philadelphia 
Item,  which  was  sold  at  auction,  Jan.  12, 
for  $11,406.74. 

Counsel  for  Fitzgerald  and  for  Maude 
Hubbard,  Frances  L.  Fitzgerald,  the  Gir¬ 
ard  Trust  Company  and  Luther  Dow'in, 
on  whose  petition  the  order  was  made, 
agreed  to  the  decree.  The  petitioners, 
who  are  executors  of  the  estates  of  other 
members  of  the  family,  alleged  that  Har¬ 
rington  Fitzgerald,  without  consulting 
them,  and  in  violation  of  the  will  of  his 
father,  discontinued  publication  of  the 
Item,  October  6. 

A  citation  was  awarded  by  Judge 
Gummey,  January  13,  directing  Harring¬ 
ton  Fitzgerald  to  show’  cause  why  the 
security  demanded  should  not  be  entered. 
.\nswer  was  filed  by  Harrington  Fitzger¬ 
ald,  denying  the  charges  set  forth  in  the 
complaint. 


London  Standard  To  Cut  Its  Size. 

The  London  Standard  announces  that 
beginning  on  Feb.  16  it  will  be  remodel¬ 
ed  into  smaller  pages,  but  there  will  be 
more  of  them.  The  Standard  says  the 
large  sheet  newspaper  is  out  of  date,  as 
its  awkward  bulk  becomes  an  impedi¬ 
ment  to  ease  and  comfort.  The  an¬ 
nouncement  continues :  “I'he  new  Stan¬ 
dard  will  be  unique  among  the  world’s 
newspapers.  It  will  be  the  only  one  of 
its  size,  belonging  to  a  class  of  its  own.” 
The  price  of  the  paper  will  remain  at 
two  cents. 


WASHINGTON  TOPICS. 


Big  Increace  in  Telegraph  Mileage 
and  Income  Reported  by  Centua 
Bureau — In  Five  Years  236,235 
Miles  of  Single  Wire  Were  Added 
— Newsboy  Brings  Suit  for  $15,000 
for  False  Arrest  Against  Munsey. 

{Special  Correspondence. ) 

W.vsHiXGTON,  1).  C..  Feb.  12.— Slowly 
but  surely  the  telegraph  is  pushing  its 
way  to  every  corner  of  the  United 
States.  This  is  evidenced  by  figures 
on  land  telegraph  systems  covering  the 
period  from  1%7  to  1912,  just  made 
public  by  the  bureau  of  the  census. 
During  this  period  the  miles  of  single 
w'ire  increased  by  236.235,  or  15  per 
cent,  and  the  increase  in  the  number  of 
offices  was  1,725,  or  5.9  per  cent. 

While  the  gross  income  increased 
$12,381,301,  or  28.2  per  cent.,  accord¬ 
ing  to  the  figures,  the  expenses  of  all 
kinds  increased  by  a  greater  amount 
$14,625,438,  or  38.2  per  cent.  The  net 
income  by  this  showing  was  therefore 
reduced  $2,244,137,  or  39.5  per  cent. 

Like  tbe  telegraph,  the  ocean  cable 
systems  show  increases,  according  to 
preliminary  figures  published  by  the 
census  bureau.  Although  the  number 
of  operating  companies  remained  the 
same  during  the  period  from  1907  to 
1912,  the  increase  in  nautical  miles  of 
cable  was  21.375,  or  46.2  per  cent. 

Suit  to  recover  $15,000  damages  for 
alleged  assault  and  false  "arrest  was 
filed  today  in  the  District  Supreme 
Court  by  Philip  Milstone,  a  newsboy, 
by  his  next  friend,  Maurice  Milstone, 
against  John  H.  Peters,  Isaac  Swidler, 
Frank  Munsey,  the  Washington 

Times  Company,  and  the  Munsey  Trust 
Company.  .Attorney  George  F.  Havell 
appears  for  the  plaintiff. 

The  newsboy  alleges  that  December 
3  last  while  he  was  crying  the  New 
York  Tribune,  Peters  and  Swidler,  em¬ 
ployes  of  the  other  defendants,  attacked 
him,  took  away  his  papers  and  de¬ 
stroyed  them  and  later  caused  his  ar¬ 
rest  for  alleged  violation  of  a  police 
regulation.  He  was  injured,  he  alleges, 
and  greatly  humiliated. 

Senator  Hitchcock  does  not  have  a 
very  high  opinion  of  the  Owen  Stock 
Exchange  regulation  bill  now  before 
Congress.  The  bill  provides  for  denial 
of  the  mails,  the  telegraph,  and  the  tele¬ 
phone  to  stock  exchanges  which  violate 
restrictions  imposed  by  the  measure,  and 
would  require  the  incorporation  of  stock 
exchanges. 

“This  bill,”  said  the  Senator,  “would 
establish  a  censorship  over  the  press  by 
the  Postmaster  General;  .\merican 
newspapers  will  not  tolerate  it.” 

Senatgf  Hitchcock  declared  that  the 
measure"  was  an  attempt  to  take  from  the 
States  powers  and  duties  which  are 
purely  domestic  and  in  no  sense  I'ed- 
eral.  He  asserted  that  the  wording  of 
the  bill  would  give  the  Postmaster  Gen¬ 
eral  absolute  supervision  of  wliatever 
news  concerning  stock  exchanges  papers 
outside  of  the  cities  where  the  exchanges 
were  located  wished  to  print. 

Samuel  Untermyer,  who  drew  the  bill, 
insists  that  the  power  given  the  Post¬ 
master  is  limited;  that  only  transactions 
of  a  fraudulent  character  would  be 
barred  from  the  mails. 

“The  press  always  has  been  jealous  of 
the  post  office  privileges,”  he  said,  “fear¬ 
ing  that  regulations  might  some  time 
reach  to  libelous  matter.” 

“.■\s  a  newspaper  man  I  take  exception 
to  that  statement.”  said  Senator  Hitch¬ 
cock.  “The  papers  only  resist  any  at¬ 
tempt  to  place  in  the  hands  of  any  one 
man  the  power  to  censor  publications. 
The  freedom  of  the  press  is  a  funda¬ 
mental  principle  of  our  government.” 

new  press  gallery  feature  is  a  list 
of  wide-awake  Indiana  papers  that  are 
receiving  tliis  winter  a  daily  news  letter 
and  telegraphic  bulletins  from  Louis 
Ludlow,  formerly  the  Washington  corre¬ 
spondent  of  the  Indianapolis  Star.  The 
list  includes  the  South  Bend  Tribune, 
Ft.  Wayne  News.  Evansville  Courier, 
Marion  News-Tribune,  Anderson  Her¬ 
ald.  Kokomo  Dispatch  and  Logansport 
Pharos-Reporter. 


A.  P.  DIRECTORS’  MEETING. 


Executive  Matter*  and  Routine  Busi¬ 
ness  Considered  by  Board. 

riie  Board  of  Directors  of  tlie  .\sso- 
ciated  Press  held  a  meeting  on  Wednes¬ 
day  afternoon.  There  were  present  the 
following:  President  Frank  B.  Noyes, 
Washington  Star;  Adolph  S.  Ochs,  New 
York  Times;  A.  C.  Weiss,  Duluth 
Herald ;  Herman  Ridder,  New  York 
Staats  Zeitung;  Samuel  Bowles,  Spring- 
field  (Mass.)  Republican;  Charles  A. 
Rook,  Pittsburgh  Despatch ;  Charles 
Hopkins  Clark,  Hartford  Courant ; 
Clark  Howell,  Atlanta  Constitution; 
General  Manager  Melville  E.  Stone  and 
.\ssistant  'Generaf  Manager  Frederick 
Roy  Martin. 

Executive  matters  and  routine  busi¬ 
ness  were  considered.  The  Montrie 
(Ga.)  Evening  Observer,  St.  Petersburg 
( Fla.)  (Morning  Times  and  Rochester 
(  Minn.)  Morning  Independent  were  ad¬ 
mitted  to  membership  in  the  organiza¬ 
tion.  The  board  w'as  served  with  an  in¬ 
junction  in  the  San  Francisco  Examiner 
case,  an  account  of  which  will  be  found 
elsewhere  in  this  issue. 

The  committee  chosen  at  the  last  an¬ 
nual  meeting  of  the  Associated  Press 
to  prepare  a  list  of  nominations  for  di¬ 
rectors  to  be  voted  upon  at  the  annual 
meeting  this  -4pril,  met  in  St.  Louis  re- 
reccntly.  The  committee  was  called 
upon  to  make  nominations  for  the  fol¬ 
lowing  directorships,  which  expire  this 
year:  Frank  B.  Noyes,  Washington 
'(D.  C.)  Star;  W.  L.  McLean.  Philadel¬ 
phia  (Pa.)  Bulletin;  W.  R.  Nelson, 
Kansas  City  (Mo.)  Star;  .\dolph  S. 
Ochs,  New  York  (N.  Y.)  Times,  and 
A.  C.  Weiss,  Duluth  (Minn.)  Herald. 

Two  candidates  for  each  vacancy 
were  nominated  as  follows:  Frank  B. 
Noyes,  Washington  (D.  C.)  Star;  W.  L. 
McLean,  Philadelphia  (Pa.)  Bulletin; 
C.  D.  Morris,  St.  Joseph  (Mo.) 
Gazette ;  .Adolph  S.  Ochs,  New  York 
(N.  Y.)  Times;  A.  C.  Weiss,  Duluth 
(Minn.)  Herald;  A.  C.  Kessinger,  Rome 
(N.  Y.)  Sentinel;  Charles  H.  Grasty, 
Baltimore  (Md.)  Sup;  W.  M.  Scudder, 
Newark  (N.  J.)  News;  W.  Y.  Morgan, 
Hutchinson  (Kansas)  News;  W.  J. 
Murphy,  Minneapolis  (Minn.)  Tribune. 

Col.  Nelson  refused  to  permit  his 
name  to  be  renominated  for  director¬ 
ship. 


Wireless  Test  to  Berlin  a  Success. 

The  first  thorough  and  successful  test 
of  wireless  communication  between  New 
York  and  Berlin  was  made  Wednesday 
night,  when  newspapers  of  New’  York 
received  and  sent  out  messages  from  the 
Telefunken  system  tower  at  Sayville, 
L.  I.  The  distance  is  4,000  miles.  The 
first  message  was  received  at  12.35  a.  m. 
and  was  addressed  to  the  New  York 
Times.  It  was  a  greeting  from  the  Bur¬ 
gomaster  of  Berlin,  to  Alayor  Mitchel  of 
New  York.  Other  messages  were  received 
by  the  New’  York  .American,  the  Sun, 
the  Herald.  World,  Tribune.  Berlin 
Vossisebe  Zeitung,  Lokal  .Anzeiger, 
Tageblatt.  and  Taegliche  Rundshau. 


To  Prosecute  Eastman  As  Publisher. 

Gilbert  E.  Roe.  attorney  for  Max 
Eastman,  who  is  under  indictment  for 
an  alle.tred  libel  against  the  .Associated 
Press  in  the  Socialistic  paper  the 
.Masses,  argued  a  demurrer  before  Judge 
Rosalsky  in  General  Sessions  Tuesday. 
He  contended  tliat  the  indictment  was 
faulty,  as  it  charged  Eastman  w’ith  libel 
both  as  editor  and  as  publi.sher.  .Assist¬ 
ant  District- .Attorney  Train  replied  that 
the  prosecution  would  base  its  case  on 
the  count  naming  Eastman  as  publisher. 
'I'he  case  has  been  postponed  to  F'eb.  27. 


F.  J.  Snlitstone,  managing  editor  of 
Leslie’s  Weekly,  left  Thursday  for 
Mexico,  where  he  will  make  an  investi¬ 
gation  of  conditions  in  that  country. 


The  Board  of  Directors  of  the  .Amer¬ 
ican  Newspapers  Publishers’  Association 
w’ill  meet  on  Feb.  25,  not  Feb.  24,  as 
erroneously  stated  in  last  week’s  issue. 


CHICAGO  HAPPENINGS. 

Daily  Pres*  and  Moving  Picture 

New* — Examiner  Editor*  Asked  to 

Explain  Alleged  Interview — $10,000 

Verdict  Against  Journal — North 

Side  Review  Appear* — Tribune  at 

Class-Room  Manual — Personals. 

{Special  Correspondence.) 

ChkAco,  Feb.  11.— I'he  daily  papers 
are  suddenly  taking  a  great  interest  in 
the  moving  picture  theatre  following 
publication  of  statistics  that  from  75,- 
(XX)  to  one  million  people  patronize  the 
600  theatres  here  daily.  The  printing  in 
advance  of  stories  being  portrayed  by 
the  moving  picture  films  is  now  being 
taken  up  by  several  of  the  big  dailies, 
a  tryout  having  shown  it  to  be  aiipar- 
ently  a  good  thing  for  both  the  theatres 
and  the  papers. 

Editors  of  the  Chicago  Examiner  were 
called  before  the  federal  grand  jury  ..ist 
week  to  prove  the  authenticity  n  a 
cablegram  claimed  to  have  been  sent 
from  Paris  giving  an  interview  . nh 
Jack  Johnson,  in  ' which  he  is  accuse  !  of 
having  admitted  paying  large  sums  to 
federal  officials  to  be  able  to  get  out  of 
the  coutitry. 

Judge  Marcus  Kavanagh,  of  the  >u- 
perior  Court,  last  week  directed  a  \  r- 
dict  of  not  guilty  in  the  libel  sun 
Harry  Lasky  for  $10,000  danias^es 
against  the  Chicago  Journal  for  cal  ing 
him  a  fire  bug.  It  was  shown  that  the 
inference  was  justified  by  police  acii m 
in  arresting  Lasky  and  others.  I  he 
judge  ruled  that  no  libel  could  be 
charged  under  the  circumstances. 

.Abraham  Liebling,  publisher  of  the 
Jewish  Daily  Press,  spent  some  time  in 
Washington  working  against  the  new 
immigration  bill. 

Joseph  S.  Von  B'roecklin,  editor  of  the 
I'hinker's  .Age,  died  here  a  few  days 
ago. 

The  new  woman’s  newspaper,  the 
North  Shore  Review’,  a  weekly,  has  ap¬ 
peared.  It  is  published  at  Evanston,  but 
printed  by  the  Chicago  Evening  Post. 

The  Kansas  State  Normal  School  at 
Emporia  has  adopted  the  Chicago  Tri¬ 
bune  for  a  classroom  manual,  and  the 
professor  of  journalism  has  ordered  fifty 
subscriptions. 

The  Ben  Franklin  Club,  a  printers' 
society,  has  entered  a  protest  against 
the  government’s  proposed  raise  in  sec¬ 
ond-class  newspaper  rates. 

While  W.  H.  Rankin,  vice-president  of 
the  Mahin  .Advertising  Co.,  was  rejoic¬ 
ing  last  week  over  the  birth  of  a  son. 
some  one  stole  his  seven-nassenger  auto. 

.Alderman  W.  O.  Nance  spoke  "ti 
“Dishonest  Advertising’’  before  the  Chi 
cago  Undertakers’  Society  at  its  ban¬ 
quet  last  week  and  declared  that  Chicago 
has  led  the  world  in  abolishing  fraudu 
lent  advertising. 

Floyd  P.  Gibbon.s,  of  the  Chicam)  Tri¬ 
bune  city  staff,  was  married  last  week  to 
Miss  Isabella  Pehrrman,  of  Minneapoli>. 
his  former  home. 

The  Lithuanian  News  Publishing  Co. 
has  been  incorporated  w’ith  a  capital  of 
$15,000  to  publish  news"’'ners,  books,  etc. 

New  Pulitzer  Heir  Reopens  Suit. 

Litigation  was  reopened  a  second  time 
Tuesday  in  the  friendly  suit  for  the 
construction  of  Joseph  Pulitzer’s  will  in 
order  that  an  application  might  be  made 
in  the  Supreme  Court  to  bring  iti  the 
latest  arrival  as  an  heir.  The  first  appli¬ 
cation  was  made  after  Joseph  Pulitzer 
3d,  son  of  Joseph  Pulitzer,  Jr.,  was  born 
on  May  13  last.  The  suit  than  went  to 
trial  before  Phoenix  Ingraham  as  ref¬ 
eree.  He  had  not  reached  a  decision 
when  aiiplication  was  made  Tuesday  to 
bring  in  Clement  Clark  Moore,  born  on 
January  28  last,  as  an  heir.  The  child 
is  the  son  of  Mrs.  Edith  Pulitzer  Moore. 
Justice  Giegerich,  signed  an  order  per¬ 
mitting  the  appointment  of  a  guardian 
ad  litem  for  the  child. 

Rob  Home  of  Buffalo  Publisher. 

Burglars  broke  into  the  residence  of 
William  C.  Warren,  president  of  the 
Buffalo  (N.  Y. )  Commercial,  some  time 
during  the  early  hours  of  Jan.  30  and 
stole  silverware  and  jewelry  amounting 
to  oyet  $2,500. 


m 


THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST 


February  14,  1914 

buckeye  happenings, 


FOREIGN  PRESS  AT  BANQUET, 


More  Than  500  Publication*  Repre¬ 
sented  at  Fifth  Annual  Dinner. 

The  American  Association  of  Foreign 
Language  Newspapers  Iielcl  its  fifth  an 
nual  banquet  Saturday  night  at  the 
Knickerbocker  Hotel.  About  four  hun¬ 
dred  members  and  guests  attended. 
Twenty-seven  different  nationalities 
were  represented. 

Louis  N.  Hammerling,  president  of  the 
association,  was  toastmaster,  and 
speeches  were  made  bv  William  B.  Wil¬ 
son,  Secretary  of  Commerce  and  Labor ; 
Boise  Penrose,  United  States  Senator 
from  Pennsylvania;  Melville  E.  Stone, 
general  manager  of  the  Associated 
Press;  Prof.  Joseph  A.  Schumpeter, 
Austrian  exchange  professor:  F'rank 
Presbrey  and  Carter  B.  Keene,  Director 
of  the  Postal  Savings  System. 

Before  introducing  the  speakers,  Mr. 
Hammerling  explained  briefly  the  char¬ 
acter  and  aim  of  the  organization.  The 
association,  he  said,  was  an  alliance  of 
517  foreign  language  newspapers  and 
periodicals,  having  a  circulation  of  over 
six  millions,  reaching  a  population  of 
eighteen  millions  and  printed  in  twenty- 
nine  different  languages.  It  was  the 
aim  of  the  association,  he  declared,  to 
place  the  foreign  language  press  on  a 
solid  footing  so  that  it  could  effectively 
perform  its  mission  of  Americanizing 
the  vast  foreign  copulation  of  this  coun¬ 
try,  and  to  use  its  united  strength  to 
protect  the  immigrants  who  are  already 
here  and  those  who  are  about  to  follow 
them  to  these  shores  from  unjust  attacks 
by  the  enemies  of  liberal  immigration. 

Secretary  Wilson  in  his  remarks  re¬ 
ferred  especially  to  the  great  educational 
work  the  foreign  langauge  press  was 
doing  in  making  it  possible  for  the  for¬ 
eigner  who  cannot  read  the  English  lan¬ 
guage  to  acquire  all  the  useful  knowl¬ 
edge  about  the  country  of  his  adoption 
essential  to  making  him  a  good  citizen. 

Mr.  Stone,  in  the  course  of  a  witty 
speech,  remarked  that  were  any  one  to 
tell  him  that,  he  was  attending  a  dinner 
of  foreigners,  he  would  have  resented  it, 

a  more 


Repre*ent»live  Vonderheide  Attacks 
the  Newspaper* — Want*  Editor* 

Hung  to  “A  Sour  Apple  Tree” — 
Seven  Newspaper  Men  Member*  in 
Legislature. 

(Special  Correspondence.) 
Columbus,  O.,  Feb.  14. — A  vicious 
;ind  uncalled  for  attack  was  made  upon 
an  Ohio  chain  of  newspapers  in  the 
lower  house  of  the  general  assembly 
hv  Representative  Victor  Vonderheide. 
(if  Montgomery  county,  who  was  still 
smarting  from  a  blow  administered  in 
1911  when  the  man  he  backed  for  United 
States  senator,  E.  W.  Hanley,  was 
licked,  the  legislature  naming  Atlee 
T’omerene.  At  that  time  the  newspaper 
league  editorialized  in  Pomerene’s  be¬ 
half.  Vonderheide  termed  the  papers 
menaces  in  their  respective  cities  and 
expressed  a  desire  to  see  the  owner 
decorating  a  sour  apple  tree. 

The  Cleveland  News  won  a  libel  suit 
rlic  other  day.  John  Smith  had  been 
arrested  and  when  he  came  up  for  trial 
he  entered  a  plea  of  not  guilty.  The 
News,  in  reporting  the  affair,  through  a 
typographical  error,  stated  that  Smith 
liad  nleaded  guilty,  but  the  balance  of 
ilie  article  showed  clearly  what  the  right 
plea  was.  Smith  asked  for  damages  to 
hi-  reputation. 

The  United  Press  and  Scripps- 
McRae  papers  made  several  changes 
in  the  personnel  of  their  staffs  this 
week.  Bill  Forrest,  manager  of  the 
r.  P.  Columbus  bureau,  was  trans¬ 
ferred  to  the  main  bureau  at  Cleve¬ 
land,  and  P.  R.  B'ishop,  former  manag¬ 
ing  editor  of  the  Akron  Press,  wa- 
given  Forrest’s  job.  Bill  Hines,  former 
manager  of  the  Cleveland  bureau,  went 
to  the  United  Press  New  York  office 
\V.  F.  Leath  is  managing  editor  of 
the  Cincinnati  Commercial  Tribune 
under  the  new  ownership.  Scott  Small, 
managing  editor  under  the  Rud  Hynict 
ownership,  is  to  be  selected  by  Mayor 
.'Spiegel  as  head  of  the  new  Cincinnati 
municipal  “inspection  and  efficiency 
bureau.”  Leath  held  down  the  job  he 


for  nowhere  else  could  one  meet 
representative  gathering  of  Americans. 
The  editors  of  the  foreign  language  pa¬ 
pers,  he  remarked,  ought  to  use  their  in¬ 
fluence  with  Secretary  Wilson  to  urge 
upon  Congress  an  eight  hour  law  for  our 
law  factories.  There  were  altogether 
too  many  laws  being  passed  in  this  coun¬ 
will  be  in  session  Bull  Ring  and  Other  Feature*  to  Mark  said  the  speaker. 

'  .  Among  those  who  attended  the  dinner 

were  Congressman  Goldfogle,  Con- 
Convention  gressman  Vare  of  Pennsylvania,  John 


A.  E.  BRAUN. 

M.x.n.xger  of  the  Pitts blk(,h  Post  .x.nd  Sun 


of  com,  explaining  to  the  unititiated  the  handle  a  street  railwav  scrap  and  the  A.  A.  A.  CONVENTION  PROGRAM. 

mysteries  of  the  new  dances.  framing  of  the  citv’s  charter  - 

Legislative  correspondent  figure  that  The  Ohio  legislature  \  _ 

the  special  session  of  the  general  as-  h'eb,  16,  after  a  recess  of  a  week.  There  S«.5o„. 

sembly  will  be  over  in  two  more  weeks,  are  seven  newspapermen  among  the  oe**ion*  ai 

To-day  completed  the  first  fortnight  of  solons,  Senator  W.  A.  Weygandt  of  The  Fourteenth  Annual  _ 

deliberations.  F.  H.  W.  Ravenna,  Senator  J.  B,  Dollison  of  of  the  Association  of  American  Adver-  Mitchell,  Frank  Frugone,  Jacob  Saphir- 

CoLUMBUs,  O.,  Feb.  7. — Resignations  Logan,  and  Representatives  E.  C.  Wood-  tisers  will  be  held  at  the  Hotel  La  stein.  Rev.  Dr.  Orboch.  Samuel  Lederer, 

this  week  left  three  vacancies  on  the  worth  of  Athens,  H.  R.  Kemerer  of  Salle,  Chicago,  on  Feb.  24  and  25.  Cabot  Ward,  Martin  J.  Quinn  and  Dr. 

editorial  staff  of  the  Cleveland  News.  Carrolton,  James  T.  Carroll  of  Colnni-  .\ddresses  by  Bert  M.  Moses  on  Graham  Taylor. 

H.  C.  Fell,  State  editor,  left  to  enter  bus,  \Vm.  Behne  of  Brvan.  and  I'rank  “Blazing  the  Way  for  a  Square  Deal”  _ _ 

Ohio  State  University;  Roscoe  Eady,  on  w.  Thomas  of  Bowling  Green.  and^liss  1.  Clarke  on  “What  the  Ad- 

the  federal  beat,  resumed  the  practice  The  Youngstown  Telegram  has  vertiser  Wants  to  Know  About  Circu-  Come*  to  Buy  Magazine  Pre**es. 

of  law,  Harry  Kopel,  City'  Hall  man.  opened  up  a  Columbus  bureau.  It  is  lation.  a  bull  ring  concerned  with  ^y,  Grierson,  managing  director  of  the 

wont  to  Detroit  to  embark  in  the  real  served  by  the  Associated  Press  out  of  ten  minute  talks  by  experts,  as  selected  George  Newnes,  Ltd.,  of  London,  the 

^tate  business.  Miss  Wimfr.ed  \  an  Pittsburgh  and  hence  doesn’t  get  the  by  their  colleagues  on  the  following  second  largest  publishing  house  in  the 

Duzer,  sob  artist,  returned  to  her  benefit  of  the  Ohio  state  wire  service.  topics:  Why  Newspapers,  Why  Maga-  world,  arrived  on  the  Lusitania.  Feb.  6. 

duties  after  brief  illness.  -  zines.  Why  Farm  Papers.  Why  Agents,  This  is  Mr  Grierson’s  first  visit  to  the 

The  Cleveland  Press  has  installed  a  Pituburgh  Po*t’*  New  Manager.  Why  Street  Cars,  Why  Painted  Boards.  United  States  He  comes  over  to  buv 

Elsewhere  will  be  found  a  portrait  of  |^oard^  Why  Specialties,  and  some  American  magazine  presses,  which 

sioner  Dahl  nt  itc  tippH  All  rnnv  E-  Bfaun,  vice-president  and  treasurer  ^’^^tre  Programmes  are  some  considers  the  best  manufactured, 

passes  through*  Finelv’s  hands  for  fin^al  Pittsburgh  Po.st  Publishing  Com-  features  of  the  meeting.  During  his  stay  he  will  visit  Boston. 

appprovL.  Rofs  Tennev  been  ‘^e  Sun  Publishing  Company,  lovlid i(Fesse\^  bv^^H^rlrv  Dumont 

shifted  from  the  City  Hall  beat  to  the  the  (jrgamza  ion  of  those  compan-  ^^^,^1^  Publisher  A  ontreal  and  Toronto  George  Newnes. 

^  *^5  HI  1911,  wlio  liBs  lately  becTi  made  Ltd.,  are  publishers  of  the  Strand  Maga- 

An  imiisml  acrident  hann(>ned  In  nne  Reiieral  manager  of  both  papers.  He  is  operate  W  1th  the  AdvertKser,  and  .Allan  World  Magazine  and  a  large 

-An  unusual  accident  happened  to  one  ^i^o  nn  nfficer  nf  the  Winrlnw  \lp  Urake  on  hraudulent  Adverti.sing,  .-..o-Kp-  nf  other  neriodicals  Fram-ix 

of  the  legislative  correspondents  at  the  ^oothcer  ot  the  Window  .Glas>  .\la-  ^  j  j  Censorship”  F  H  '1“.!  t  periodicals,  tram  is 

Canital  this  week  G  W  O’rmmnr  chine  Co.,  the  Suburban  Rapid  Transit  i  n  is  aim  iis  s  wsn  i .  r.  n.  .\i.thur  Jones,  of  New  York,  is  the 
the  Scrioos-McRae  man  while  in  a  •‘Street  Railway  and  the  Empire  Machine  chairman  of  Committee  on  \nierican  editor  of  both  magazines,  and 

playful  mood  slammed  his  right  hand  Co.  of  Pittsburgh,  and  is  manager  of  the  f'i"tations.  _ _  Wendell  Phillips  Dodge,  the  dramatic 

down  on  a  ^aroToInted  s3e  Farmers  Bank  Building,  one  of  Pitts-  editor  of  the  Strand. 

Jo°Spene™t?UtTn  twentyfour-story  sky  scrapers.  S.bw.y  - - -  He.rlrr,  F,b.  16.  - - 

be  minus  the  use  of  that  member  for  Eraun  is  said  to  possess  great  abil-  As  the  result  of  the  discovery  that  w  u;  .  R-rord  Sul*  for  Fob  14 
several  weeks.  1^7  ^  executive  and  organizer.  He  there  is  a  ioker  in  the  contract  which  Wa*hington  Record  Sale  tor  feb.  14. 

Reoresentative  Victor  Vonderheide  of  ^  native  of  Pittsburgh.  the  Interborough  proposes  making  with  1  he  sale  of  the  plant  and  assets  of 

DaytSn  attacked  the  Scripps-Sae  -  Artemas  Ward  for  the  news-stand  and  the  Washington  (Pa.)  Record  did  not 

league  of  newspapers  on  the  floor  of  the  Con*olidation  At  Boyne  City.  advertising  privileges  in  the  enlarged  take  place  Saturday,  as  advertised,  but 

House  of  Representatives  Tuesday.  He  1  he  Boyne  City  (Mich.)  T  imes  and  subway,  the  Public  Service  Commission  'vas  postponed  until  Feb.  14.  1  he  Uoe 

claimed  their  influence  in  any  city  “was  the  Boyne  City  Publishing  Company,  has  decided  to  hold  a  hearing  on  the  press^  stereotyping  machinery,  three 
sinister.”  The  occasion  was  the  passage  have  been  consolidated,  with  W.  H.  application  for  its  approval.  The  hear-  typewriters  and  tw'o  Linotypes  were  ex- 
of  a  public  utility  bill,  which  the  Ohio  Griffin,  formerly  of  the  Times,  as  gen-  ing  will  be  held  Feb.  16.  Many  applica-  empt  from  sale.  The  only  bidder  was 
string  of  Scripps  papers  urged  in  edi-  eral  manager.  The  new  company,  tions  from  magazine  publishers  for  cop-  Ellis  H.  Martin,  formerly  editor  of  the 
torials.  The  bill  passed,  after  being  which  is  made  up  of  Boyne  City  busi-  ies  of  the  proposed  agreement  have  been  Record,  who  named  $4,000  as  the  sum  he 
wrecked  by  amendments.  ness  men,  and  has  a  capitalization  of  made  to  the  commission.  was  wulling  to  pay.  .A  number  of  Re- 

The  Toledo  Blade  pulled  its  corre-  $25,000,  will  continue  to  publish  the  publicans,  it  is  thought,  will  have  enough 

spondent,  (Tarroll  McCrea,  in  from  the  Evening  Journal,  daily,  and  the  Times,  The  Evanston  (Ill.)  Index  has  de-  money  arranged  for  by  the  14th  to  make 

Capital  at  the  beginning  of  the  week  to  semi-weeldy.  creased  its  capital  from  $40,000  to  $5,(XX).  a  winning  hid  for  the  plant. 
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POPULAR  CARTOONIST. 


Frank  Bowers,  of  Indianapolis  Star. 

By  Strickland  Gilulan. 

Do  cartoonists  go  in  families?  Frank 
Bowers  of  the  Indianapolis  Star,  per¬ 
petrator  of  the  famous  “When  We 
Were  Kids”  series,  as  well  as  a  lot  of 
other  first-class  work,  is  a  full  cousin 
of — but  that  will  do  to  tell  later.  Frank 
doesn’t  bank  on  his  kinship  for  anybody. 
His  own  merits  are  more  than  enough. 

Like  many  another  maker  of  pictures 
that  speak.  Bowers  would  also  have 
made  his  mark  if  he  had  tackled  the 
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Frank  Bowers. 

writing  game.  He  has  a  never-failing 
fund  of  humor  that  w’ould  have 
adorned  literature. 

Bowers  weighed  two  jnd  a  half 
pounds  on  December  28,  when  he  was 
born,  in  Waldo  Hills,  five  miles  south 
of  Silverton,  Oregon.  Speaking  of  him¬ 
self,  he  says: 

scrambled  life  of  boyhood. 

“Until  young  manhood,  I  led  about 
the  usual  scrambled  life  of  the  healthy 
young  farm  boy,  with  just  enough 
artistic  ability  to  keep  me  standing  in 
the  corner  by  the  blackboard  with  my 
back  to  the  school  most  days  when  I 
was  supposed  to  be  absorbing  book-lore. 
Teachers  finally  wearied  of  trying  to  in¬ 
duce  me  to  fit  myself  for  making  an 
honest  living,  and  allowed  me  to  indulge 
my  dreams  of  a  newspaper  career  in  a 
big  city. 

“After  leaving  school  and  starting  out 
in  the  world  to  get  an  education,  I  fol¬ 
lowed  several  leads.  First  I  essayed 
to  be  a  cowpuncher.  Gave  it  up  on  ac¬ 
count  of  being  unable  to  sit  the  show 
out.  Had  a  fondness  for  leaving  my 
seat  about  the  middle  of  the  first  act. 
Next  carpentering,  artesian  well-drilling 
(and  the  accent  wasn’t  on  the  art),  and 
photography.  In  Julv,  1896,  through  the 
influence  of  my  cousin,  the  late  Homer 
Davenport,  I  went  to  Frisco  as  the  first 
cub  ever  taken  on  the  Examiner.  That 
move  lost  me  my  first  presidential  vote. 

COT  NO  SHOW  IN  NEW  YORK. 

“Went  to  New  York  and  went  to 
work  for  the  Evening  Journal  a  week 
before  the  adjournment  of  the  Spanish- 
American  war.  Getting  no  shew  among 
so  many  big  guns,  and  receiving  an 
oflFer  from  the  Indianapolis  News,  I 
came.  In  1908,  having  western  fever 
and  indigestion,  I  went  west  to  become 
the  Apple  King.  Still  have  the  ranch, 
but  the  coronation  has  been  postponed — 
haven’t  even  had  a  once-over  at  the 
crown. 

“In  October,  1912,  I  listened  to  the 
call  of  the  drawing-board  and  came  to 
The  Star.” 

While  his  work  is  all  clever,  perhaps 
the  one  distinctive  thing  for  which 
Bowers  will  be  remembered  all  through 
the  middle  west  is  his  series  “When  We 
Were  Kids,”  running  weekly  in  the  Sun¬ 
day  edition  of  The  Star.  He  has  run 
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sixty  of  them  now,  and  while  it  would 
seem  that  there  is  hardly  a  phase  of 
rural  boy  life  he  hasn’t  touched 
sympathetically  and  faithfully,  yet  he 
feels  farther  from  the  finish  than  when 
he  began.  Men  all  over  Indiana  and 
adjoining  states  are  finding  in  these 
pictures  rich  reminders  of  their  own 
boyish  chores,  pranks,  joys  and  sorrows, 
and  are  telling  Frank  of  it.  Mr.  Bow¬ 
ers  will  always  be  a  kid  himself,  and  is 
one  of  the  most  lovable  personalities 
one  might  meet  in  a  lifetime. 


HUMAN  NATURE  HIS  HOBBY. 


Fred  C.  Kelly  Specializes  on  Dissect¬ 
ing  National  Characters  at 
Washington. 

Fred  C.  Kelly  is  a  successful  news¬ 
paper  man  who  specializes  in  writing 
of  human  nature.  He  lives  near  Cleve¬ 
land,  but  spends  about  six  months  a 
year  in  Washington,  where  he  writes 
a  daily  column  in  semi-humorous  vein 
about  the  personalities  of  men  in  the 
public  eye.  These  are  syndicated  to 
more  than  a  score  of  high  grade  news¬ 
papers  throughout  the  country,  among 
them  the  Cleveland  Plain  Dealer,  with 
which  Mr.  Kelly  has  been  connected 
for  about  ten  years. 

Mr.  Kelly  was  born  in  Xenia.  O.  He 
broke  into  the  newspaper  business  at 
14  as  daily  correspondent  for  several 
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Fred  C.  Kelly. 

city  papers,  and  found  the  work  so  un¬ 
expectedly  easy  that  he  determined  to 
stick  at  it  the  rest  of  his  life.  When  he 
was  a  mere  lad  of  18  some  of  his  rela¬ 
tives  persuaded  him  to  leave  town  and 
enter  college  with  a  view  to  improving 
his  mind,  and  he  sppt  almost  three 
years  at  the  University  of  Michigan. 
At  the  end  of  that  period  he  abandoned 
the  idea  of  acquiring  learning  and  got 
back  into  the  newspaper  business  as 
reporter  on  papers  in  Springfield,  Day- 
ton  and  elsewhere. 

After  he  went  to  the  Cleveland  Plain 
Dealer,  Mr.  Kelly  gradually  specialized 
on  feature  stuff  and  eventually  was 
drafted  to  write  a  column  a  day  under 
his  signature  on  the  editorial  page  of 
funny  little  yarns  about  people  and 
things  on  the  streets.  He  kept  it  going 
for  several  years,  during  which  time  he 
wrote  about  12,000  funny  stories.  Then 
he  began  to  spend  half  his  time  in 
Washington  writing  intimately  about 
celebrities. 

Although  he  has  a  knack  at  inter¬ 
viewing  people  that  is  rather  excep¬ 
tional,  Mr.  Kelly  is  naturally  a  person 
of  retiring  disposition.  Human  nature 
is  with  Kelly  both  an  occupation  and  a 
hobby.  He  is  constantly  studying  peo¬ 
ple,  both  individually  and  in  bunches, 
and  trying  to  figure  out  all  about  them 
just  by  looking  at  them. 

In  addition  to  the  reputation  he  has 
gained  as  a  newspaper  writer,  Fred 
Kelly  has  a  reputation  in  a  more  limit¬ 
ed  circle  as  a  letter  writer. 


DINNER  TO  ELLIOTT  KELLY. 

Fifty  of  Leading  Business  Men  of  Ta¬ 
coma  Honor  General  Manager  of 
the  Perkins  Press. 

(.Special  Correspondence.) 

Tacxima,  Wash.,  Feb.  9. — One  of  the 
highest  compliments  ever  paid  a 
western  newspaperman  was  a  ban¬ 
quet  tendered  Elliott  Kelly,  general 
manager  of  the  Perkins  Press,  at  the 
Union  Club  on  Saturday  night.  Fifty  of 
the  most  prominent  men  of  Tacoma,  rep¬ 
resenting  90  per  cent,  of  the  business 
capital  of  Tacoma  united  in  giving  this 
dinner  to  Mr.  Kelly  in  recognition  of  the 
fact  that  this  was  his  sixth  year  as  gen¬ 
eral  manager  of  the  Perkins  Press.  The 
dinner  was  tendered  to  him  as  a  per¬ 
sonal  compliment,  and  the  affair  was 
one  of  the  handsomest  ever  given  in  the 
Northwest.  Charles  Richardson  was 
toastmaster. 

Many  'strong  speeches  were  made  tes¬ 
tifying  to  Mr.  Kelly’s  ability  as  a  news¬ 
paper  man,  his  worth  as  a  man,  and  as 
to  the  uniform  fairness  with  which  he 
liad  treated  the  clients  of  the  Perkins 
Press.  The  keynote  of  all  the  speeches 
was  that  Mr.  Kelly  owed  his  success  to 
the  fact  that  he  always  kept  his  word. 

The  Perkins  Press  is  composed  of  the 
Tacoma  Daily  and  Sunday  Ledger,  the 
Tacoma  Evening  News,  the  Bellingham 
Daily  and  Sunday  American-Reveille, 
the  Bellingham  Evening  Herald,  the  Ev¬ 
erett  Evening  Herald,  the  Olympia  Daily 
and  Sunday  Olympian,  and  the  Olympia 
Evening  Recorder. 

Among  those  present  were  :  A.  F.  Albert¬ 
son,  president  Tacoma  Country  Club ;  F.  H. 
Alexander,  president  Alaska  Steamship  Co. ; 
Sidney  Anderson,  business  manager  The 
News ;  Stephen  Appleby,  cashier  National 
Bank  of  Tacoma ;  S.  R.  Balkwill.  president 
Tacoma  Company ;  E.  E.  Bare,  business 
manager  The  Ledger ;  R.  T.  Buchanan,  edi¬ 
tor  of  The  Ledger ;  Thos.  Carstens,  presi¬ 
dent  Carsten’s  Packing  Co. ;  Frank  B.  Cole, 
publisher  West  Coast  Lumberman ;  Herbert 
Hunt,  editor  The  Daily  News ;  D.  1.  Cor¬ 
nell,  of  Cornell  Bros. ;  J.  S.  Dege,  president 
J.  H.  Dege  Co. :  W.  S.  Dimmock,  president 
Standard  Clay  Co. ;  A.  G.  Hanson,  president 
White  Lumber  Co. ;  E.  E.  Horgan,  presi¬ 
dent  Horgan-Parker  Co. ;  B.  Howe,  presi¬ 
dent  Pioneer  Bindery  &  Stationery  Co. ; 
Chas.  H.  Hyde,  president  West  Coast  Gro¬ 
cery  Co.  :  B.  Hyman,  president  L.  Seboen- 
field  &  Sons  ;  F.  H,  Luce,  president  Fidelity 
Trust  Co. ;  R.  W.  Maguire,  vice-president 
Tacoma  Dredging  Co. ;  W.  L.  McCormick, 
of  the  Weyerhauser  Timber  Co. ;  Henry 
Mohr,  president  Mohr  Hardware  Co. ;  Rob¬ 
ert  Montgomery,  editor  Puyallup  Tribune ; 
Chas.  Richardson,  president  Pacific  Cold 
Storage  Co.  ;  John  L.  Roberts,  president 
Puget  Sound  Iron  Works ;  Geo.  Milton  Sav¬ 
age,  president  Tacoma  Commercial  Club ; 
Frank  Sefrit,  general  manager  of  Bellingham 
Publishing  Co.  ;  J.  A.  Shackleford,  president 
Tacoma  Railway  &  Power  Co. ;  R.  S.  Stacy, 
president  National  Bank  of  Tacoma. 


Uses  of  Cancelled  Postage  Stamps. 

For  the  first  time  we  have  seen  a 
sensible  explanation  of  the  fate  of  the 
millions  of  cancelled  stamps  that  arc 
collected  by  missionary,  charitable  and 
other  organizations.  If  was  written  by 
Brother  Justinian,  of  the  Ave  Maria, 
of  Notre  Dame,  Ind.,  who  says  that 
after  being  carefully  sorted  they  are 
utilized  in  various  ways: 

“The  more  valuable  specimens  are 
sold  to  collectors,  and  in  some  cases 
they  command  high  prices.  Common 
stamps  are  cut  into  tiny  pieces,  out  of 
which  are  made  plaques,  trays,  etc.. 
these  are  sold  at  bazaars  and  otherwise 
for  the  benefit  of  foreign  missions.  We 
have  seen  really  artistic  objects,  the 
only  ornamentation  of  which  svas 
formed  of  these  seemingly  useless  bits 
of  colored  paper.  Cancelled  stamps  are 
also  used  as  borders  for  wallpaper  and 
other  decorative  purposes.  The  postage 
stamps  of  some  countries  are  heautiful 
pictures  in  miniature,  fine  "specimens  of 
engraving  and  coloring,  and  are  valued.” 


A«k  Honest  Ad  Clause  in  Trust  Bill. 

That  the  anti-trust  nrogram  should 
embrace  a  bill  requiring  honesty  in  ad¬ 
vertising  was  the  contention  of  repre¬ 
sentatives  of  the  Retail  Merchants’  .As¬ 
sociation  of  the  United  States  before  the 
House  Judiciary  Committee  last  week. 
Witnesses  asserted  that  large  mail  or¬ 
der  houses  interfere  with  the  business  of 
the  small  merchant  through  misleadine 
advertising.  The  right  of  the  retail 
merchants  to  organize  and  fii^ht  mail 
order  house  competition  was  asked  for. 


Changes  cn  Waco  Newspaper*. 

James  Hays  Quarles  has  resigned  as 
managing  editor  of  the  Waco  (lexl 
Morning  News,  and  will  be  succeeded  Iw 
Frank  E.  Burkhalter,  who  has  been  m  ws 
editor  of  the  Tribune.  Commencing  this 
week  Mr.  Quarles  will  become  assoc  ited 
with  Colonel  A.  R.  McCollum  of  the 
Tribune.  R.  S.  McKay,  formerly  dh 
the  Nashville  Banner,  has  been  apooi-  ed 
to  the  position  of  business  manager  ,,f 
the  Morning  News.  The  Morning  '.  an 
was  recently  sold  by  W.  P.  Hobbv  t  u- 
Southern  Publishing  Comoany.  whi  k 
composed  of  prominent  Texas  pr  >  .  ,] 
tionists. 


The  Seattle  Times 

"THE  BEST  THAT  MONEY  CAN  BUV 

Circulation  for  last  six  months  of  1<*H 

Daily,  67,080  Sunday,  86,877 

This  is  the  largest  cireulatiun  of  any  dail . 
Sunday  paiwr  on  the  North  Pacific  Coast 

Duringthe  year  The  Times  carried  t 

space  of  76t>.,517  inches,  leading  the  P.  I 
222, ,51(1  inches.  The  foreign  advertising  of  • 
Times  amounted  to  77,2(iJ  inches,  a  y 
of  2.5115  inches  over  11112.  The  P.  I.  can 
25  000  inches  of  foreign  advertising  leis  th. 
the  Times. 

Bey  the  best  and  you  will  be  content 

The  S. C. BECKWITH  SPECIAL  AGENCY 
Sole  Foreign  Representatives 
NEW  YORK  CHICAGO  ST.  LOUIS 


Topeka 

Daily  Capital 

LEADS  IN  TOPEKA  AND  KANSAS 

Average  Net  Daily  Total  Circulation 

in  January,  1913  •  -  33.465 

Net  Avenge  in  Topeka 
in  January,  1914  -  -  9,596 

It  guarantees  advertisers  a  larger  local 
circulation  than  any  other  Topeka  newspa¬ 
per,  and  a  larger  Kansas  circulation  than 
any  other  Kansas  daily. 


Only  7-day-a-u'eek  paper  in  Kansas 


TOPEKA,  KAN.  Publisher 


W.  T.  Laing,  Flatiron  Bldg.,  New  York 
J.  C.  Feeley,  Mailers  Bldg.,  Chicago 


Pa^  Circulation  is  the  circu¬ 
lation  that  pays  advertisers 

Ctie  l^arttorb  (ITimesi 

HARTFORD,  CONN. 

Has  a  paid  circulation  that 
exceeds  the  gross  circula¬ 
tion  of  any  other  Connecti¬ 
cut  daily  by  man^  thousands. 
THE  TIMES  is  a  3c.  paper 
— and  every  seventh  Individ¬ 
ual  in  Hartford  bujj^  it. 

KELLY-SMITH  CO.,  Represeatatlves 
New  York,  221  Filth  Ave.  Chicago,  lyllon  Bldg. 


Deutsches  Journal 

The  N.  Y.  German 
Journal  is  Americans 

Greatest  German  Newspaper 
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The  Quick  Change  Model  9 

F our  Magazine  Linotype 

In  Richmond 


QUICK  CHANGE  MODEL  9 


•■i  at 


Mr.  A.  R.  HOLDERBY 

Manager  of  the 

Richmond  Evening  Journal 
Writes,  under  date  of 
Feb.  3,  1914: 

GREAT 

-  RESULTS 


NO  NIGHT  WORK 
NOW.  PAYS  FOR 
ITSELF  OUT  OF 
SAVINGS 


SAVES  WAGES  OF 
TWO  MEN  IN  AD¬ 
DITION 


GREATER 

ELASTICITY 


“It  is  a  pleasure  for  us  to 
state  that  the  Model  9  has 
accomplished  great  re¬ 
sults  in  our  composing 
room. 

“It  enabled  us  to  close 
the  composing  room  at 
night,  and  we  figure 
that  the  saving  there  in 
heat,  light,  power  and  in¬ 
cidentals  is  easily  enough 
to  meet  the  monthly  notes 
representing  the  deferred 
payments. 

“A  careful  record  shows 
that  the  machine  saves 
about  the  wages  of  two 
men,  in  addition  to  the 
economy  of  the  night 
shift. 

“Besides,  it  gives  greater 
elasticity  to  the  compos¬ 
ing  room  and  facilitates 
the  day’s  work.” 


The  Multiple  Linotype  Way  Is  the  Modern  Way 


Mergenthaler  Linotype  Company 

Tribune  Building,  New  York 


CHICAGO: 

1 100  South  Wabuh  Avenue 


SAN  FRANCISCO: 
638-646  Sacramento  Street 


NEW  ORLEANS: 
S49  Baronne  Street 


TORONTO:  CANADIAN  UNOTYPE,  LIMITED.  35  Lombard  Street 
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MORE  WAGES  FOR  PRINTERS. 

Newspaper  Offices  of  Country  Grant 
Increases  to  I.  T.  U.  Men. 

Wages  for  union  printers  are  on  the 
increase.  From  every  section  of  the 
country  come  reports  of  advances  in 
1.  T.  U.  scales.  Typographia  No.  12  of 
Louisville,  Ky.,  has  raised  its  news¬ 
paper  scale  $1  per  week.  Publishers 
of  White  Plains  (N.  Y.)  have  signed 
agreements  to  pay  $22  per  week  to  ma¬ 
chine  operators  and  $19  to  hand,  floor 
and  job  men.  This  is  an  advance  of 
$4  over  the  old  figures. 

A  three-year  increase  in  the  scale  at 
Eau  Claire,  Wis.,  has  been  obtained, 
giving  an  advance  of  $2  per  week  for 
the  first  two  years,  and  another  of  $1 
for  the  third  year.  Foremen  receive 
an  increase  of  $4  per  week.  At  McAl- 
ester,  Okla.,  agreements  have  been 
signed  for  one  year  at  the  following 
figures:  Hand  compositors  and  floor 
men,  day  work,  $20;  night  work,  $21. 
Foremen  will  receive  $23  for  day  work 
and  $25  for  night  work. 

At  Waterloo,  la.,  the  new  agreement 
is  for  a  term  of  five  years,  as  follows : 
During  1914,  $19  per  week,  flat,  day 
work,  $22  night  work;  for  1915  and 
1916,  $20  and  $23,  and  1917  and  1918, 
$21  and  $24.  Machinist-operators  will 
receive  $3  a  week  above  journeyman 
scale.  Cedar  Rapids,  la.,  reports  a 
five-year  contract,  with  increases,  and 
Meadville,  Pa.,  has  established  a  mini¬ 
mum  scale  of  $18  per  week. 

An  agreement  with  the  newspaper 
publishers’  association  of  Pittsburgh 
was  consummated  during  the  past 
month,  whereby  an  advance  of  5  cents 
per  hour  is  to  be  in  force  during  the 
next  three  years,  and  the  following  two 
years  an  increase  over  the  old  scale  of 
6  cents  an  hour  will  be  paid.  Either 
seven  and  one-half  or  eight  hours  will 
constitute  a  day’s  work,  at  the  employ¬ 
er’s  option.  The  new  scale  will  be 
$29.25  for  night  work  and  $27  for  day 
work,  with  the  exception  of  proofread¬ 
ers,  who  will  receive  $25.50  on  morning 
papers  and  $23.50  on  evening  papers. 
Linotype  machinists  are  to  be  paid  $5 
per  day  and  machine  tenders  $3.25. 

Other  increases  in  wages  for  union 
printers  are  reported  in  Bremerton, 
Wash. ;  Lincoln,  Ill. ;  Detroit,  Mich. ; 
Greenville,  Tex.;  Ottawa,  Can.;  Joplin. 
Mo.;  Montreal,  Can.;  Pine  Bluff,  Mo.; 
Tulsa,  Okla.;  Belleville,  Ill.;  Little 
Rock,  .\rk. ;  Temple,  Tex. :  Kenosha. 
Wis.;  Galesburg.  Ill.;  and  Jackson, 
Tcnn, 


MARK  SULLIVAN. 

The  New  Editor  of  Collier’s  Weekly. 


THEODORE  SUTRO  HONORED.  PRESS  ADS  PAY,  SAYS  SHANLEY. 


Evening  Post  Suit  Still  Unsettled. 

The  suit  brought  by  the  City  of  New 
York  against  the  Evening  Post  to  re¬ 
cover  $16,920  paid  to  that  paper  for  elec¬ 
tion  adv'crtising  in  the  fall  of  1910,  which 
was  decided  against  that  paper,  has  not 
yet  been  settled.  No  steps  have  been 
taken  in  the  case  since  the  Evening  Post 
filed  an  amended  answer  on  May  29 
last.  In  it  the  Evenin.g  Post  states  that 
it  published  the  advertising  for  October 
9.  the  first  Sunday,  on  Saturday,  October 
8,  under  the  direction  of  the  Board  of 
Elections,  and  that  it  “expressly  called 
the  attention  of  the  Board  of  Elections” 
to  the  fact  that  it  did  not  publish  on 
October  16,  which  was  Sunday.  The 
answer  says  that  the  board,  acting 
within  its  authority  and  with  full  knowl¬ 
edge  of  the  facts,  directed  the  defendant 
to  print  on  that  day  “a  special  edition 
and  circulate  the  same  as  far  as  possi¬ 
ble.” 

Klauber  Leave*  Time*  for  Theatre. 

.\dolph  Klauber,  for  five  years  dra¬ 
matic  editor  of  the  New  York  Times, 
has  resigned  to  enter  the  theatrical  firm 
of  Selwyn  &  Co.  Mr.  Klauber  has  been 
in  newspaper  work  fifteen  years,  be¬ 
ginning  on  the  Commercial  .\dvertiser, 
now  the  Globe,  and  later  he  was  a  re¬ 
porter  for  the  Tribune.  Then  he  went 
to  the  Times,  first  as  a  general  news 
reporter  and  later  as  Sunday  editor.  .\s 
dramatic  critic  and  writer  on  theatrical 
topic.s  he  has  become  well  known.  The 
firm  is  interested  in  “Within  the  Law,” 
in  which  Jane  Cowl,  Mr.  Klauber’s  wife, 
is  the  star. 


New  York  Editor  Tendered  a  Recep¬ 
tion  in  Berlin  by  Prominent 
German*. 

Theodore  Sutro,  editor  of  Hearst’s 
German  Journal,  of  New  York,  who  has 
been  in  Germany  cooperating  with  emi¬ 
nent  business  and  professional  men  on 
behalf  of  the  Panama-Pacific  Exposition, 
on  Feb.  6  was  tendered  at  Berlin  a  fare¬ 
well  recention  by  his  colleagues  at  which 
he  was  presented  ,wdth  a  bust  of  himself 
by  the  sculptor  .\rnold  Keuhne.  Dr.  K. 
F.  Bertling.  of  the  .\merican  Institute, 
delivering  the  signed  address.  The  doc¬ 
ument  w  as  as  follows : 

“To  our  honored  friend  and  loveable  co- 
worker  in  a  noble  German  enterprise,  to  the 
representative  and  tireless  propagator  of 
German-American  friendship,  we  present  this 
token  of  farewell  with  the  assurance  of  the 
kindliest  remembrance  of  him  and  a  hearty 
German  ‘Auf  Wiedersehen.’  ” 

Among  the  many  signers  of  the  ad¬ 
dress  are  Dr.  Paasche,  vice-president  of 
the  Reichstag;  Baron  von  Richthofen,  a 
distinguished  member  of  the  Reichstag; 
Drs.  Bertling  and  Dreschler,  of  the 
American  Institute ;  Ludwig  Fulda,  the 
author;  Dr.  Ludwig  Chevallier,  the  cele¬ 
brated  painter;  Admiral  von  Treppel, 
formerly  Governor  of  Kiau-chau;  Prof. 
Karl  Lamprcct,  of  the  University  of 
Leipzig,  and  Prof.  Wanderschneider, 
sculptor  of  the  famous  St.  Louis  statue. 

Manv  ladies  attended  the  reception. 
Among  the  throng  were  Maximilian 
Harden,  editor  and  publicist;  Theodore 
Wolff,  editor  of  the  Tageblatt,  and  Xa¬ 
vier  Scharwenka,  the  pianist. 

Buy*  Bronx  Evening  Leader  for  $80. 

Eighty  dollars  bought  a  newspaper 
plant,  type,  office  towel,  scissors  and  all, 
at  a  Bronx  County  Sheriff  sale  last 
week.  The  paper  was  the  Bronx  Even¬ 
ing  Leader,  and  the  lucky  bidder,  F.  J. 
Smith.  Mrs.  Josephine  McLaughlin  has 
notes  for  $1,540.98  against  the  news¬ 
paper. 


Re*taurant  Owner  Believe*  in  U*e  of 
Plenty  of  White  Paper. 

That  advertising  pays  is  the  experi¬ 
ence  of  Thomas  Shanley,  the  well-known 
restaurant  owner,  w’ho  in  a  recent  inter¬ 
view  had  this  to  say  of  the  value  of  pub 
licity  in  the  newspapers: 

“Advertising  pays.  There  is  an  old 
saying :  ‘The  secret  of  advertising  is 
keeping  your  name  before  the  public.’ 

“I  keep  hammering  it  into  the  heads 
of  my  staff  members  when  ordering  ad¬ 
vertising,  ‘plenty  of  white  paper,’  until 
it  has  become  a  byword.  I  mean  that 
because  we  buy  a  certain  amount  of 
space  in  a  paper  that  is  no  reason  why 
we  should  try  to  cover  it  all  up  with 
reading  matter. 

“I  want  the  advertisement  to  stand  out 
so  that  a  man  in  an  opposite  subway  seat 
can  read  the  word  ‘Shanley’  without  his 
glasses.” 


Vancouver  Editor  Beaten  by  Actress. 

Louis  D.  Taylor,  editor  of  the  Van¬ 
couver  (B.  C.)  World  and  one  time 
Mayor  of  that  city,  was  horsewhipped 
last  week  by  Marie  Lloyd,  an  English 
music  hall  comedienne,  following  a  crit¬ 
icism  of  her  act  and  songs  in  a  Vancou¬ 
ver  theatre.  Miss  Lloyd  and  a  compan¬ 
ion  found  Mr.  Taylor  in  his  office,  and 
when  he  smilingly  admitted  that  he 
was  the  editor  she  drew  a  thick  leather 
strap  from  her  muff  and  struck  him. 


Bill  to  Bar  Newspaper  Insert*. 

A  bill  intended  to  prohibit  the  inser¬ 
tion  of  circulars  or  other  forms  of  ad¬ 
vertising  matter  in  a  newspaper  or  other 
periodical  without  the  consent  of  the 
publisher,  was  introduced  in  the  Senate 
at  Albany  by  Senator  Murtaugh  last 
week.  Insertion  of  such  advertising 
matter  would  be  made  presumptive  evi¬ 
dence  that  the  advertiser  was  responsi¬ 
ble  for  the  act. 
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COLLIER’S  NEW  EDITOR. 

Mr.  Sullivan  Regarded  a*  the  Official 
Journalist  of  the  Insurgent 
Movement. 

Mark  Sullivan,  the  new  editor  lU"  Col¬ 
liers,  has  been  connected  with  that  ;mi,. 
lication  since  1906,  during  which  unie 
lie  has  shown  that  he  possesses  jou!;].-,!- 
istic  skill  of  a  high  order.  He  i-  re. 
garded  as  more  or  less  the  (.'nial 
journalist  of  the  insurgent  moviMent 
and  led  the  newspaper  fight  whi.  re¬ 
sulted,  finally,  in  the  defeat  of  Sju  iker 
Cannon  and  the  Progressive  move  i m. 

It  is  said  that  Air.  Sullivan’s  tir-;  a-- 
signment  on  Colliers  was  to  go  to  \\  asii- 
ington  and  keep  after  “Uncle  Joe"  <  .m- 
nnn  until  he  was  driven  out  of  i  :•  i|j.- 
life. 

Mr.  Sullivan  was  born  at  .Vvoii.lale. 
Chester  County,  Pa.,  September  10, 
1874.  He  is  a  graduate  of  Har  ird 
College  and  the  Harvard  Law  Se!  .ml. 
His  journalistic  experience  was  g  ,  ned 
on  a  small  daily  paper  in  Phoeniw die. 
Pa.,  of  which  he  was  half  owner.  ..lul 
later  with  the  Boston  Transcript  .md 
Collier’s. 

Mr.  Sullivan’s  staff  will  c<jnsist  ..f; 
K.  G.  Sisson,  managing  editor;  1'  le- 
Sales  Casey,  art  editor;  Chark-  1’, 
Cushing,  news  editor;  Miss  V’iola  K  -e- 
boro’,  fiction  editor;  Henry  James  1  .r- 
man  and  W.  B.  Blake,  together  with  a 
large  number  of  contributors  and  lU- 
partmental  editors. 


New  York  Corre*pondent*  Dine. 

riie  annual  dinner  of  the  New  ^  ..ik 
Correspondents’  Club,  composed  of  the 
ertrrespondents  in  New  York  of  out  of 
town  newspapers,  was  held  last  Tue-dtiy 
at  Mouquin’s.  District  Attorney  Whit¬ 
man  spoke  of  the  necessity  for  co-opera¬ 
tion  between  public  men  and  newspaper 
men.  Others  who  spoke  were  the  Rev. 
J.  J.  Campbell,  of  Wisconsin;  Roy  .\lc- 
Cardell,  Harry  Cornell,  “Ben”  .\twe)l. 
Harry  Villard.  Herbert  Swope  and  Ed¬ 
ward  E.  Pidgeon.  Following  the  dinner 
the  correspondents,  in  three  tally-h.i 
stages,  were  escorted  to  the  Hipp— 
drome.  After  the  performance  they 
were  taken  to  the  Jardin  de  Danse. 


NEW  PUBLICATIONS. 

Ho.meste.\d.  Pa. — The  Herald  is  the 
name  of  a  new  newspaper  at  Home¬ 
stead.  It  is  edited  by  .\nna  E'.  Murphy. 

Provo,  Wash. — E.  Ross  Parker  is  c<m- 
sidering  the  establishment  of  a  daily. 
It  will  be  Republican  in  politics. 

Emhouse,  Tex. — L.  A.  Gordon  is  to 
establish  a  new  paper  here  to  be  called 
the  Enterprise. 

Lost  Nation,  la. — The  Press  is  now 
being  issued  here  by  A.  A.  Bowman. 

Gillette,  Ark. — The  Reporter,  edited 
by  T.  P.  Bomar,  of  England,  and  E.  J. 
Holliway,  has  made  its  second  appear¬ 
ance.  It  is  now  printed  in  England,  but 
will  be  removed  to  this  country  if  prop¬ 
erly  supported. 

Nassau,  N.  Y. — Miss  Sutherland 
Stiles  of  Freeport,  will  publish  a  semi¬ 
weekly,  the  Post. 

Scranton,  Pa.  —  The  Providence 
Weekly  News,  published  by  Melvin  S. 
Williams,  formerly  with  the  Board  of 
Trade  Journal,  has  made  its  bow  to  the 
public  here. 

Moline,  Ill. — The  East  Moline  Daily- 
Record  will  make  its  appearance  some¬ 
time  during  the  present  month. 

Wilson,  Ok. — H.  R.  Putnam,  who 
formerly  owned  papers  at  Shawnee,  Ok., 
and  Texico,  N.  M.,  is  the  editor  and 
owner  of  the  News,  recently  established 
here. 

Newfane,  N.  Y. — The  Gazette  and 
Niagara  County  News  is  the  name  of  a 
new  paper  here.  It  is  edited  by  George 
B.  McCullough  and  Ernest  R.  Stoddard. 

Philadelphia,  Pa.  —  The  Jewish 
World,  printed  in  Yiddish,  and  man¬ 
aged  by  Jacob  Ginsburg  and  William  B. 
Leaf,  recently  made  its  appearance. 

Eleva,  Wis. — E.  E.  Carpenter  expects 
to  establish  a  weekly  paper  here  in  the 
near  future. 

ViROQUA,  Wis. — Pera  Sanford  and  his 
brother  George,  with  assistants,  are  to 
publish  a  newspaper  and  poultry  journal. 


February  14,  1914 


THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST 


675 


Ten  Years’ Advertising  and  Circulation  Growth 

OF  THE 

LOS  ANGELES  EXAMINER 

During  the  ten  years  of  its  existence,  the  LOS  ANGELES  EXAMINER  has  achieved  an  unparalleled 
growth  in  advertising  —  a  growth  that  has  been  steady,  consistent  and  in  line  with  the  great  growth  and  devel¬ 
opment  of  Los  Angeles  and  Southern  California. 

Keeping  pace  with  the  phenomenal  strides  in  its  circulation,  the  “  Examiner  ”  now  ranks  second  in  the 
United  States  in  volume  of  advertising  published.  During  these  ten  years  the  “Examiner”  has  several  times 
made  the  largest  gains  of  anj^  newspaper  in  the  country  in  advertising  published,  compared  with  the  previous  year. 

The  “  Examiner  ”  has  twice  made  the  largest  gains  any  newspaper  in  the  world  ever  made  in  one  year, 
compared  with  the  previous  year. 

Surely  the  “  Examiner’s  ”  advertisers  have  good  reason  to  be  proud  of  their  favorite  medium  —  as  is  the 
“  Examiner  ”  proud  of  the  patronage  that  has  made  these  achievements  possible. 

The  following  table  shows  the  continued  and  consistent  growth  of  the  “  Examiner’s  ”  circulation  and 


advertising  : 

YEAR 

1904 

1905 

1906 

1907 

1908 

1909 

1910 

1911 

1912 

1913 


'CIRCULATION 
25,000  daily  &  Sunday 
27,000  daily  &  Sunday 
28,000  daily  &  Sunday 
32,000  daily  &  Sunday 
37,500  daily  &  72,000  Sunday  - 
43,000  daily  &  87,000  Sunday  - 
49,000  daily  &  104,000  Sunday  - 
58,600  daily  &  1 16,000  Sunday  - 
63,000  daily  &  128,000  Sunday  - 
70,000  daily  &  145,000  Sunday  - 


ADVERTISING 
PUBLISHED 
5,141,050  lines 
7,402,514  lines 
9,914,464  lines 
10,506,370  lines 
8,443,946  lines 
10,321,486  lines 
12,021,310  lines 
13,277,446  lines 
15,169,112  lines 
14,394,198  lines 


Note:  In  December,  1912,  all  returns  of  the  Sunday  “Examiner”  were  discontinued,  therefore,  the 
present  Sunday  circulation  of  145,000  copies  is  net  —  the  w^eekday  return  have  been  for  three  years  limited  to 
5  percent.  No  other  newspaper  in  Los  Angeles  is  on  a  non-return  basis.  AJost  other  newspapers  print  every 
day  in  the  week  thousands  of  papers  more  than  are  bought  and  read. 


NO  WASTE  PUBLICATION 

There  is  no  waste  circulation  since  the  LOS  ANGELES  “  EXAAdINERS  ”  great  circulation  is  compacted 
in  an  area  all  of  which  recognizes  Los  Angeles  as  its  Metropolis.  In  the  condensed  territory  covered  by  the 
LOS  ANGELES  “  EXAMINER  ”  its  circulation  every  Sunday  is  over  55,000  copies  more  than  any  other  Los 
Angeles  newspaper,  and  greater,  in  fact,  than  the  combined  circulation  of  all  the  other  Los  Angeles  Sunday 
papers.  On  week  days  the  LOS  ANGELES  “EXAMINER’S”  circulation  is  15,000  copies  in  excess  of  its 
nearest  contemporary. 

Advertising,  like  any  other  commodity,  should  be  priced  on  both  QUANTITY  and  QUALITY  of  circulation. 


QUALITY  OF  CIRCULATION 

A  recent  canvass  of  all  the  names  published  in  the  Los  Angeles  Blue  Book  showed  that  more  than  78.6 
per  cent  were  regular  subscribers  to  the  Daily  and  Sunday  LOS  ANGELES  “  EXAMINER.” 

If  there  is  any  class  of  advertising  that  seeks  the  “Quality”  circulation  it  is  the  Automobile  Trade.  The 
“  EXAAIINER”  has  led  every  Los  Angeles  Daily  and  Sunday  newspaper  for  the  past  year  in  volume  of  Auto¬ 
mobile  advertising.  It  also  leads  in  volume  of  Jewelry  advertising,  and  in  Real  Estate  and  Investment  adver¬ 
tising  carries  many  thousand  inches  more  space  than  its  nearest  contemporary.  These  lines  of  business  all  seek 
“quality”  circulation. 

On  Sundays  the  LOS  ANGELES  “EXAMINER”  goes  into  55,000  HOMES  IN  SOUTHERN  CALI¬ 
FORNIA  THAT  TAKE  NO  OTHER  LOS  ANGELES  NEWSPAPER,  and  this  fact  alone  is  food  for 
thought  wTen  you  take  up  your  advertisement  appropriation  for  1914. 

GOST  OF  ADVERTISING 

LOS  ANGELES  “EXAMINER”  advertising  rates  per  inch  are  lower  per  1,000  of  paid  circulation  than 
any  other  newspaper  published  in  America,  with  the  single  exception  of  the  New  York  Evening  Journal. 

Any  advertisement  in  the  “EXAMINER”  costs  anywhere  from  one-fifth  to  one-tenth  (per  thousand 
copies)  of  the  price  of  circulars  either  in  post-card  or  dodger  form.  Think  of  that !  One  paper  going  into  the 
home  is  worth  three  papers  sold  on  the  street,  as  an  advertising  investment. 

The  LOS  ANGELES  “  EXAMINER  ”  has  double  the  Home  circulation  of  any  other  Los  Angeles 
newspaper. 


M.  D.  Hunton, 

220  Fifth  Avenue,  New  York 


W.  H.  Willson, 


909  Hearst  Building,  Chicago 
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WOULD  CENSOR  HIS  REPORTS. 


Critical  Correspondence  by  Gilson 
Gardner  Disturbs  Certain  Senators. 

Certain  criticisms-  on  the  part  of  Gil¬ 
son  Gardner,  Washington  correspondent 
of  the  Newspaper  Enterprise  Associa¬ 
tion,  have  not  been  found  pleasing  to  a 
group  of  United  States  Senators,  and  an 
attempt  has  been  made  to  institute  a  cen¬ 
sorship  of  his  correspondence. 

The  chief  movers  were  Senators 
Fletcher  of  Florida,  Root  of  New  York, 
Townsend  of  Michigan,  Burton  of  Ohio, 
Nelson  of  Minnesota  and  Overman  of 
North  Carolina.  They  agreed  that  he 
was  a  pestiferous,  annoying,  bothersome 
and  untruthful  person,  and  undeserving 
of  the  privileges  of  the  Press  Gallery. 

Complaints  were  considered  in  the 
matter  by  the  standing  committee  of  the 
Senate  Press  Gallery,  but  no  action  was 
taken  because  of  lack  of  jurisdiction. 
The  avenues  of  redress  were,  however, 
pointed  out.  The  Senators  then  com¬ 
municated  with  B’.  H.  Canfield,  Chicago 
manager  of  the  Service,  who  made  a 
personal  visit  to  Washin^on,  “to  confer 
in  regard  to  charges  pending  against  Gil¬ 
son  Gardner  before  the  Rules  Committee 
of  the  Senate.” 

Correspondents  at  Washington  are 
awaiting  with  much  interest  the  next 
step  by  the  Senate  Rules  Committee  to 
set  up  a  censorship  on  their  work. 


Boxer  Accuses  Editors  of  Libel. 

Criminal  libel  suits  were  started  last 
week  when  Magistrate  Coward  of  Phil¬ 
adelphia,  signed  warrants  for  John 
Dwyer,  managing  editor,  and  Theodore 
Wright,  editor,  of  the  Philadelphia  Rec¬ 
ord.  “Philadelphia”  Jack  O’Brien,  the 
complainant,  says  that  the  Record 
charged  him  with  being  in  the  Tender¬ 
loin,  and  th  t  he  was  caught  in  a  raid 
made  by  the  police  recently.  This  charge 
is  untrue,  he  declares. 


The  New  York  World,  Globe  and 
Press  have  recently  equipped  their  lino¬ 
types  with  complete  new  dresses  of 
Intertype  matrices,  manufactured  by  the 
International  Typesetting  Machine  Co. 
More  than  fifty  fonts  of  matrices  are 
required  to  “dress”  a  newspaper  like 
the  World. 

The  New  York 
Evening  Post 
Saturday  Magazine 

represents  tbe  indivldnal  effort  or  a 
newspaper  to  produce  a  high  class  maga¬ 
zine  section,  ezcluslvely  tor  its  own  use. 
The  Evening  Post  on  Saturdays,  Including 
the  Magazine  sections,  sells  for  5  cents  a 
copy,  and  is  the  best  local  medius  in  New 
York  City  for  concentrating  high  class 
magazine  advertising.  One  hundred  and 
twenty  screen  half-tone  cuts  are  used. 


The  GLOBE  offers  you  two 
margins  over  any  other  paper 
in  Uie  high-class  New  York 
evening  field. 

More  NET  CASH  CIRCU¬ 
LATION  (Yearly  Average). 


Less  cost  per  thousand  cir¬ 
culation. 


YOU  MUST  USE  THE 

!  LOS  ANGELES 

!  E,XAMINE,R 


to  cover  the  GREAT  SOUTHWEST 

■Sunday  Circulation  1  ^  C  iYCkiY 
gMORE  THAN  -  -  1 


MUNSEY  JOINS  AMERICAN  NEWS. 


Publisher  Abandons  Own  Distribution 
Plan  After  Twenty  Years. 

After  having  successfully  distributed 
its  own  magazine  publications  for 
twenty  years  the  Frank  A.  Munsey 
Company  has  now  turned  over  this  de¬ 
partment  of  its  business  to  the  Ameri¬ 
can  News  Company.  This  deal  became 
effective  Feb.  2,  and  applies  to  all  of 
the  Munsey  periodicals  which  are: 
Munsey’s  Magazine,  the  Argosy,  the 
All-Story  Magazine,  Railroad  Man’s 
Magazine  and  the  Cavalier,  a  weekly. 

The  new  method  of  handling  the  dis¬ 
tribution  of  the  Munsey  string  of  pub¬ 
lications  is  particularly  interesting  to 
the  trade  because  of  the  pronounced 
rivalry  that  has  so  long  existed  be¬ 
tween  the  powerful  organizations  in¬ 
volved.  This  reversion  to  the  medium 
of  circulation  that  has  become  stand¬ 
ardized  and  adopted  by  most  of  the 
leading  publishers,  brings  the  Munsey 
output  into  the  common  fold. 

Twenty  years  ago  the  Frank  A.  Mun¬ 
sey  Company  began  the  handling  of  its 
own  wholesaling  through  a  service  bu¬ 
reau  entitled  the  Red  Star  News 
Branch.  At  that  time  the  American 
News  Co.  had  perhaps  a  dozen  branches. 
The  handling  of  a  considerable  edition 
has  become  more  and  more  of  a  spe¬ 
cialty  and  Mr.  Munsey  has  recognized 
the  changed  conditions  and  the  fact 
that  the  American  News  Co.,  which 
now  has  <^venty-five  branches,  is  in  a 
better  position  to  distribute  his  periodi¬ 
cals.  In  a  letter  to  newsdealers  issued 
under  date  of  January  29,  Mr.  Munsey 
states : 

“Formerly  we  did  business  direct 
with  almost  all  the  individual  news¬ 
dealers  of  the  country.  But  within  the 
last  few  years  a  small  army  of  local 
wholesale  newsdealers  has  sprung  up 
all  over  the  country  and  taken  over 
these  accounts,  with  the  result  that  to¬ 
day  the  distribution  of  our  publications 
is  largely  made  through  these  whole¬ 
salers  instead  of  direct  to  newsdealers, 
as  in  the  old  days. 

“Now  that  this  change  has  come,  and 
come  without  our  seeking,  it  is  clear 
that  since  we  must  do  business  with 
wholesalers — wholesalers  scattered  all 
over  the  country — it  is  simpler  and  bet¬ 
ter  for  us  to  work  through  one  whole¬ 
sale  agency  than  through  hundreds  of 
them.  This  change  of  method  has 
proved  a  determining  factor  in  our  de¬ 
cision  to  distribute  through  the  Ameri¬ 
can  News  Company. 

“With  direct  contact  with  newsdeal¬ 
ers  as  we  had  when  I  broke  away  from 
all  wholesale  agencies  and  initiated  the 
system  of  sending  magazines  direct 
from  printing  press  to  news  stands,  we 
had  the  advantage  of  a  closer  relation 
with  newsdealers  and  the  retail  trade 
generally.  But  now  that  this  advantage 
has  gone  it  is  clear,  everything  consid¬ 
ered,  that  this  appointment  of  the 
American  News  Company  as  our  agents 
is  the  wisest  and  best  thing.” 

The  distribution  of  the  N.  Y.  Press 
and  the  other  daily  papers  under  the 
control  of  Munsey  are  not  included  in 
the  present  arrangement  with  the 
.American  News  Company. 


CHANGES  IN  INTEREST. 

We-st  Grove,  Pa. — The  Independent, 
formerly  edited  and  published  by  Will¬ 
iam  T.  Dantz,  has  been  sold  to  Charles 
L.  Webster,  who  held  a  minor  interest 
in  the  paper. 

Maybank,  Tex. — The  Banner  has 
been  purchased  by  W.  M.  Covey. 

Onida.  la. — ^J.  A.  Temmy  has  pur¬ 
chased  the  interest  in  the  Watchman,  a 
weekly  newspaper  held  by  J.  P.  Shaver, 
and  will  hereafter  conduct  the  paper  as 
sole  owner. 

Clifton,  Kas. — John  Best  has  sold  the 
News  to  Jess  Foster,  who  took  imme¬ 
diate  charge. 

Beebe,  Ark. — John  S.  Ferguson  has 
bought  the  White  County  News  off  B, 
W.  Barlow. 

New  Orleans,  La. — The  Delta  New 
Era,  formerly  the  Belzoni  Journal,  a 
weekly  newspaper,  has  been  acquired  by 


F.  R.  Birdsall,  editor  and  manager  of 
the  Yazoo  Sentinel. 

Bogota,  Tex. — J.  B.  Collins  has  sold 
the  News  to  E.  L.  Wharton  of  Haynes- 
ville.  La. 

Rushford,  Minn. — The  Star-Republi¬ 
can  has  again  changed  hands.  The 
latest  change  is  a  sale  of  the  paper  to 
S.  N.  Ristey  by  J.  E.  Parish. 

Ogden,  la. — W.  D.  Miller  has  pur¬ 
chased  the  Reporter  of  Williams  & 
Lund.  R.  L.  Ross,  formerly  of  the 
Grand  Junction  Globe,  will  be  in  active 
charge  under  the  new  management. 

Orange,  Tex. — D.  R.  Perry  has  as¬ 
sumed  the  editorship  of  the  Daily  and 
Weekly  Leader. 


Montclair  Herald  Sold. 

A  controlling  interest  in  The  Mont¬ 
clair  (N.  J.)  Herald  has  been  purchased 
by  Harry  N.  Reeves,  of  Montclair. 
Percival  Mullikin  will  continue  as  gen¬ 
eral  manager  of  the  paper.  This  sale 
was  negotiated  by  Harwell,  Cannon  & 
McCarthy,  newspaper  brokers,  of  New 
York  City. 


New  Daily  Paper  for  Birmingham. 

Phil  Painter  is  president  of  the  Bir¬ 
mingham  (Ala.)  Advance  Co.,  which  is 
planning  to  issue  a  daily  and  weekly 
newspaper  in  that  city.  Articles  of  in¬ 
corporation  have  been  filed  in  the  Pro¬ 
bate  Court.  The  company  has  an  author¬ 
ized  capital  stock  of  $30,000,  of  which 
sum  $15,5(X)  has  been  paid  in. 


NEW  CIRCULATION  SCHEME. 


Chicago  Record-Herald  Carries  Film 
Stories  in  Each  Issue. 

novel  and  promising  circulation-get¬ 
ting  plan  has  been  adopted  by  the  Chi¬ 
cago  Record-Herald.  Through  an  ar¬ 
rangement  with  the  Universal  Film  Co., 
the  stories  told  by  the  films  controlled 
by  the  company  are  published  in  the  Rec¬ 
ord-Herald  on  the  day  they  are  released 
in  the  local  moving  picture  theatres. 

The  Universal  Company  offers  three 
releases  daily,  the  story  of  the  best  film 
being  told  in  fiction  form  for  the  benefit 
of  the  Record-Herald  and  the  newspa¬ 
pers  using  its  service.  These  stories  are 
illustrated  by  scenes  and  portraits  taken 
from  the  film. 

The  initial  production,  “The  Vagabond 
Soldier,”  appeared  in  the  Record-Herald 
after  an  advertising  campaign  in  which 
the  story  of  the  contract  entered  into 
between  the  Record-Herald  and  the  film 
concern  was  made  public.  “Read  the 
story  in  the  morning.  See  it  in  the  mov¬ 
ing  pictures  at  night”  is  a  line  that  has 
attracted  readers  to  the  Record-Herald 
and  patrons  to  the  affiliated  theaters. 

A  similar  plan  is  being  employed  by 
the  Chicago  Tribune,  the  Chicago  Ex¬ 
aminer,  and  the  New  York  American, 
through  an  arrangement  with  another 
film  concern. 


SEEK  TO  DOUBLE  RATE. 

(Continued  from  front  page.) 
it  might  be  a  good  idea  to  repeal  the  law 
that  gives  free  postage  to  newspapers 
in  the  county  of  publication.  This  will 
be  given  consideration  when  the  com¬ 
mittee  begins  work  on  the  bill  bearing 
on  magazine  rates. 

Don.  C.  Seitz,  business  manager  of  the 
New  York  World,  told  the  committee 
that  a  great  many  magazines  would  be 
compelled  to  go  out  of  business  if  their 
mail  rates  were  raised.  He  reminded 
the  committee  the  better  class  of  maga¬ 
zines  are  one  of  the  most  economical 
commodities  that  can  be  purchased  in 
this  country. 

Mr.  Seitz  said  that  while  the  Inter¬ 
state  Commerce  Commission  had  set  the 
express  rate  for  periodicals  at  50  cents 
a  hundred  pounds.  Congress,  through 
the  committee,  was  proposing  a  rate 
four  times  as  high,  which  would  be  a 
100  per  cent,  increase.  He  declared  no 
business  could  stand  such  an  advance. 

He  pointed  out  also  that  the  railroads 
of  the  country  were  begging  for  an  ad¬ 
vance  of  5  per  cent,  only  to  overcome 
the  wage  increases  and  other  burdens, 
while  the  Post-Office  demand  was  for 
100  per  cent. 
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Detroit  Saturday  Night 

is  an  established  factor  in  the  newspaper 
life  of  Detroit  and  Michigan.  Its  influence 
advance.s  beyond  the  bounds  of  its  home 
community,  and  in  this  larger  influence 
there  have  ceme  both  to  the  readers  of,  and 
the  advertisers  in,  DETROIT  SATURDAY 
NIGHT  a  larger  me.asure  of  personal  profit. 
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Times-Leader 

is  the  leading  one-cent  daily  newspaper  of 
Connecticut  and  the  only  one-cent  paper  in 
the  State  which  has  the  full  Associated 
Press  leased  wire  service. 
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CLEAN  ADS  PAY  BEST. 

The  Phelan*,  Pufclither*  of  the 

Bridgeport  Herald,  Tell  of  Their 

Experience*  in  Excluding  from 

Their  Column*  Di*hone*t  Publicity 

_ Bu*ine**  Increa*ed  35  Per  Cent. 

After  New  Policy  Wa*  Adopted. 

By  C.  a.  &  J.  E.  Phelan. 

The  Bridgeport  (Conn.)  Herald  on 
April  27,  1913,  in  a  sweeping  announce¬ 
ment,  told  the  reading  and  advertising 
public  of  that  city  that  henceforth  the 
charlatan  and  fakir  with  their  dishonest, 
misleading  and  grossly  exaggerated  ad¬ 
vertising  copy  would  no  longer  be  toler¬ 
ated — at  any  price  in  its  columns.  The 
Herald  did  not  promise  to  be  good 
“when  existing  contracts  expired,”  and 
the  announcement  was  not  a  “bluff”  but 
rather  a  “Declaration  of  Independence” 
as  it  was  to  take  effect  immediately 
without  regard  to  existing  contracts  or 
space  reservations  and  without  regard 
as  to  whom  it  hurt  or  helped  either  lo¬ 
cally  or  nationally. 

Little  or  no  attention  was  paid  to  the 
announcement  by  our  contemporaries ;  in 
fact,  even  the  Bridgeport  Publicity  Club, 
the  local  member  of  the  A.  A.  C.  of  A., 
was  dilatory  in  commending  our  change 
of  policy,  but,  as  time  went  on  and  we 
consistently  and  persistently  refused  copy 
which  we  considered  objectionable,  and 
with  each  succeeding  issue  of  our  paper 
published  editorials  averaging  two  col¬ 
umns  on  Honest  Advertising  and  its  vir¬ 
tues,  and  dishonest  advertising  and  its 
pitfalls,  they  began  to  take  notice. 

EFFECTIVE  EDITORIALS. 

These  editorials  were  all  straight  from 
the  shoulder  and  many  were  directed  at 
local  publishers  who  were  accepting  any 
advertisement  that  was  covered  with  the 
price  of  admission.  In  fact,  we  repro¬ 
duced  some  forty  odd  advertisements 
which  had  appeared  in  a  week’s  file  of 
our  contemporaries,  under  the  caption 
“These  Advertisements  Would  Not  Be 
Accepted  by  the  Herald.” 

This  series  of  weekly  editorials  was 
augmented  by  a  scries  of  weekly  letters 
to  the  merchants  and  general  advertisers 
of  Bridgeport,  and  last,  but  not  least, 
personal  talks  by  our  advertising  depart¬ 
ment. 

When  it  was  apparent  to  the  most  cas¬ 
ual  observer  that  we  were  in  earnest  and 
that  we  were  realiv  “Playing  the  Game” 
— notwithstanding  a  considerable  loss  to 
our  exchequer — the  business  offices  of 
some  of  our  contemporaries  became 
quite  active  in  attempts  to  belittle  our 
policy  and  the  honesty  of  our  intentions. 
These  attacks  had  littlp  or  no  effect  as 
we  had  at  no  time  claimed  to  be  re¬ 
formers — we  did  not  court,  or  expect  to 
be  lauded  as  public  benefactors,  but 
rather  openly  stated  that  we  were  re¬ 
fusing  objectionable  advertising  because 
we  considered  it  good  business  to  do  so ; 
because  we  realized  that  while  we  would 
have  to  shoulder  a  loss  at  the  start,  the 
big  dividends  from  increased  patronage 
of  honest  advertisers  would  repay  us 
many  fold  for  any  sacrifices  made  by 
refusal  of  “below  proof’  copy.  Heedless 
of  these  petty  attacks  and  numerous 
other  obstacles,  including  the  continuous 
loss  of  advertising  revenue,  we  continued 
our  fight  with  our  backs  to  the  wall,  de¬ 
termined  to  win  as  we  knew  that  we 
were  right — and  right  is  might. 

INSPIRATION  AT  BALTIMORE. 

We  went  to  the  Baltimore  ad  club 
convention  (as  i^uests)  to  seek  inspira¬ 
tion  and  courage,  knowing  that  in  order 
to  accomplish  our  aims,  we  would  have 
to  fight  hard  and  must  therefore  replen¬ 
ish  our  “tool  kit.”  We  wanted  to  know 
what  Coleman.  Freeman,  Schermerhorn, 
Woodhead.  Houston,  Graves,  Fletcher, 
Hax  and  the  rest  of  the  leaders  in  the 
advertising  world  had  to  say  about  hon¬ 
est  advertising  and  to  narticipate  in  that 
wonderful  demonstration  which  blazoned 
the  “Truth  Seal”  to  the  entire  world. 

We  heard  Coleman’s  magnificent  ora¬ 
tion  at  “Druid  Hill”  and  with  fervid  in¬ 
terest  attended  every  session  of  the  con¬ 
vention,  and  while  we  were  disappoint¬ 
ed  at  the  lack  of  open  support  accorded 
the  newspapers  that  were  fighting  shoul¬ 
der  to  shoulder  with  the  association  for 


J.  E.  PHEL.\N,  .\dvertising  Max.xger.  and  C.  A.  PHELAN,  Business  Man- 

AGF.R  OF  THE  BRIDGEPORT  AND  W.STKRBURY  HeRAI.D. 


Honest  -Advertising,  we  were  satisfied 
that  it  was  a  great,  big  issue,  and  that 
doubtless  the  association  would  in  time 
gain  sufficient  courage  to  hold  up  the 
hand  that  supported  their  cause-  and 
throw  down  those  that  refused  to  sup¬ 
port  them.  We  were  acquainted  with 
just  this  situation  as  our  own  local  or¬ 
ganization  had  been  slow  in  putting  their 
O.  K.  on  our  platform  and  when  they 
did,  it  was  a  very  weak  endorsement — 
they  feared  the  other  oublishers;  so  also 
did  the  A.  A.  C.  of  A.  fear  the  publish¬ 
ers  who  were  still  accepting  objectiona¬ 
ble  copy. 

We  returned  from  Baltimore  more 
than  ever  determined  to  win  out  and  it 
is  with  considerable  personal  satisfac¬ 
tion  that  we  can  state  that  the  Bridge¬ 
port  Herald  shows  for  the  year  just 
closed  an  increase  in  advertising  rev¬ 
enue  approximating  35  per  cent,  not¬ 
withstanding  the  losses  sustained 
through  the  rejection  of  objectionable 
copy. 

TURNED  DOWN  MANY  DOLLARS. 

We  “turned  down”  business  aggregat¬ 
ing  thousands  of  dollars  but  the  vacant 
spaces  were  readily  absorbed  by  the 
clean,  honest  announcements  of  legiti¬ 
mate  merchants  who  sought  good  com¬ 
pany. 

We  came  from  behind  and  finished 
first — Bridgeport  boasts  of  four  dailies 
and  two  Sunday  papers  and  until  this 
year,  the  Herald  (a  Sunday  paper)  never 
ranked  better  than  third  in  the  minds  of 
local  advertisers.  Again,  Sunday  adver¬ 
tising  had  long  been  “tabooed”  by  local 
merchants  who  reasoned  that  being  a 
manufacturing  city,  it  was  logically  a 
Saturday  town  and  they  could  not  hope 
to  influence  early  week  buying.  The 
Herald  also  was  characterized  by  many 
as  a  sensational  paper  and  as  such,  not 
a  desirable  medium. 

Notwithstanding  these  existing  handi¬ 
caps,  the  Herald  was  the  first  paper  in 
Connecticut  to  unfurl  the  banner  of 
"Truth” — we  elected  to  further  handicap 
ourselves  at  the  moment,  realizing  that 


the  Golden  Harvest  was  in  the  horizon. 
As  above  stated,  we  fought  consistently 
and  persistently — advertising  our  new 
policy  with  “Clarion  Call” — taking  ex¬ 
ception  to  copy  carried  by  other  papers — 
pointing  out  their  deficiencies  and  invit¬ 
ing  any  or  all  to  censor  our  columns, 
and  the  policy  has  won  out. 

The  Golden  Harvest  is  no  longer  in 
the  horizon,  we  have  overtaken  it  and 
while  such  authorities  as  James  Wright 
Brown,  of  the  Editor  &  Publisher,  and 
Wm.  C.  Freeman,  of  the  New  York 
Globe,  had  urged  us  on  in  our  work,  they 
stated  that  we  might  feel  greatly  satis¬ 
fied  if  we  accomplished  much  in  five 
years — we  have,  however,  proven  in 
eight  short  months  that  a  newspaper  can 
exist  without  the  fakir.  We  have  proven 
that  legitimate  merchants  who  wish  to 
advertise  their  floods  on  a  “fair  and 
square”  basis  will  patronize  a  medium 
w'here  he  is  assured  “fair  and  square” 
competition.  We  have  built  a  strong 
foundation  of  public  confidence  as  the 
public  has  come  to  realize  that  we  “really 
excluded’  ’the  faker,  itinerant  and  fabri¬ 
cator  and  their  responsiveness  to  our  ad¬ 
vertisements  is  a  good  barometer  for 
our  future  success. 

In  a  displav  advertisement  which  we 
published  in  our  issue  of  Dec.  28,  1913, 
and  caused  to  be  inserted  in  the  Bridge¬ 
port  Standard  issue  of  Dec.  29,  1913,  we 
quoted  some  interesting  figures  showing 
the  comparative  local  patronage  of  all 
Bridgeport  papers  during  the  holidays 
this  year  and  last. 

-A  remarkable  fact  in  connection  with 
these  figures  is  that  the  Herald — the 
only  Bridgeport  paper  that  absolutely 
bars  dishonest  copy,  made  the  greatest 
gain.  The  Standard,  which  ranks  sec¬ 
ond.  has  not  openly  declared  against 
dishonest  copy,  but  it  rarely  carries  ad¬ 
vertising  which  is  ooen  to  question. 

The  day  for  honesty  in  advertising  in 
Bridgeport  is  not  coming — it  has  arrived 
— and  the  sooner  ALL  the  publishers  re¬ 
alize  it — just  that  soon  may  they  hope  to 
regain  their  lost  prestige. 


NEW  HAVEN  PRESS  DEPARTMENT. 

Mr.  Rigg*  Say*  It  Co*t*  the  Company 
$40,000  a  Year  to  Run  It. 

The  hearings  of  the  Public  Service 
Commission  at  Boston  on  the  New 
Haven  Railroad’s  affairs  have  brought 
out  some  interesting  facts  concerning 
the  road’s  advertising  and  publicity  de¬ 
partment. 

Edward  H.  Riggs,  formerly  a  reporter 
on  the  New  York  Sun,  but  for  the  past 
year  an  executive  assistant,  in  charge  of 
the  publicity  department  of  the  New 
Haven  Railroad,  told  the  commission 
that  departments  similar  to  the  one  over 
which  he  presided  were  maintained  by 
the  Baltimore  &  Ohio,  Canadian  Pacific, 
Delaware  &  Hudson,  Southern  Pacific, 
-Atchison,  Topeka  &  Santa  Fe,  Pennsyl¬ 
vania,  Great  Northern,  Grand  Trunk. 

The  New  Haven  publicity  department 
was  established  Feb.  1,  1913,  with  Mr. 
Riggs  in  charge.  His  duties  consisted 
in  furnishing  the  newspapers  with  infor¬ 
mation  concerning  the  road.  He  testi¬ 
fied  that  he  received  no  instructions  as  to 
what  should  be  sent  to  the  press,  and 
therefore  used  his  own  judgment  in  the 
matter.  He  had  dealings  wit’n  1,3(X) 
newspapers.  Editors  could  use  whatever 
they  desired  of  the  matter  he  furnished. 
Only  10  per  cent,  of  the  articles  fur¬ 
nished  were  printed.  The  department 
cost  the  company  about  $40.(X)0  a  year. 

Mr.  Riggs  said  he  placed  some  vaca¬ 
tion  advertising  and  selected  the  news¬ 
papers  himself. 

Representative  Cleveland  A.  Chandler, 
vice-president  of  the  Amsterdam  Adver¬ 
tising  Agency,  told  the  Commission  that 
the  total  amount  of  advertising  by  the 
agency  handled  for  the  New  Haven 
Railroad  was  $17,252,  of  which  $2,224.21 
was  profit. 

Others  who  testified  last  week  were; 
Joe  M.  Chappie,  of  the  National  Maga¬ 
zine  ;  William  R.  Ellis,  advertising 
manager  of  the  Herald ;  Charles  H. 
Adams,  business  manager  of  the  Adver¬ 
tiser  and  Record ;  J.  F.  Cullen,  advertis¬ 
ing  accountant  of  the  American ;  Alfred 
H.  Marchant,  advertising  manager  of  the 
Post;  Charles  A.  Coulton,  of  the  Trans¬ 
cript’s  advertising  department,  and  John 
K.  Allen,  advertising  manager  of  the 
Christian  Science  Monitor.  The  news¬ 
papermen  gave  statistics  regarding  the 
New  Haven  advertising  in  their  papers. 


A*bury  Park  Time*  Election. 

Gratifying  reports  were  made  of  the 
progress  of  the  -Asbury  Park  (N.  J.) 
Times  at  the  meeting  of  the  stockholders 
last  week.  The  paper  has  been  in  the 
field  about  three  months.  The  follow¬ 
ing  directors  were  elected :  Arthur  C. 
Steinbach.  William  -A  Berry,  A.  W. 
Cornelius.  Dr.  James  F.  -Ackerman,  Ben¬ 
jamin  B.  Smith,  Capt.  -A-  P.  Thompson, 
Samuel  H.  Calvert,  Henry  Duffield,  Na¬ 
than  Vogel,  William  H.  Duval,  George 
S.  Ferguson,  George  D.  Morrow  and 
George  W.  Pittenger-  -At  a  subsequent 
meeting  of  the  directors,  these  officers 
w;ere  elected:  President,  Mr.  Steinbach; 
vice-president,  Mr.  Cornelius;  secretary, 
Mr.  Smith ;  treasurer,  Mr.  Berry. 


St.  Loui*  Billboard*  to  Go. 

Application  for  an  injunction  to  re¬ 
strain  the  City  Building  Commissioner 
from  tearing  down  nearly  one  thousand 
illegal  billboards  in  St.  Louis  has  been 
refused  by  Judge  Dyer  in  the  Federal 
District  (Tourt.  Judge  Dyer  held  that 
the  decision  of  the  Missouri  Supreme 
Court,  upholding  the  validity  of  the  bill¬ 
board  ordinance,  left  him  no  course  but 
to  do  so. 


Incorporate  Gulf  Coa*t  Adverti*er. 

The  incorporation  of  the  Gulf  Coast 
Advertiser  with  the  former  owners  of 
the  Gulfport  (Miss.)  Daily  -Advertiser, 
two  new  members,  and  additional  equip¬ 
ment,  was  announced  by  S.  L.  Frisbie, 
editor  and  president  of  the  Advertiser. 
W.  M.  Megginson  is  vice-president  and 
associate  editor;  D.  V.  Gasson,  business 
manager;  S.  Lloyd  Frisbie,  secretary 
and  treasurer,  and  A.  W.  Bernard,  circu¬ 
lation  manager  of  the  new  enterprise. 
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THE  ASSOCIATED  PRESS  AND  THE  NEWS. 

It  is  somewhat  difficult  to  understand  how  the 
Associated  Press  comes  under  the  prohibition  of  the 
Sherman  anti-trust  law,  as  claimed  by  the  New  York 
Sun  Printing  and  Publishing  Company.  One  of  the 
essentials  of  a  commercial  monopoly  is  that  its 
object  shall  be  the  making  of  money  and  the  earn¬ 
ing  of  dividends  for  its  stockholders.  The  Asso¬ 
ciated  Press,  as  is  well  known,  is  a  cooperative  body 
of  newspaper  publishers,  organized  not  for  the  pur¬ 
pose  of  earning  dividends,  but  for  the  purpose  of 
gathering  news  for  its  members,  the  cost  of  which 
service  is  apportioned  according  to  the  size  of  the 
cities  in  which  these  newspapers  are  published. 

That  the  Associated  Press  has  become  a  strong 
and  influential  news  gathering  organization  is  under¬ 
stood.  It  has  895  members,  of  which  341  are 
morning  and  507  evening,  and  47  are  Sunday  papers. 
Its  annual  revenues  amount  to  $3,000,000.  Its  total 
mileage  of  land  wires  employed  during  the  day 
is  22,000  miles,  and  at  night  28,000  miles. 

Naturally  certain  conditions  must  be  agreed  to 
by  those  who  become  members  of  the  organization. 
One  of  these  is  that  in  a  city  where  there  are  already 
several  newspapers  that  are  members  of  the  A.  P. 
no  other  newspaper  can  be  admitted  unless  its  ap¬ 
plication  is  approved  by  the  members.  Another  rule 
is  that  members  shall  not  furnish  to  any  other 
organization  the  news  that  it  agrees  to  furnish  to 
the  Associated  Press. 

All  organizations,  cooperative,  social,  or  commer¬ 
cial,  find  it  necessary  to  establish  certain  rules  to 
conserve  their  interests.  If  candidates  for  mem¬ 
bership  do  not  wish  to  subscribe  to  the.se  rules  they 
are  at  liberty  to  withdraw  their  applications.  More¬ 
over,  these  associations  do  not  accept  as  members 
all  who  may  wish  to  enroll,  even  if  they  are  willing 
to  subscribe  to  its  constitution  and  by-laws. 

While  the  Associated  Press  is  undoubtedly  the 
strongest  of  our  newsgathering  bureaus,  it  by  no 
means  has  a  monopoly  of  the  field.  The  United 
Press  Associatic  ns,  the  International  News  Service, 
and  the  Laffan  (or  Sun)  News  Service,  are  all 
active  competitors.  In  addition  several  of  the 
Metropolitan  dailies  like  the  New  York  Herald, 
New  York  Times,  New  York  World,  Chicago  Daily 
News  and  the  Chicago  Tribune  supply  outside  news¬ 
papers  with  special  news  dispatches. 

There  can  be  no  monopoly  of  news.  It  is  not  a 
commodity  that  is  made  in  a  factory,  mined  from 
the  earth,  or  raised  from  the  soil.  No  organiza¬ 
tion  can  control  the  sources  of  news.  The  facts 
concerning  a  steamship  disaster,  a  railroad  wreck, 
a  national  convention,  or  any  other  event  are  avail¬ 
able  to  all  news  gatherers. 


HOW  FAR  SHOULD  A  SOLICITOR  GO? 

Admitting  that  the  object  of  all  advertising  is  to 
sell  goods  at  a  profit  and  that  every  newspaper  pub¬ 
lisher  wants  to  dispose  of  all  the  space  he  can  to 
advertisers,  the  question  arises  “How  far  should  a 


solicitor  go  in  his  endeavors  to  secure  business  from 
a  prospective  advertiser?” 

Let  us  take  the  following  case  as  an  example ;  A 
manufacturing  concern  decided  to  spend  $10, (XX)  in  an 
advertising  campaign  and  selected  two  out  of  four 
papers  in  a  prosperous  city  in  which  to  run  its  copy 
for  that  place.  As  soon  as  the  first  ad  appeared,  a 
solicitor  from  one  of  the  other  two  papers  called  on 
the  manufacturer  and  told  him  that  he  had  made  a 
great  mistake  in  not  including  his  publication  in  the 
appropriation  and  urged  him  to  give  him  the  copy. 
The  advertiser  told  the  solicitor  that  contracts  had 
already  been  closed  with  the  two  papers  and  that 
nothing  further  would  be  done.  The  solicitor  per¬ 
sisted.  He  called  time  and  time  again  upon  the  ad¬ 
vertiser,  and  so  worried  him  that  finally  the  latter 
gave  him  a  contract. 

When  the  campaign  ended  the  advertiser  found 
that  his  advertising  in  the  town  referred  to  had  cost 
him  much  more  than  he  got  out  of  it.  In  other 
words,  it  was  a  failure,  whereas  it  might  have  been 
a  success  had  he  not  allowed  himself  to  be  persuaded 
to  increase  his  expenditure  by  putting  on  the  third 
paper. 

Now  when  that  advertiser  runs  another  campaign 
he  will,  in  all  probability,  cut  out  that  city  from  his 
list.  You  may  say  that  he  ought  to  have  had  enough 
backbone  to  resist  the  attempt  of  the  solicitor  to  get 
him  to  spend  more  money  than  he  knew  he  ought  to 
spend.  The  advertiser,  however,  will  blame  the  three 
newspapers  and  not  himself.  The  result  will  be  that 
the  account  will  be  forever  lost  to  the  dailies  of  that 
city. 

How  many  advertisers  are  wrecked  in  this  way? 
We  suspect  that  the  number  is  large.  Driving  an 
advertiser  into  an  expenditure  he  cannot  afford  is 
poor  business.  Unless  the  investment  pays  the  manu¬ 
facturer  he  will  not  continue  to  use  unprofitable 
mediums.  When  a  solicitor  knows  or  has  reason  to 
suspect  that  his  paper  cannot  help  an  advertiser 
ought  he  to  gold  brick  him? 

If  the  advertiser  does  not  make  money  the  news¬ 
paper  will  soon  cease  to  receive  his  patronage.  Isn't 
it  a  great  deal  better  to  help  a  man  to  make  a  suc¬ 
cess  of  his  business  rather  than  to  ruin  it?  In  what 
way  is  an  advertising  solicitor  who  sells  an  adver¬ 
tiser  space  that  is  worthless  for  exploiting  his  par¬ 
ticular  product,  better  than  the  faker  who  sells  a 
bogus  liver  cure? 

The  motto  “Truth  in  .Advertising,”  which  is  being 
adopted  as  a  slogan  by  advertising  clubs  all  over  the 
country  and  which  has  even  become  the  ruling  prin¬ 
ciple  in  the  conduct  of  the  ad  columns  of  many  news¬ 
papers,  is  rapidly  reducing  to  a  minimum  misrepre¬ 
sentation  on  the  part  of  both  ihe  bogus  advertiser  and 
the  sellers  of  advertising.  The  newspaper  that  prints 
fraudulent  advertising  is  no  better  than  the  faker 
who  pays  for  it. 


EDITORIAL  COMMENT. 

Gen.  Charles  H.  Taylor,  in  announcing  a  reduc¬ 
tion  of  the  price  of  the  evening  edition  of  the  Boston 
Globe  from  two  cents  to  one  cent  a  copy,  gave  as 
one  of  the  reasons  for  taking  the  step  the  placing  of 
wood  pulp  paper  on  the  free  list,  thus  insuring  a 
plentiful  supply  at  a  lower  price  than  has  heretofore 
prevailed.  As  the  Globe  is  one  of  the  most  enter¬ 
prising  and  best  paying  newspapers  in  New  England, 
it  is  quite  evident  that  Gen.  Taylor  is  satisfied  that 
it  is  possible  to  produce  a  high  grade  newspaper  at 
one  cent,  in  spite  of  the  increased  cost  of  labor  and 
machinery.  He  usually  knows  what  he  is  doing  and 
makes  few  mistakes. 


The  recent  advent  of  George  Vernor  Rogers  in 
the  newspaper  business  as  general  manager  of  the 
New  York  Tribune,  calls  to  mind  that  there  are  quite 
a  number  of  men  bearing  the  name  of  Rogers 
already  in  this  particular  field.  For  instance  there 
is  Jason  Rogers,  publisher  of  the  New  York  Globe; 
Hopewell  L.  Rogers,  business  manager  of  the  Chi¬ 
cago  Daily  News;  William  F.  Rogers,  advertising 
manager  of  the  Boston  Transcript,  and  George  M. 
Rogers,  business  manager  of  the  Cleveland  Plain 
Dealer.  Truly  members  of  the  Rogers  family  take 
to  newspaper  work  as  ducks  to  water. 
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No  newspaper,  however  great  in  influence  or  how¬ 
ever  prosperous,  is  independent  of  public  opinion. 
It  may  guide  it,  but  it  cannot  long  defy  it.  Some 
newspapers  have  gone  down  to  defeat  defendin'' 
an  unpopular  cause  because  they  believed  it  was 
right.  Some  by  watching  the  way  the  wind  blew 
have  sailed  to  the  harbor  of  success.  Public  opinion 
is  the  stand  taken  by  a  majority  of  the  people  on 
a  given  subject. 

The  attempt  being  made  at  Washington  to  double 
the  magazine  postal  rate  is  unnecessary  and  uncalled 
for.  To  reduce  letter  postage  to  one  cent  is  ill-timed. 
There  is  no  general  demand  for  it.  Tlie  present 
rate  of  two  cents  is  a  hardship  to  no  one. 


FIGHTING  THE  MAIL  SWINDLERS. 

NORFOLK  DAILY  NEWS. 

The  Editor  and  Publisher: 

Norfolk,  Neb.,  Jan.  29,  1914 

I  wish  to  let  you  know  that  there  is  one,  way  out 
here  in  the  wilds  of  Nebraska,  who  has  read  your 
editorial  on  swindling  through  the  mails  in  your 
issue  of  the  10th,  and  who  wishes  that  there  were 
more  publishers  who  would  come  across  with  a  few 
hot  shots  at  the  new.spapers  that  are  accepting  tins 
stuff. 

The  big  boys,  with  their  hundred  thousand  cir¬ 
culations  and  their  enormous  receipts,  do  not  know 
the  sacrifice  we  little  fellows  are  making  when  we 
turn  down  a  good  piece  of  business  just  becau-^e 
there  are  readers  who  are  fools  enough  to  swallow 
this  junk.  We  are  after  big  increases  in  advertising 
as  well  as  those  papers  who  are  hollering  in  72-point 
about  what  they  did  to  the  other  papers  of  that  ci'y 
last  month.  We,  too,  are  after  the  pecuniary  results 
which  come  from  big  gains,  and  the  regret  is  very 
deep  when  we  have  to  write  back  and  say,  “Sorr\ 
that  we  cannot  accept  this  business,  etc." 

We  small  papers  have  to  be  more  discriminatin.g 
in  this  matter  for  in  a  small  city  the  newspaper  is 
looked  upon  with  almost  reverence,  and  those  who 
are  stung  through  its  columns  are  never  again  be¬ 
lievers  in  its  advertising. 

Here  is  one  paper  that  will  go  to  the  last  ditch 
to  keep  copy  of  this  nature  out,  and  1  hope  you 
will  not  rest  with  this  one  editorial  but  go  to  them 
again.  With  best  wishes  I  am 

C.  H.  Rogers, 
.Advertising  Manager. 


HOW  FAME  CAME  TO  JONES. 

.A  certain  person,  Jones  by  name, 

In  search  of  that  vain  thing  called  fame 
And  thinking  (’twas  a  fatal  guess) 

The  place  to  seek  it  was  the  press, 

Made  friends  with  editors  and  cubs, 

Invited  them  to  his  several  clubs, 

Told  them  his  every  little  deed 
He  thought  might  interest  tliose  wlio  read; 
Did  everything  but  ask  for  space. 

And  thus  kept  up  the  fruitless  chase. 

But  editors  are  worldly  wise 
Quick  to  grasp  his  mental  size 
They  let  him  spend  his  hard  earned  cash 
For  highballs,  Mumm's  champagne  and  hash. 
The  weeks  rolled  on  and  still  the  papers 
Had  made  no  mention  of  his  capers 
When,  on  a  Friday  afternoon 
Along  the  latter  part  of  June, 

A  cub  saw  Jones,  dressed  up  to  kilt, 

Get  on  a  car  on  Beacon  Hill. 

All  seats  but  one  were  occupied 
And  Jones,  the  clubman,  stood  one  side 
Until  a  comely  dame,  petite  and  young. 
Boarded  the  car  at  Skanirung, 

When  Jones,  the  fame  desiring  chap, 

..at  down  and  gave  the  girl  his  strap. 

Next  day  the  Herald,  on  its  page 
Where  women  tell  what’s  now  the  rage 
In  newest  styles  and  social  action 
Gave  of  a  column  a  good  sized  fraction 
To  tell  how  Jones,  the  fashion  plate, 

Versed  in  all  that’s  up-to-date. 

Member  of  some  eighteen  clubs. 

Authority  on  social  rubs. 

Had  sat  upon  the  lady’s  lap? 

No,  sat  down  and  given  her  his  strap. 
Moral — 

To  all  young  men  who  seek  for  fame, 

You’ll  get  it.  None  but  you  to  blame, 
However,  if  it  doesn’t  suit, 

You  planted  seed.  The  CUB  "’cked  fruit. 

T.  T.  Smith. 
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PERSONALS. 

Dan  R.  Hanna,  owner,  and  William 
P  Leacli,  editor  of  the  Cleveland  Leader 
and  tl’.e  Cleveland  News,  have  returned 
from  a  trip  abroad.  During  their  ab¬ 
sence  the  destinies  of  the  papers  were 
in  tile  capable  hands  of  T.  A.  Robert¬ 
son,  managing  editor  of  both  sheets, 
and'  Harry  L.  Starkey,  business  man¬ 
ager. 


I  hester  H.  Rowell,  publisher  of  the 
I  resiio  (Cal.)  Republican,  has  an¬ 
ti,  amced  his  candidacy  for  the  United 
States  Senate  under  the  Progressive 
banner.  Mr.  Rowell  is  the  second  Pro¬ 
gressive  to  enter  the  senatorial  race. 


b'red  B.  Appleget,  editor  of  News- 
laperdom,  delivered  an  address  on 
"The  Intensive  Cultivation  of  the 
\lumni  Field”  at  the  annual  banquet 
oi  the  Brown  University  Alumni  of 
New  York  at  the  Hotel  Astor,  Feb.  5. 


J.  W.  Foster,  for  four  years  editor 
of  the  Oklahoma  News  at  Oklahoma 
City,  has  gone  to  Cleveland,  O.,  to  be¬ 
come  a  special  writer  for  the  Scripps- 
McRae  syndicate  of  newspapers.  Mr. 
I'oster  was  succeeded  by  George  B. 
Parker. 

Robert  H.  Davis,  the  genial  editor 
of  the  Munsey  string  of  publications,  is 
now  in  Europe,  where  he  went  for  rest 
and  recuperation.  He  will  ne  back  at 
his  desk  again  early  in  March. 


Ralph  L.  Morrow,  for  the  past  twelve 
>ears  editor  of  the  Plainfield  (N.  J.) 
Daily  Press,  severed  his  connection 
with  that  paper  on  Jan.  31,  and  is  at 
present  resting  in  a  sanitarium  prior 
to  taking  up  active  newspaper  work  in 
<.)me  other  city.  With  .Mr.  Morrow’s 
leaving  the  paper,  Leslie  R.  Fort,  who 
has  been  in  charge  of  the  business  de¬ 
partment  of  the  paper,  becomes  man- 
agitig  editor. 


GENERAL  STAFF  PERSONALS. 

George  H.  Gee,  an  editor  of  the 
.Salem  (Ohio)  Herald,  has  been  con¬ 
firmed  as  postmaster  of  Salem. 


Cameron  MacKenzie,  managing  edi¬ 
tor  of  McClure’s  Magazine,  and  Edna 
b'erber  of  the  .American  .Mag.izine, 
were  recent  speakers  before  the  jour¬ 
nalism  students  at  New  York  Univer¬ 
sity,  on  “The  Writing  of  the  .Short 
Story.” 

Chris  Hagerty,  city  editor  of  the 
Chicago  branch  of  the  .Associated 
Press,  has  gone  to  El  Paso  to  watch 
developments  in  the  revolution  in 
Northern  Mexico. 


Myra  C.  Lundherg  and  Marion  W. 
Emerson  are  now  covering  society 
news  for  the  Worcester  (Mass.)  Tele¬ 
gram,  having  taken  .  the  positions  for¬ 
merly  held  by  Rose  ,A.  Boyle  and  Mar¬ 
garet  A.  Sloan.  Miss  Boyle  was  re¬ 
cently  married. 


Will  Bradley,  the  art  expert,  who 
directs  the  typographical  make  up  of 
the  Metropolitan  Magazine,  has  pro¬ 
duced  work  of  such  a  character  during 
the  past  three  months  that  the  news¬ 
stand  sales  of  the  magazine,  according 
to  J.  Mitchel  Thorsen,  advertising  man¬ 
ager,  have  nearly  d(  ubled. 


B.  E.  Bradley,  financial  manager  of 
the  St.  Louis  Post  Dispatch,  and  his 
wife  are  enjoying  a  six  weeks’  tour  of 
Europe. 


-Albert  Stirrup,  formerly  with  the  Ad¬ 
vertising  department  of  the  New 
Haven  (Conn.)  Union,  is  now  connect¬ 
ed  with  the  advertising  department  of 
the  W’orcester  (Mass.)  Gazette.  Mr. 
Stirrup  has  the  reputation  of  being  one 
of  the  best  copy  writers  in  New  Eng¬ 
land  connected  with  any  newspaper. 


WASHINGTON  PERSONALS. 

Otto  Praeger,  for  nine  years  corre¬ 
spondent  of  The  Galveston  News  and 
The  Dallas  News,  has  been  selected  by 
President  Wilson  as  the  next  postmas¬ 
ter  of  Washington,  D.  C.,  in  place  of 
N.  A.  Merritt,  resigned. 


Charles  E.  Efrid  has  been  appointed 
assistant  secretary-treasurer  of  the  Na¬ 
tional  Press  Club,  to  succeed  Robert 
L.  Marcley,  who  is  making  good  as 
secretary  of  the  Chamber  of  Com¬ 
merce,  Goldsboro,  N.  C. 

Irving  C.  Norwood,  formerly  of  the 
Washington  Star  and  now  secretary  of 
the  Greater  Davenport  (Iowa)  Com¬ 
mittee,  will  go  on  the  Chautauqua  cir¬ 
cuit  this  summer  with  a  lecture  on  mu¬ 
nicipal  government.  Mr.  Norwood  was 
in  \\  ashington  this  week. 

B.  -A.  Mattingly,  of  the  Washington 
Post,  has  joined  the  staff  of  the  Times. 

William  Levitt  Stoddard,  of  the  Bos¬ 
ton  Transcript  Bureau,  the  author  of 
an  article  in  Pearson’s  for  February 
on  the  Kenyon  Red  Light  bill,  in  which 
was  published  for  the  first  time  a  list 
of  owners  of  the  Red  Light  houses. 
This  article  is  thought  to  have  had 
.something  to  do  with  the  passage  of 
the  Kenyon  bill  in  the  House. 


-An  address  delivered  by  Henry  Litz 
West,  formerly  of  the  Washington 
Post  and  the  Herald,  entitled  "The 
National  Capitol,”  in  Wilmington,  Del., 
last  week,  has  been  offered  in  the  Sen¬ 
ate  to  be  printed  as  a  public  document 
by  Senator  Gallinger. 


J.  Fred  Essary,  the  popular  chief  of 
the  Baltimore  Sun  Bureau,  and  Mrs. 
Essary  were  guests  of  Governor  Stuart 
of  A’iriginia,  at  his  inauguration  last 
week. 

James  Bennett  Gordon,  formerly 
with  the  Washington  Times,  is  now 
with  the  Philadelphia  Times. 

W'ill  Irvin,  of  magazine  fame,  was 
a  visitor  to  Washington  this  week. 


President  Wilson  and  Vice-Presi¬ 
dent  Marshall  have  newspaper  men 
who  are  their  doubles,  h'lmcr  Murphy, 
of  the  New  A’ork  Tribune  Bureau, 
bears  a  striking  resemblance  to  the 
Chief  Magistrate,  and  E.  B.  Clark,  of 
the  Chicago  Evening  Post  and  the  St. 
Louis  Times,  is  oBcn  taken  for  the 
Vice-President. 


-A.  R.  West,  of  the  San  Francisco 
Bulletin,  is  now  with  the  Industrial 
Relations  Commission  of  this  city. 


VISITORS  TO  NEW  YORK. 

A’ictor  H.  Hanson,  publisher  of  the 
Birmingham  (-Ala.)  News. 

Frank  P.  Glass,  editor  of  the  Birming¬ 
ham  (Ala.)  News. 

Edwin  J.  Kiest,  owner  of  the  Dallas 
(Tex.)  'I'inies-Herald. 

Marcellus  E.  Foster,  publisher  of  the 
Houston  (Tex.)  Chronicle. 

Charles  S.  Diehl,  publisher  of  the  San 
-Antonio  (Tex.)  Light. 

G.  .A.  Discher,  circulation  manager  of 
the  Ottawa  (Can.)  Evening  Citizen. 

George  Link,  foreman  of  the  mail 
room.  Cleveland  (O.)  Plain  Dealer. 

Holland  S.  Reavis,  publisher  of  the 
Fuel  Oil  Journal,  of  Houston,  Texas. 


WEDDING  BELLS. 

Tom  M.  McClellan,  former  editor  and 
owner  of  the  Mt.  Jewett  (Pa.)  Herald, 
and  Mrs.  Harriett  -Adams  Westcott,  of 
Los  Angeles,  Cal.,  were  recently  mar¬ 
ried. 


J.  Laurance  Banks,  the  circulation 
manager  of  the  Star  Printing  Co.,  of 
Wilmington,  Del.,  and  Miss  .Adelaide 
-Alberta  Temple  were  married  last 
week. 


Miss  Virginia  Flohr'i  was  married  at 
West  New  Brighton,  S.  L,  to  Reuben 
Peckham  Sleicher,  son  of  John  A. 
Sleicher,  President  of  the  Leslie-Judge 
Co.  and  editor  of  Leslie’s  Weekly,  last 
week.  The  bride’s  father  is  an  artist  on 
the  staff  of  Judge. 


Thomas  Hardy,  the  well-known  author 
of  “-A  Pair  of  Blue  Eyes,”  “Far  From 
the  Madding  Crowd,”  "Tess  of  the 
d’Urbervillcs,”  etc.,  was  married  on  Feb. 
10  to  Miss  Florence  Dugdale,  his  sec¬ 
retary  and  typist.  Mr.  Hardy’s  first  wife 
died  in  1912.  He  is  now  74  years  of 
age.  His  bride  is  40  years  his  junior. 
She  has  written  short  stories  for  chil¬ 
dren,  nature  subjects  and  fairy  tales. 


N.  Y.  Herald  in  Musical  Comedy  Plot. 

The  New  York  Herald  figures  in  the 
plot  of  “.After  the  Girl,”  a  new  musical 
comedy  in  Ix)ndon.  In  the  play  an 
■American  millionaire  starts  to  cross 
Europe  in  a  chase  for  his  runaway 
daughter,  with  the  conviction  that  he  is 
likely  to  see  a  full  account  of  her  esca¬ 
pades  any  day  in  the  New  A’^ork  Herald, 
and  when  the  chase  becomes  warmer  he 
fully  expects  to  see  his  daughter’s  pic¬ 
ture  in  the  Herald  before  she  can  be 
found  and  sent  back  to  school. 


Big  Six  Indorses  Scott  for  I.  T.  U. 

Marsden  G.  Scott,  president  of  Big 
Six,  was  indorsed  Sunday  by  the  union 
for  president  of  the  International  Typo¬ 
graphical  Union.  He  was  opposed  by 
(Tharles  J.  Hawkes  of  No.  6,  and  the 
voting,  which  was  by  ballot,  took  place 
at  the  Murray  Hill  Lyceum  after  a  brief 
business  meeting.  Scott  received  736 
votes  and  Hawkes  615.  Scott  now  has 
100  endorsements  from  locals  throughout 
the  country.  The  only  other  business 
done  was  the  passing  of  a  resolution 
indorsing  the  Bartlett-Bacon  bill,  now 
in  Congress,  exempting  labor  union 
organization,-;  from  the  operation  of  the 
Sherman  anti-trust  law. 


PUBLISHER’S  NOTICE. 

Advertising  Rates :  Display,  15  cents  per 
agate  line;  25  per  cent,  discount  on  yearly 
contracts.  Classified,  1  cent  per  word. 

The  Editor  and  Publisher  can  he  found  on 
sale  each  week  at  the  following  newsstands : 

New  York — World  Building,  Tribune  Build¬ 
ing,  Park  Row  Building,  140  Nassau  street. 
Manning’s  (opposite  the  World  Building),  33 
Park  Row ;  The  Woolworth  Building,  Times 
Building.  Forty-second  street  and  Broadway, 
at  basement  entrance  to  Subway  ;  Brentano's 
Book  Store.  Twenty-sixth  street  and  Fifth 
avenue,  and  Mack’s,  opposite  Macy’s  on 
Thirty-fourth  street. 

Philadelphia — L.  G.  Rau,  7th  and  Chest¬ 
nut  streets. 

Pittsburgh — Davis  Boos  Shop,  14C  Wood 

Washington,  D.  C. — Bert  E.  Trenis,  511 
Fourteenth  street,  N  W. 

Chicago — Morris  Book  Shop,  71  East  Adams 
street ;  Post  Office  News  Co-.  Monroe  street. 

Cleveland — Schroeder’s  News  Store.  Su¬ 
perior  street,  opposite  Post  Office. 

Detroit — Solomon  News  Co.,  69  Lamed 
street,  W. 

San  Francisco — R.  J.  Bidwell  Co.,  742 
Market  street. 


AWiffiTlSMi  lEIW 


Chicago  —  New  York  —  Phila- 
THE  BLACK  delphia,  for  20  years  the  coal 
DIAMOND  trades’  leading  journal.  Write 
for  rates. 


BUSINESS  OPPORTUNITY 


In  order  to  effect  a  quick  sale,  owner  will 
sell  his  special  financial  monthly  for  $10,000. 
Gross  business  averages  over  $20,000  for  five 
years  with  corresponding  profits.  Should  be 
published  in  Middle  West  or  West.  HARRIS- 
DIBBLE  COMPANY.  71  West  23d  Street. 
New  York. 

HIGH-GRADE  NEWSPAPER  PROPER¬ 
TIES  bought  and  sold.  G.  E.  BARROWS, 
141  Broadway.  New  York  City. 


A  VALUABLE  modern  daily  newspaper 
plant.  Book  and  job  office.  Building  and 
equipment  complete  can  be  bought  upon  rea¬ 
sonable  terms.  Owners  are  prepared  to 
make  liberal  terms  to  responsible  newspaper 
men  looking  for  such  an  opportunity.  For 
full  particulars  address  Arthur  S.  Kimberly, 
New  Haven.  Conn. _ 

NEWSPAPER  FOR  SALE. 

Best  purchasable  daily  In  Middle  West. 
Old  established  paper— thoroughly  equipped 
plant.  Very  best  of  reasons  for  selling. 
Unusual  opportunity — the  price  Is  right — 
$7fl(X)  to  $10,000  required  to  swing  deal. 
Address  G.  B.,  care  of  The  Editor  and  Pub¬ 
lisher. 


©iLY  ©IlLY 


newspaper  property  in  rapidly  growing  city  of 
6,000.  Annual  volume  of  business,  $2H.(X)0.  An¬ 
nual  return  to  owner  for  personal  effort,  main¬ 
tenance  of  equipment  and  income  from  invest¬ 
ment,  $10,000.  Will  be  sold  for  $’25,nO().  $15,000 
cash  necessary.  Will  sell  one-half  to  competent 
mechanical  man.  Proposition.  I.  W. 


©s  lo  FILilEIB 

Newspaper  Properties 

225  Fifth  Ave.,  New  York 


HELP  WANTED 


IF  YOU  ARE  the  advertising  manager  of  a 
paper  in  a  city  from  20,000  to  35,000,  and 
if  you  would  like  to  take  a  chance  on  a 
“live’’  morning  daily  newspaper  in  a  city 
of  300,000,  where  there  Is  plenty  of  hard 
work  and  where  you  will  start  in  given  ter¬ 
ritory,  address  BOX  D,  1167,  care  The  Edi¬ 
tor  and  Publisher. 


SITUATIONS  WANTED 


Advertisements  under  this  classification  will 
cost  Ic.  per  Word;  Display,  15c.  per  Agate 
Line. 


ANY  PUBLISHER  contemplating  direct 
representation  from  the  home  office,  and 
requires  the  services  of  a  thoroughly  ex¬ 
perienced  advertising  solicitor,  covering  a 
period  of  over  ten  years  among  Advertisers 
and  the  Advertising  Agents  in  the  Eastern 
field.  Address  "C.,”  care  The  Editor  and 
Publisher. 


DO  YOU  WANT  a  Circulation  Manager 
who  has  a  practical  knowledge  of  de¬ 
livery,  distribution,  mailing  room,  and  tbs 
accounting  department.  Familiar  with  up- 
to-date  promotion  work.  With  Metropolitan 
papers  eleven  years.  Ready  to  go  to  any 
city  at  his  own  expense.  Address  “D..  1163,” 
care  The  Editor  and  Publisher. 


DISPLAY  Advertising  man  with  eight 
years’  experience  desires  change.  At  pres¬ 
ent  with  large  daily  newspaper.  Can  write 
copy  and  knows  his  business  thoroughly. 
Can  be  valuable  assistant  to  an  advertising 
manager.  References  given  to  interested 
parties.  Address  Din.**,  care  The  Editor 
and  Publisher. 

NEWSPAPER  PUBLISHER. 

Do  you  need  a  business  manager  or  adver¬ 
tising  manager?  Have  been  connected  with 
big  publishing  company  for  several  years. 
Am  thoroughly  acquainted  with  newspaper 
business.  At  present  time  advertising  man¬ 
ager  on  daily.  Desire  place  where  there  is 
room  for  advancement.  Best  of  references. 
Write  D1177,  care  The  Editor  and  Publisher. 

EXPERIENCED  in  the  resultful  efficient 
management  of  large  art  departments  ;  thor¬ 
oughly  practical  in  the  various  processes  of 
reproduction  ;  skilled  in  constructive  adver¬ 
tising  newspaper,  magazine,  booklet  and  pos¬ 
ter  varieties.  I  want  a  position,  .\ddress 
XXX,  care  of  The  Editor  and  Publisher. 

MR.  PUBLISHER,  when  your  circulation 
department  causes  you  worry,  you  need  a 
circulator  with  ability,  energy  and  charac¬ 
ter  who  "KNOWS  CIRCULATION.”  I  want 
a  position  with  a  live  newspaper.  My  ability 
to  determine  permanent  salary.  Ten  years’ 
experience.  Will  go  anywhere.  If  you  need 
a  circulator,  let  me  tell  you  what  I  can  do 
for  you.  Address  “Washington.”  care  The 
Editor  and  Publisher. 

EXPERIENCED  young  advertising  solici¬ 
tor  would  consider  proposition  as  Western 
Representative  for  magazine,  farm  paper. 
Daily  or  Special  Agency.  Thoroughly  ac¬ 
quainted  with  Western  Agencies  and  adver¬ 
tisers.  Ten  years’  experience-  Am  at  pres¬ 
ent  representative  of  Class  publication,  but 
field  is  too  limited.  Exceptional  references. 
.1.  A.  E.,  6605  Kimbark  Avenue,  Chicago. 
Ill. 


MISCELLANEOUS 


MANUSCRIPTS  typewritten  neatly  at  fifty 
cents  a  thousand  words.  Good  work.  Punc¬ 
tuation  and  spelling  correct.  HAZEL 
SAUVE,  Iron  River,  Wls. 


DAILY  NEWS 

Reports  for  evening  papers,  advance  news  mail 
service,  special  and  Chicago  news,  stereotype 
plates,  50c.  per  naee.  YARD’S  NEWS  BU¬ 
REAU.  167  W.  Washington  St.,  Chicago,  111. 

LLnoI’YPE  MACHINES 
AH  models,  bought  and  sold.  Complete  line 
of  Printers'  machinery  and  supplies  on  band 
for  immediate  shipment. 

RICH  A  McLEAN, 

51  Cliff  St.,  New  York. 

~  $37oOO  y¥aRlY  BUSINEM  OF  ’YOUR 
OWN:  mail  order;  success  sure;  honest, 
ligltimate;  small  capital;  oririnal  methods. 
Write  M.  CLEMENT  MOORE,  Specialist. 
New  Egypt,  N.  J. 
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There  is  no  DuplicaticMi  or  Substi¬ 
tution  in 

Pittsburg  Leader 
Circulation 

Ask  us  about  the  Pittsburgh  Terri¬ 
tory  and  in  what  way  the  Leader  is 
the  important  paper. 

VERREE,  6  CONKLIN 

Foreiin  Representatives 
Steger  Building,  ChicaiJo 

BrunswicK  Bldg.,  New  York 


The  Catholic  Tribune 

(English) 

Katholischer  Westen 

(German) 

Luxemburger  Gazette 

(German) 

40,000  Guaranteed 

CATHOUC  PRINTING  CO- 
Dubuque,  Iowa 


Buffalo  News 

EDWARD  H.  BUTLER 

Editor  and  Proprietor 

“The  only  Buffalo  newspaper  that 
censors  its  advertising  columns.  Many 
of  our  advertisers  use  our  columns 
exclusively.  The  above  is  one  of  the 
many  reasons  why.” 


Foreign  Advertising  Representatives 
KELLY-SMITH  COMPANY 
220  Fifth  Avenue  Ljrtton  Building 

NEW  YORK  CHICAGO 


Advertisers  who  have  always 
used  THE  NEW  YORK  TRIBUNE 
because  of  its  Quality  Circulation 
well  know  that  its  Increase  in 
Quantity  involves  no  sacrifice  of 
Character,  and  that  its  readers 
can  be  reached  through  no  other 
paper. 


THE  NEW  ORLEANS  ITEM 

As  They  Told  It  to  Uncle  Sam 
3D  U.  S.  P.  O.  STATEMENT 

The  New  Orleans  Item . 53,901 

The  Daily  States . 32,532 

The  Times- Democrat — . 25,242 

The  Picayune . 20,837 

That's  why  The  Item  every  w^k  in  the 
year  carried  more  paid  advertising  of  any 
and  all  kinds. 

THE  JOHN  BUDD  COMPANY 
Advertising  Representatives 
New  York  Chicago  St.  Louis 


TO  EDITORS 

WE  ARE  using  half-tones  (120 
screen)  of  current  events  every 
week  and  will  sell  them  for  sub¬ 
sequent  use  in  newspaper  coated  or 
super  supplements  or  other  publications. 
This  is  a  chance  to  get  selected  material 
— news,  society,  sports,  theatre,  fashions 
— at  the  lowest  cost.  Address 

J,  D.  WHITNEY, 

BOX  794,  New  York  City. 


ALONG  THE  ROW. 

SURE  WAY. 

Jones,  who  keeps  a  shoe  store,  re¬ 
ceived  a  circular  which  read ;  “Send  25 
cents  and  we  will  tell  you  how  to  secure 
free  advertising  in  the  papers.”  Jones 
sent  the  quarter,  and  in  a  few  days  re¬ 
ceived  a  card  on  which  was  printed: 

ORG-XNIZE  A  BASEBALL  LEAGUE. 


KINDLY  TIPS. 

They  are  telling  this  story  along  the 
Row : 

The  directors  of  the  Herald  recently 
sent  ■  a  request  to  all  employes  asking 
them  to  send  in  suggestions  as  to  what 
they  thought  would  benefit  the  paper, 
and  among  the  answers  received  were 
the  following: 

“Get  the  first  edition  of  the  World 
and  clip  the  news  from  it.” 

“Abolish  the  directors.” 


EASY. 

“How,”  said  the  foreman  of  the  com¬ 
posing  room,  “did  you  manage  to  get 
away  from  that  panhandler?” 

“Ha !”  laughed  the  proofreader,  “I 
gave  him  the  slip.” 


COLD  WEATHER. 

The  melancholy  days  have  come 
For  Snider’s  Liver  Pills, 

For  Fayker’s  Tonic,  which  pretends 
To  cure  all  human  ills. 

For  Regulators  of  the  Bowels, 

For  Lung  and  Kidney  Pads, 

For  lots  of  papers  now  refuse 
To  print  their  bunco  ads. 


ALL  THE  RAGE. 

Begins  to  look  as  if  the  papers  would 
have  to  engage  Tango  Editors. 


GOOD  STUFF. 

“At  last,”  exclaimed  the  boss  of  the 
City  Desk  on  a  dull  Sunday  night,  “I 
have  got  a  story  with  lots  of  action  in  it.” 

“What  is  it?”  asked  the  head  copy 
reader. 

“It’s  the  arrest  of  a  man  with  St. 
Vitus’  dance  for  joy  riding,”  and  the 
copy  reader  got  busy 


IMMUNE. 

The  paper  had  changed  hands.  The 
new  management  was  in  charge — a 
shake  up  was  due.  Everyone  wore  a 
scared  look,  and  were  trying  to  think 
where  they  could  get  a  new  job.  Yes, 
the  office  was  full  of  gloom,  but  one  man 
wore  a  smile,  and  whistled  a  cheerful 
air  as  he  strolled  over  to  the  elevator. 
Did  he  fear  the  coming  shake  up?  Nay — 
not  he — for  he  was  a  printer  and  had  a 
union  card  in  his  clothes.  Sometimes  it 
is  just  as  well  to  be  at  the  mechanical 
end  of  the  game. 


FROM  THE  SKINNERSVILLE  SIGNAL. 

Constant  reader  is  informed  that  we 
have  not  issued  an  almanac.  If  we  had 
any  dates  we  wouldn’t  put  them  in  a 
book — we’d  eat  them. 


there's  a  reason. 

Perhaps  it  is  gentle  words  like  “Das 
B'rooklyner  Plattsdeutscher  Saengerbund 
which  causes  the  German  dailies  not  to 
employ  space  writers. 


AT  THE  COUNCIL. 

The  Chief — “Well,  then,  we’ll  make  it 
twenty  pages  tomorrow,  unless  another 
department  store  goes  into  the  hands  of 
a  receiver.” 


TWO  STICKS. 
Huerta  and  Villa. 


ON  THE  HOP. 

The  Brewers’  Journal. 


CASH  IN  LATER. 

“And  when,”  said  the  fair  visitor  to 
the  sanctum  to  the  night  editor,  “some 
great  event,  or  some  frightful  calamity 
happens  after  you  have  gone  to  press, 
what  is  the  first  thing  you  do?”  And 
he  answered  softly:  “Grab  our  chips, 
and  then  make  over.” 


TO  FLOSSIE. 

In  making  up  a  paper  no  talcum 
powder  is  used,  but  sometimes  a  few 
puffs  are  inserted;  large  quantities  of 
cold  lead,  but  no  cold  cream  is  em¬ 
ployed. 

Tom  W.  Jackson. 


ANSWERS  TO  CORRESPONDENTS. 

By  Telegraph. 

Seattle,  Jan.  9. — Referring  to  pagea  653 
and  554,  United  States  Statutes  at  Larga, 
Sixty  second  Congress,  the  same  being  con¬ 
tained  in  Chapter  389  thereof,  taking  effect 
Aug.  24,  1912.  This  act  seems  to  prohibit 
newspapers  from  taking  pay,  as  has  been 
customary,  for  publishing  biographical 
sketches,  photographs,  et  cetera,  of  citizena 
without  Indicating  same  as  advertising  mat¬ 
ter.  A  publisher  client  of  mine  requests  me 
to  inquire  if  you  know  whether  newspapers 
generally  throughout  the  country  are  oosenr- 
ing  this  law.  Some  of  them  seem  to  be  going 
ahead  regardless  of  the  law,  taking  chances 
of  paying  the  fine.  Will  you  kindly  wire 
answer?  S.  H.  W. 

We  are  glad  to  say  that  newspapers 
generally  are  obeying  the  law.  Those 
that  do  not  are  liable*  to  prosecution  by 
the  Government.  We  do  not  know  of 
any  case  in  which  a  publisher  has  been 
threatened  with  a  suit,  although  there 
have  been  flagrant  violations  of  the  law. 
We  strongly  advise  all  newspapers  to 
do  what, they  are  told  to  do  and  take 
no  chances.  The  Attorney  General’s  of¬ 
fice  is  slow  to  act  in  such  matters  and 
doubtless  will  do  nothing  until  viola¬ 
tions  become  so  flagrant  that  something 
has  to  be  done. 

AUTHORITAITVE  LIST  OF  DAILIES. 

160  Wadsworth  Ave.,  New  York. 

Would  you  favor  a  subscriber  by  inform¬ 
ing  me  where  I  can  obtain  a  list  of  all  the 
iiewspapers  in  the  United  States  and  Canada 
having  a  wedkiy  or  Sunday  Issue ;  also  a 
list  of  all  newspapers  having  stereotyping 
departments,  or  facilities  for  plate  casting 
from  matrices?  Harold  C.  Reynolds. 

Ayer’s  Newspaper  Annual  contains 
the  most  complete  list  of  newspapers 
published  in  America.  It  is  issued  by  N. 
W.  Ayer  &  Son,  Philadelphia,  and  costs 
$5.  _  We  know  of  no  list  of  newspapers 
having  stereotype  departments.  It  is 
pretty  safe  to  say  that  all  daily  news¬ 
papers  having  10,000  circulation  and 
upward  have  such  departments. 

SYNDICATE  WINDOW  DESIGNS. 

Calgary,  Alta. 

The  Editor  and  Publisher: 

Could  you  by  any  chance  put  us  in  touch 
with  a  syndicate  or  a  decorative  specialist 
who  furnishes  plans  for  window  designs  and 
trimmings  We  are  under  the  impression  that 
there  are  a  number  of  concerns  In  the  East 
who  mall  these  plans  broadcast  for  a  nominal 
fee. 

We  wish  suggestions  for  window  displays 
in  furniture,  carpets,  linoleum,  draperies, 
window  shades,  household  crockery  and  hard¬ 
ware,  electrical  cooking  and  heating  appli¬ 
ances,  stoves  and  ranges,  trunks  and  bag¬ 
gage,  china  and  tableware. 

Any  information  along  these  lines  which 
you  can  furnish  us  with  would  certainly  be 
appreciated.  J.  B.  MALETTE, 

Sales  and  Advertising  Dept. 

The  Tellringer  Company,  1164  Broad¬ 
way,  and  the  Displays  Company,  187 
Broadway,  are  concerns  that  furnish 
what  you  require. 


Concerning  Japan’s  New  Agencies. 

UNITED  PRESS  ASSOCIATIONS. 

New  York,  Feb.  1,  1914. 
The  Editor  and  Publisher: 

In  your  issue  of  January  31st,  you 
carried  an  article  relative  to  the  recent 
deal  by  which  Reuter’s  and  their  allied 
agencies  are  to  secure  their  Japanese 
news  through  the  medium  of  the  Na¬ 
tional  News  Agency,  the  organization 
said  to  be  subsidized  by  the  Japanese 
government  and  headed  by  James  R. 
Kennedy,  the  former  Associated  Press 
correspondent  at  Tokyo.  In  this  article 
the  statement  is  made  that  “all  news 
from  Japan  sent  out  to  other  parts  of 
the  world,  will  be  controlled  by  the 
National  News  Agency,  etc.” 

The  facts  do  not  warrant  this  state¬ 
ment  and  we  will  greatly  appreciate 
any  action  you  may  be  able  to  take 
to  correct  the  erroneous  impression 
created. 

The  United  Press  Associations  have, 
and  will  have,  no  connection,  direct  or 
indirect,  with  the  National  News  Agency. 
The  United  Press  maintains  its  own  bu¬ 
reau  in  Japan  and  has  as  its  correspon- 
ent,  Mr.  Carl  Crow,  who  works  in  con¬ 
nection  with  the  Nippon  Dempo  Tsushin 
Sha,  the  strongest  independent  agency 
in  the  Orient.  The  present  alliance  be¬ 
tween  the  United  Press  and  the  Nippon 
Dempo  Tsushin  Sha,  is  one  of  several 
years’  standing. 

Roy  W.  Howard, 
President. 


THE  PITTSBURG 
PRESS 


Has  the  Largest 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 

Foreign  Advertisinj  Representatives 
I.  A.  KLEIN,  Metropolitan  Tower,  N.  Y. 
JOHN  GLASS,  Peoples  Gas  Bldg.,  Chicago 


THE  EVENING  MAIL  has  shown 
a  consistent  gain  in  lines  of  advertis¬ 
ing  printed  for  a  period  of  more  than 
six  years — this  in  spite  of  a  strict 
censorship  of  advertising  not  main¬ 
tained  by  other  newspapers. 

The 

Evening  Mail 

203  Broadway  New  York 


FAMOUS  PICTURE 

In  Colors 

MOTHER  OF  GEORGE  WASHINGTON 

Mary  Ball  Washington 

Only  picture  in  existence 

Copy  of  this  famous  painting 
in  four  colors.  Printed  on  heavy 
coated  paper  and  unfolded,  with 

^ekD  gorb  Cimefi 

Sunday,  February  22nd 


A  PRODUCER 

OF  RESULTS 

The  Pittsburgh  Post 

Fastest  growing  morning 
newspaper  in  Its  Field. 

Put  it  on  your  list. 

CONE,  LORENZEN  &  WOODMAN. 
Foreign  Advertising  Representatives, 
New  York.  Kansas  Citv.  Chicago. 


Get  the  Best  Always 

mt 

Pittsburg  BiSpatti) 

Greater  Pittsburg’s  Greatest 
Newspaper 

WALLACE  G.  BROOKE, 
Brunswick  Building,  New  York 
HORACE  M.  FORD, 

People's  Gas  Building,  Chicago 
H.  C.  ROOK. 

Real  Estate  Trust  Building,  Philadelphia 


THE  PEORIA 
JOURNAL 

Is  the  only  newspaper  in  Peoria  which  opens 
Its  books  to  the  A.  A.  A. 

NET  Circulation 

H.  M.  PIN  DELL,  Prop. 
CHARLES  H.  EDDY,  Reprosentative 
1  Madlaon  Avenue,  NEW  YORK 
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PRINTING  INK  COLORS. 

Intere»ting  Fact*  and  Suggestions  for 
Ad  Mon  to  Consider — Need  of 
Standardization  of  Colors  That 
Will  Mean  the  Same  to  All — Ad¬ 
vertisements  That  Scream— Value 
of  Soft  and  Subdued  Hues. 

Our  telephones  ring  every  day,  al- 
iiii  st  every  hour,  with  requests  some- 
th'iig  like  the  following:  ‘Give  me  an 
tiiive  Brown,  one  that  is  a  little  more 
to  the  Green  than  usual.  You  know 
.^h:it  1  mean.’ — Send  me  up  half  a 
I  iind  and  I  will  trv  it.’ — 'Make  this 
Yellow  a  little  darker. —‘Give  me  a  Red 
tltat  is  dull  and  will  look  well  on  a  buff 
p.per,’  You  advertising  men  may  be 
t  ic  ones  who  are  responsible  for  many 
c  1  these  instructions,  although  1  am  in- 
cluied  to  believe  it  is  the  printer.  How 
impossible  it  all  is!  So  much  confusion 
and  disappointment  as  well  as  expense 
It  brings  upon  everbody.  How  we  cry 
out  for  a  standardization,  a  standardiza- 
t  jn  that  will  express  itself  in  the  same 
language  to  us  all. 

‘  A  man  wrote  to  me  from  Hartford  a 
lew  days  ago,  and  aSked  me  what  was  a 
good  color  to  use  on  pink  paper,  also 
bull  paper,  etc.  He  partially  answered 
the  question  by  giving  me  the  names  of 
several  colors  he  thought  were  right, 
flow  impossible  it  would  be  to  tell  what 
color  ink  to  use  with  pink  until  you 
know  the  value  or  intensity  of  the  pink 
paper.  You  might  as  well  say  to  the 
carpet  clerk,  ‘I  have  a  room  8  ft.  wide 
and  10  ft.  high.  What  size  rug  do  I 
want  for  it?’.  Of  course,  he  needs  to 
know  the  other  dimension.  So  in  color. 
Given  this  third  dimension  the  problem 
is  a  simple  one. 

AD  COLORS  TOO  GLARING. 

"Color  in  advertising  today  is  too 
glaring.  Most  of  it  screams.  When 
everybody  is  screaming  few  are  attract¬ 
ed.  We  will  stop  at  the  calls  of  a  barker 
at  the  auction  sale,  but  we  do  not  go  in. 
The  best  that  is  in  us  calls  for  the  soft 
subdued  colors,  and  we  enjoy  the  effect 
of  them.  In  these  surroundings  a  bright 
color  is  very  welcome,  here  is  where  it 
belongs.  It  is  a  real  oasis. 

“Run  your  eye  along  the  ads  in  any 
street  or  subway  car.  What  a  hetero¬ 
geneous  muss  of  color  it  is,  and  what 
a  delight  to  come  to  a  card  of  an  aa- 
vertiser  who  has  learned  the  power  of 
color  restraint!  There  are  too  few  of 
them.  But  there  are  more  now  than 
there  were  twenty  years  ago. 

middle  Grey  of  large  era  with  a 
bright  bit  of  color  surrounded  by  its 
compliment  will  always  attract.  In  fact, 
the  blank  space  is  just  as  important  as 
the  color,  often  more  so. 

COLOR  STANDARDIZATION. 

‘Tn  Munscll’s  Color  Notation  the 
writer  emphasizes  the  need  of  a  definite 
standardization  in  better  words  than  1 
could  possibly  command.  He  says: 

“Writing  from  Samoa  to  Sidney  Col¬ 
vin  in  London,  Robert  Louis  Stevenson 
says:  ‘Perhaps  in  the  same  way  it 
might  amuse  you  to  send  us  any  pat¬ 
tern  of  wall  paper  that  might  strike 
you  as  cheap,  pretty  and  suitable  for 
a  room  in  a  hot  and  extremely  bright 
climate.  It  should  be  borne  in  mind 
that  our  climate  can  be  extremely 
dark,  too.  Our  sitting  room  is  to  be  in 
varnished  wood.  The  room  I  have  par¬ 
ticularly  in  mind  is  a  sort  of  bed  and 
sitting  room,  pretty  large,  lighted  on 
three  sides,  and  the  color  in  favor  of 
its  proprietor  at  present  is  a  topazy 
yellow.  But  then,  with  what  color  to 
relieve  it?  For  a  little  workroom  of 
my  own  at  the  back,  I  should  rather 
like  to  see  some  patterns  of  unglossy 
— well,  I’ll  be  hanged  if  I  can  describe 
this  red.  It’s  not  Turkish;  it’s  not 
Roman  and  it’s  not  Indian,  but  it 
seems  to  partake  of  the  last  two,  and 
yet  it  can’t  be  either  of  them,  but  it 
ought  to  be  able  to  go  with  Vermillion. 
Oh!  what  a  tangled  web  we  weave. 
Anyway,  with  what  brains  you  have 
left,  choose  and  send  me  some — many 
— patterns  of  the  exact  shade.*  Where 
could  be  found  a  more  delightful  cry 
for  some  rational  wav  to  describe 
color.  Ho  wants  a  ’topazy  yellow’  and 
a  red  that  is  not  “Turkish,  nor  Roman 
nor  Indian,'  but  that  ’seems  to  partake 
of  the  last  two  and  yet  it  can’t  be 
either  -of  them.’  As  a  cap  to  the  climax 
comes  this  demand  for  ’patterns  of  the 
exact  shade.’ 

“Thus  one  of  the  clearest  and  most 
forceful  writers  of  English  finds  him- 
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self  unable  to  describe  the  color  he 
wants.  And  why?  Simply  because  pop¬ 
ular  language  does  not  clearly  state  a 
single  one  of  the  qualities  united  in 
every  color.  Not  a  day  goes  by  in  the 
lives  of  you  gentlemen  here  tonight,’ 
where  the  full  meaning  of  these  words 
of  Stevenson’s  is  not  felt. 

DIFFICULTIES  OF  MATCHING. 

“How  often  have  you  heard  artists  say 
they  do  not  want  any  rules  or  standard 
to  work  with.  Rules  only  hamper  their 
work.  Here  again  we  get  it.  We  are 
given  a  gray  to  match,  made  from  scar¬ 
let  lake.  Gamboge,  and  Prussian  Blue, 
made  in  proportion  as  the  artist  hap¬ 
pened  to  feel  at  that  time.  Can  we 
match  the  color?  Not  often.  And  why? 
Because  we  are  dealing  in  different  in¬ 
gredients  than  those  used  by  the  artist. 
Finally  when  we  do  get  the  color  match¬ 
ed  we  find  that  it  has  taken  hours. 
Neither  can  the  artist  make  it  the  sec¬ 
ond  time,  because  he  does  not  remem¬ 
ber  how  he  did  it  before.  On  the  other 
hand,  suppose  the  artist  has  used  the 
same  pigments  as  the  ink  man  uses, 
these  pigments  representing  a  given 
color  with  hue,  value  and  chrome  at  a 
fixed  point.  By  this  process  the  greater 
part  of  the  trouble  above  mentioned  is 
eliminated.  Many  concerns  are  now 
working  this  way  with  much  success. 

“Mr.  Ruxton,  of  the  Philip  Ruxton, 
Inc.,  in  presenting  the  Margo  Color  Sys¬ 
tem  a  few  years  ago,  had  the  credit  oi 
bringing  to  the  printer  the  first  standard¬ 
ization  of  color.  Like  all  new  and  im¬ 
portant  things,  it  has  had  a  slow  growth. 
It  has  much  merit,  and  when  intelligently 
used  saves  a  great  deal  of  time. 

WHY  NOT  DEFINE  COLOR.^’ 

“For  centuries  music  has  been  meas¬ 
ured  and  defined.  The  key  of  G  is 
the  same  in  London  as  in  Philadelphia. 
Why  not  have  the  same  recognized  lan¬ 
guage  in  color?  We  are  fast  coming  to 
it.  We  do  not  say  in  describing  musical 
terms — cat,  dog,  lark,  canary,  mouse, 
etc.  Then  why  should  we  use  the  terms 
for  color  we  so  often  hear,  such  as 
Crushed  Strawberry,  Old  Rose,  Baby 
Blue,  Apple  Green,  Rembrandt  Brown, 
Plum,  Straw,  Elephant’s  Breath,  etc.? 
Simply  because  we  have  no  better  de¬ 
scription  by  which  to  express  our  ideas 
in  color.  Surely  these  definitions  are 
bound  and  do  convey  an  entirely  differ¬ 
ent  impression  to  different  people.  They 
invite  mistakes  and  disappointments. 

“A  child  gathers  flowers,  hoards 
beads,  chases  butterflies  and  craves 
bright  colors.  He  is  satisfied  with  the 
bright  prismatic  colors  such  as  red,  yel¬ 
low,  green,  blue  and  purple.  He  soon 
learns  that  some  are  light,  some  dark, 
and  he  cannot  find  words  to  describe 
them.  He  has  a  red  faded  cap.  He  can¬ 
not  tell  just  what  red  it  is,  so  is  satisfied 
to  call  it  ‘Dull  Red.’  He,  like  Stevenson, 
longs  for  words  to  describe  his  sensation 
of  color.  As  a  child  becomes  matured 
he  learns  to  love  the  softer  middle  tones, 
rather  than  the  brighter  ones  which 
pleased  him  in  chilahood. 

‘Color,  according  to  Munsell,  has 
three  dimensions — Hue,  Value  and 
Chroma.  Hue  is  the  quality  by  which 
we  distinguish  one  color  from  another, 
as  red  from  green,  yellow  or  blue. 

“Value  is  the  quality  by  which  we  dis¬ 
tinguish  a  light  color  from  a  dark  one, 
i.  e.  from  white  to  black. 

“Chroma  is  intensity  by  which  we  dis¬ 
tinguish  a  strong  color  from  a  weak  one 
of  the  .same  hue.’’ 


Employees  Taught  Business  English. 

The  tendency  of  modern  business  con¬ 
cerns  is  to  increase  the  efficiency  of  their 
employees  by  providing  special  courses 
of  instruction  for  their  benefit.  The 
Borroughs  Adding  Machine  Co.,  of  De¬ 
troit,  has  recently  appointed  Wni.  W.  F. 
Reed,  instructor  in  business  English. 
Mr.  Reed  is  now  engaged  in  training  the 
clerks  and  others  handling  the  corre¬ 
spondence,  upon  correct,  concise  and 
forceful  methods  of  expression ;  the 
proper  use  of  capital  letters,  punctua¬ 
tion  marks  and  the  arrangement  of  text ; 
the  way  to  put  personality  into  letters  so 
as  to  increase  their  effectiveness,  etc. 
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LIVE  AD  CLUB  NEWS. 

Honesty  in  all  branches  of  advertising 
and  the  progress  made  by  the  Newark 
(N.  J.)  Ad  Men’s  Club  during  its  first 
year  were  the  main  topics  discussed  at 
the  annual  dinner  last  week.  More  than 
100  persons  were  present.  A.  S.  Koenig 
succeeded  Theodore  S.  Fettinger  as 
president  and  George  F.  Baright  gave 
way  to  Harry  I.  Hunt  as  vice-president. 
Jesse  A.  Winter  temporarily  succeeded 
himself  as  treasurer.  Secretary  A.  J. 
Harding  succeeded  himself.  Postmaster 
Frank  J.  Bock  spoke  of  the  intimate  re¬ 
lationship  between  advertising  and  the 
post  office  and  parcels  post;  Eugene  W. 
Farrell  talked  on  advertising  methods, 
with  particular  application  to  Newark 
merchants;  Gerald  Wadsworth  and  Carl 
E.  Ackerman  complimented  the  club  on 
its  progress,  and  Charles  R.  Bowers, 
cartoonist  on  the  Newark  News,  illus¬ 
trated  the  peculiarities  of  several  local 
celebrities. 


.\t  the  annual  meeting  of  the  Tacoma 
(Wa§h.)  Ad  Club  last  week  J.  F.  Austin 
was  elected  president  for  the  ensuing 
year;  W.  Carruthers,  vice-president;  G. 
H.  Raleigh,  second  vice-president;  L.  D. 
Hansen,  secretary,  and  E.  C.  Reynolds, 
treasurer.  Reports  were  made  by  Ed¬ 
ward  P.  Kemmer,  retiring  president,  and 
L.  E.  Wilkeson,  chairman  of  the  vigi¬ 
lance  committee.  Among  the  speakers 
were  W.  B.  Coffee,  G.  H.  Raleigh, 
Thomas  B’.  Foster  and  George  P.  Ed¬ 
ward.  Mr.  Wilkeson  urged  the  club  to 
work  for  legislation  prohibiting  fraudu¬ 
lent  "bankrupt  stock”  sales  and  the  nail¬ 
ing  of  ugly  signs  advertising  such  sales 
over  store  windows. 


George  H.  Everhard,  a  member  of  the 
National  Commission  of  Advertisers, 
was  the  principal  speaker  at  the  weekly 
luncheon  of  the  Oakland  (Cal.)  Ad 
Club.  He  grilled  the  dishonest  adver¬ 
tiser,  and  suggested  that  a  committee 
for  the  purpose  of  guarding  the  public,  as 
well  as  the  advertisers  themselves,  be  ap¬ 
pointed,  to  see  that  all  things  advertised 
be  as  represented.  Irving  Kahn  argued 
that  Everhard’s  suggestions  were  alto¬ 
gether  too  drastic.  Raymond  Boyd, 
president  of  the  club,  was  in  the  chair. 


The  Advertisers’  Club  of  Cincinnati 
has  appointed  thirty  committees  of  two 
members  each  to  canvass  the  city  and 
hold  conferences  with  every  advertiser 
with  the  view  to  securing  a  censorship 
over  questionable  advertising.  The  ques¬ 
tion  of  a  censorship  was  discussed  at  a 
meeting  of  the  Board  of  Governors  of 
the  club  last  week,  and  it  was  decided  to 
take  the  matter  to  the  advertiser  by 
means  of  committees.  It  has  been  esti¬ 
mated  that  Cincinnati  merchants  and 
manufacturers  waste  $200, (XX)  a  year  in 
futile  and  questionable  advertising 
schemes,  and  the  club  proposes  to  co¬ 
operate  with  the  advertisers  to  prevent 
this  waste. 


The  Springfield  (Ill.)  Ad.  Club 
elected  the  following  officers  at  the  an¬ 
nual  dinner  recently :  President,  James 
F.  Stevens;  vice-president,  John  G. 
Keplinger ;  secretary,  W.  J.  Horn ;  treas¬ 
urer,  William  A.  Bunker.  C.  Leavit 
Owens  talked  on  the  merits  of  various 
kinds  of  advertising. 


Governor  Oswald  was  the  chief 
speaker  at  the  Portland  (Ore.)  Ad 
Club  last  week.  His  subject  was  “My 
Campaign  of  Law  Enforcement.”  The 
club’s  program  each  week  is  published 
as  a  one-page  newspaper  It  gives  local 
ad  news. 


The  second  series  of  winter  "shop 
talks”  of  the  Rochester  .\d  Club  was 
opened  last  week,  the  theme  being 
“Retail  Advertising.”  J.  W.  Speare 
opened  the  discussion  with  a  paper, 
“What  Analysis  Can  Be  Made  Before 
Starting  a  Retail  Campaign?”  W.  T 
Connor  told  “Why  I  .Advertise  Cloth 
ing.”  O.  K.  Johnson  sooke  on  “How 
I  Advertise  Shoes.”  C.  W.  Shafer 
spoke  on  “How’  I  Advertise  Hats  and 


Furs.”  E.  M.  Ailing  told  “How  I  Ad¬ 
vertise  Automobiles.”  L.  B.  Elliott 
summed  up  the  discussion  with  a  paper, 
“The  Three  Best  and  Three  Poorest 
Advertisements  of  Above  Named  Ar¬ 
ticles  During  the  Past  Week  and  Why.” 


An  interesting  meeting  of  the  Wheel¬ 
ing  (W.  Va.)  Ad  Club  was  held  last 
week.  Walter  Bruse,  of  Joliet,  111., 
spoke  on  general  advertising  and  R.  C. 
Hayden,  of  Pittsburgli,  told  of  the  va¬ 
rious  advertising  systems.  H.  C.  Ogden 
discussed  “Advertising  V'alue  from  the 
Viewpoint  of  the  Publisher,”  while  W. 
E.  Earp  talked  on  "Where  a  Credit  Man 
Can  Help  Advertise  a  Business  and 
How.”  S.  D.  King  took  for  his  sub¬ 
ject  ’The  Skeleton  or  Framewmrk  of  a 
Successful  Ad.” 


The  Davenport  (la.)  .^d  Club  held  its 
annual  meeting  last  week  and  elected  the 
following  officers:  President,  A.  H. 
Levy ;  vice-president,  L.  E.  Knocke ; 
secretary,  F.  W.  Burgle,  and  treasurer, 
Hugo  Simon. 


The  Salt  Lake  (Utah)  Ad*  Club 
adopted  a  constitution  and  bylaws  last 
week,  .\fter  the  business  session  the 
members  took  part  in  a  smoker.  The 
new  bylaws  tend  to  bring  the  members 
of  the  club  into  closer  union,  and  it  is 
expected  that  more  interest  will  be  taken 
in  the  club  as  a  result  of  the  reorganiza¬ 
tion. 


The  following  officers  for  1914  were 
chosen  last  week  by  the  members  of 
the  Houston  (Tex.)  Ad  Club:  E.  E. 
Letchworth,  president;  J.  M.  Leigh,  vice- 
president;  Pat  Daugherty,  vice-presi¬ 
dent;  R.  C.  Kerr,  treasurer:  F.  C.  Tay¬ 
lor,  secretary.  The  directors  are:  J.  W. 
Beek,  E.  Clarkson,  Pat  Daugherty, 
J.  M.  Leigh,  E.  E.  Letchworth,  F.  C. 
Taylor,  R.  C.  Kerr,  H.  C.  Scoggins  and 
Seth  Ward.  R.  B.  Elmore,  of  the  Texas 
Industrial  Congress,  made  an  address. 


GREAT  RUSSIAN  NEWSPAPERS. 


The  Moscow  SloTo  Has  a  Circulation 
of  Almost  250,000  Copies. 

The  Russkoe  Slovo,  a  Moscow  daily, 
has  during  the  last  few  years  attained 
a  position  of  the  greatest  eminence,  and 
in  that  part  of  the  'empire  which  lies 
to  the  east  and  south  of  Moscow,  its 
influence  has  become  paramount.  It  is 
said  to  have  a  circulation  of  about  a 
quarter-of-a-million ;  its  readers  are 
mostly  drawn  from  the  middle  class, 
which  is  yearly  increasing  in  numbers 
and  importance  in  Russia.  It  is  the 
favorite  organ  of  the  Moscow  mer¬ 
chants  and  manufacturers. 

The  Russkoe  Slovo  is  unquestionably 
the  most  advanced  newspaper  in  Russia 
in  a  technical  sense.  Its  telegraphic 
news  service  is  far  greater  than  that 
of  any  other  daily. 

The  Retch,  published  in  St.  Peters¬ 
burg,  is  the  leading  organ  of  the  op¬ 
position.  Its  circulation  is  said  to  ag¬ 
gregate  70,000.  Being  especially  called 
upon  to  act  as  the  mouthpiece  of  the 
Constitutional  Democratic  Party,  the 
Retch  is  popular  among  the  Intelligent¬ 
sia,  of  w'hich  the  party  is  mostly  com¬ 
posed.  As  a  party  organ  the  Retch 
does  great  credit  to  its  distinguished 
editor.  Professor  Paul  Milyukov,  and 
his  associate.  Joseph  Hessen,  and  to  the 
publishers,  Messrs.  Vladimir  Nabokov 
and  Petninkevitch. 


Special  Telephone  Rate*  for  Pres*. 

The  -Attorney  General  of  Texas  has 
ruled  that  newsjiapers  in  that  state  may 
be  given  special  rates  by  telephone  com¬ 
panies  without  violating  the  Texas  anti¬ 
pass  law,  provided  tlie  reduced  rates 
were  allowed  to  all  other  persons  under 
the  same  conditions  and  for  the  same 
service. 


AS  USUAL. 

The  artist  drew  a  picture. 
Then  drew  on  the  cashier. 
Then  called  upon  a  person 
Who  drew  a  glass  of  beer. 


WILEY  TALKS  TO  AD  WOMEN. 

Say*  They  Are  taking  Their  Place 
In  Front  Rank  of  Business. 

Louis  Wiley,  business  manager  of  the 
New  York  Times,  in  an  address  before 
the  Advertising  Women’s  League  at  a 
dinner  given  in  the  Hotel  Breslin,  Tues¬ 
day  evening,  said  : 

"It  is  only  within  the  past  few  years 
that  women,  who  have  always  shown  a 
capacity  for  literary  work,  have  dis¬ 
played  an  interest  in  the  business  depart¬ 
ment  of  newspapers.  In  England, 
France  and  the  United  States  there  have 
been  many  brilliant  examples  of  women 
working  side  by  side  with  men  in  news¬ 
paper  offices.  But  in  the  business  and 
mechanical  branches  they  have  not  been 
so  prominent,  and  their  arrival  is  con¬ 
current  with  their  activity  in  every  other 
field  in  which  ability  is  valued. 

"That  'women  should  become  inter¬ 
ested  in  newspapers  and  advertising  is 
natural,  considering  the  variety  of  inter¬ 
ests  in  commercial  matters  attracting 
their  attention.  Women  arc  attentive 
readers  of  new  spapers,  not  only  because 
they  want  the  news  as  well  as  men  do, 
but  because  they  wish  to  know  how  to 
spend  the  money  they  have  obtained,  fre¬ 
quently  with  so  much  difficulty. 

‘When  men  were  the  only  readers  of 
newspapers,  and  when  men  were  almost 
the  only  readers  of  books,  the  literary 
atmosphere  was  not  so  clear  as  it  is  to¬ 
day,  in  spite  of  the  sex  novel  and  the 
luring  play.  These  are  mere  ephemeral 
excretions  of  hysteria,  and  will  di.sap- 
pear.  No  real  woman  wants  to  excel  in 
questionable  literature,  and  so  1  say  the 
newspaper  is  what  women  wish  it  to  be, 
both  in  editorial  conduct  and  business 
policy. 

"The  vanjty  of  women  is  said  to  be 
part  of  their  nature,  and  so  I  presume 
wc  shall  always  have  advertisements  of 
certain  requisites  which  go  to  make  up  a 
beautiful  lady.  Throughout  all  times, 
however,  a  small  part  of  the  tender  sex 
has  resorted  to  methods  of  making  itself 
lovelier  than  it  really  is.  You  know 
what  women  want.  I  am  glad  to  see 
that  objectionably  medical  advertise¬ 
ments  are  disappearing  from  the  daily 
newspapers,  and  this  disappearance  is 
due  not  only  to  the  fact  that  women  are 
discovering  that  these  medicines  are  ut¬ 
terly  worthless,  but  also  to  the  fact,  that 
publishers  feel  that  they  are  doing 
women  an  injustice  by  giving  such  an¬ 
nouncements  publicity. 

“Woman  is  no  longer  the  mere  annex 
of  man.  She  must  be  treated  as  a  senti¬ 
ent  being,  and  if  proofs  are  wanted  of 
the  solidity  of  the  female  position  today 
and  the  ability  of  women  to  grapple  with 
business  problems,  the  existence  of  your 
league  is  sufficient  evidence.  Women 
are  to  the  front  and  will  remain  there, 
not  only  in  the  advertising  business,  but 
in  every  other  business  in  which  sound 
sense,  good  policy  and  fixity  of  purpose 
are  requisite/^ _ _ _ _ _ 

Miss  Ida  Clark,  president  of  liie 
League,  was  toastni.ister.  1  lie  other 
speaker.s  were:  Helen  Rowlands,  Mrs. 
Herbert  N.  Cassoii  and  Don  I’arker.  The 
menu  was  of  typical  Southern  dishes 
and  the  dining  room  was  fitted  up  as  a 
barn  yard  of  a  Southern  plantation, 
with  a  miniature  log  cabin,  green  grass 
plots,  and  a  negro  orchestra. 


London  Advertising  Clubs. 

London  has  six  clubs  composed  of 
persons  engaged  in  advertising — the 
Sphinx,  the  Aldwych,  the  Thirty  Club, 
the  Fleet  Street  Club,  the  Publicity 
Club  and  the  Association  of  Advertising 
Women.  Of  these  clubs,  the  Sphinx 
is  a  dining  club  with  a  penchant  for  dis- 
tin^ished  guests;  the  Aldwych  is  a 
social  club  and  centre  for  advertising 
r  en,  with  a  leaning  towards  educational 
effort;  the  Fleet  Street  is  a  social  club, 
but  it  has  of  late  shown  marked  public 
spirit;  the  Thirty  is  a  monthly  dining 
and  debating  organization;  the  Publicity 
Club  is  meant  chiefly  to  encourage 
young  advertising  men  by  bringing  them 
into  touch  with  leading  workers  in  the 
field;  the  Association  of  Advertising 
Women  is  a  professional  society. 


A  Great  Feature 
Service 

in  mat  form  —  eight  images  —  the 
output  of  7'he  Philadelphia  Press 
organization.  Every  featun  i- 
high  grade  and  a  puller. 

Beauty  —  Health  Home 
Housewife  -  and  other  stroi  .r 
pages  —  See  for  yourself  —  Seii  l 
for  sample  jtages! 


World  Color  Printing  Co. 

.ST  LOUIS,  MO 

F-stablished  1900  R  .S,  Orable.  M^r 


USE 

UNITED 

PRESS 

FOR 

Afternoon  Papers 


General  Offices,  World  Bldg.,  New  York 


Pony  Reports 

BY  TELEPHONH 

Day  or  Night 


All  the  news  up  to  press  time. 


For  rates  and  details  write  to 

International  News  Service 

200  WILLIAM  ST.,  NEW  YORK  C:iTV 


Have  You  Seen  the  Proofs? 

Newspaper  Feature  Service  announced  more 
than  a  month  ago  that  it  had  organized 
THE  STRONGEST  GROUP  OF 
NEWSPAPER  FEATURES  UNDER 
THE  CONTROL  OF  A  SELLING 
SYNDICATE.  Sample  proofs  are  now- 
ready  to  substantiate  this  announce¬ 
ment.  If  you  have  not  seen  these 
proofs,  and  if  you  really  want  the 
strongest  circulation-making  asset  avail¬ 
able  for  daily  and  Sunday  newspapers, 
communicate  with 

Newspaper  Feature  Service 

M.  KOENIGSBERG.  Manager 

41  Park  Row  New  York  City 


Daily  Puzzles 

1  and  2  columns 

The  International  Syndicate 

Features  for  Newspapers,  Baltimore,  Md. 


I  HELP  EDITORS 

Exclusive  Editorials,  drawing  on  Human 
Welfare  and  Civic  Progress  everywhere,  to 
give  your  city  ideas.  Popular  subjects. 

Human  Welfare  News— Essential  feature  of 
modem  newspapers.  For  editorial  page. 

Write  for  free  trial  and  terms  In  your  terri¬ 
tory.  Special  Service  a  Specialty. 

BRUCE  W.  ULSH 

Prsstltte  Builder,  WABASH.  INDIANA 


MOST  CONVENIENT 

News  matrix  service  in  the  market  —  saves 
time,  patience,  money. 

Central  Pres*  Association,  Cleveland 
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Dross  Refining  Furnace 

-  A  Money  Saver 


Hoe  Automatic  Plate-Finishing  Machine 

With  Double  Pump  Furnace  and  two  Equipoise  Curved  Casting  Moulds.  The  simplest  and  most 
efficient  outfit  for  making  curved  stereotype-  plates  quickly,  accurately  and  economically. 


Stereotypers’ 

Paste  Kettle 

With  Independent  Gas- 
Heated  Steam  Generator. 
Can  also  be  supplied  with¬ 
out  the  Steam  Generator 
for  connecting  to  the  reg¬ 
ular  house  steam  supply. 


When  in  Need  of 
Thoroughly  Re¬ 
liable  and  Efficient 


Linotype  Metal  Furnace  With  Gas  Burners. 

Melts  the  metal  quickly,  with  .a  minimum  consum])- 
tion  of  gas. 


for  Printings  Stereo- 
typings  Electrotyping 
or  Photo -Engraving 


R.  HOE  &  COMPANY 


504-520  Grand  Street 

NEW  YORK  CITY 


7  Water  Street  ------  Boston,  Mass. 

7  South  Dearborn  Street  -  -  -  Chicago,  Ill. 
120  St.  James  Street  -  -  -  -  Montreal,  Can. 
Borough  Road  -  -  -  London,  S.  E.,  England 


Combination  Double-Screw  and  Inclined-Bed 
Shaving  Machine 

For  Flat  Plates.  The  most  powerful  Shaver  made. 


Improved  Matiix  Rolling  Machine 
Strongest  and  Most  Rigid  Roller  Made 


Showing  chain-connected 
electric  motor  drive  with 
reversible  controller:  also 
parallel  impression  roller 
adjustment  and  compound- 
geared  slow-speed  attach¬ 
ment  for  rolling  in  dr\' 
flong. 


Matrix  Drying  Oven 


Pneumatic  Matrix  Drying  Tables 


Heated  by  gas.  Low  priced,  simple  and  Make  the  best  matrices  in  the  quickest  time  and  in  the  most  economical 

efficient.  manner.  Electrically  heated  or  steam-heated  as  required. 


HENRY  A.  WISE  WOOD 

ASD 

BENJAMIN  WOOD 

INC. 

Newspaper  Engineers 

SPECIALISTS  IN  THE  DESIGN,  CONSTRUCTION 
AND  ORGANIZATION  OF  NEWS¬ 
PAPER  PLANTS 


Canadian  Press  Clippings 

The  problem  of  covering  the  Canadian 
Field  is  answered  by  obtaining  the  service  of 

The  Dominion  Press 
Clipping  Agency 

wtuch  gives  the  clippings  on  all  matters  of 
interest  to  you,  printed  in  over  95  per  cent, 
of  the  newspapers  and  publications  of  CAN* 
ADA. 

We  cover  every  foot  of  (.'anada  and  New¬ 
foundland  at  our  head  office. 

74-76  CHURCH  ST.,  TORONTO,  CAN. 

Price  of  service,  regular  press  clipping 
rates — special  rates  and  discounts  to  Trade 
and  Newspapers. 


The  Youngstown  (O.)  Telegram,  of 
which  Samuel  G.  McClure  is  publisher, 
has  given  notice  that  it  will  hereafter 
publish  no  more  advertisements  of  beer, 
whisky  or  other  alcoholic  liquors. 


Ptt01i0E^(MNG 


154  Nassau  StNX  TeL  4f05-4  Detluiiaa 


Payne  Now  a  Buaineaa  Manager.  Dallas  News  is  publishing  an  en- 

George  H.  Payne,  son  of  G.  Logan  tertaining  series  of  articles  about  prom- 
Payne,  of  Payne  &  Young,  the  special  inent  newspaper  men.  Two  of  the 
representatives  of  Chicago,  New  York  articles  are  devoted  to  Col.  W.  R.  Nel- 
and  Boston,  has  been  appointed  busi-  son,  owner  of  the  Kansas  City  Star, 

I  and  H.  H.  Kohlsaat,  publisher  of  the 
Chicago  Inter-Ocean. 

THE  BEST  DRY  MAT 


is  the  “Flexitype.”  Our  Messrs.  C.  A.  Puget  and  Wm.  E.  Kearns, 
experienced  stereotypers,  will  demonstrate  this  to  you  at 
your  plant.  No  expense  connected.  Address 

THE  FLEXITYPE  CO. 

1570  West  Third  Street,  -  CLEVELAND,  O. 

Importers  of  the  Flexitype  Mat  and  FlexityiJe  Moulding  Felt. 
Manufacturers  of  the  Flexitype  Humidor  and  Flexitype  Scorcher. 

Write  for  deecripdve  clrculare. 


Good 

Cuts 


newspapers 


We  maKc  plates  for  newspapers 
that  are  etched  deep  and  will 
print  well. 

Our  prices  are  right  and  as  we  op¬ 
erate  a  day  and  night  force,  we  are 
able  to  give  aew^spapers  a  highly 
satisfactory  service  at  all  times. 


Atlas  Engraving  Company 
205  West  40th  Street  New  York 


$7,000 


Professional  services  of  the  highest  order 
rendered  in  the  following  matters:  Con¬ 
struction  or  Reconstruction  of  Plants;  Im¬ 
provement  of  Departmental  Efficiency;  Ex¬ 
amination  of  Materials ;  Ascertainment  of 
Manufacturing  Costs;  Bettermentof  Print¬ 
ed  Product;  Appraisal  of  Plants;  .Solution  of 
Particular  Problems.  BrorAuremlomrttuel. 

1  Madison  Avenue.  New  York  City,  V.  S.  A. 


S/^  rw^  np  SPEEDING 

I  I  I  I  I  three  roll 

\j  X  A  PRESS 

Running  Every  Afternoon  at 

Elizabeth  (N.  J.)  Journal 

This  is  the  Press  that  Prints 
4.6-8.10-12-14-16-18-20  or  24 
Page  Papers.  Inserts 

and  folds  all  products 

WALTER  SCOTT  &  GO. 
Plainfield,  N.  J. 


Send  for  samples  of  Half* 
tone  Diamond  Black.  This 
Ink  will  print  Jet  Black  on 
the  most  difficult  paper. 
40c.  net. 

Every  pound  guaranteed 

F.  E.  OKIE  CO. 

PHILADELPHIA,  PA. 


GEORGE  H.  PAYNE. 

New  Bf.siNEss  Ma.n.^ger  Holyoke  (Ma  ss.)  Evening  Telegram. 


SENDS  PATCHIN  TO  MEXICO. 

New  York  Tribune  Accepts  Huerta’s 
Invitation  to  Investigate  Conditions. 

.'\ccepting  the  invitation  of  General 
Huerta  to  a  correspondent  “to  make  a 
full  and  impartial  investigation’’  of  con¬ 
ditions  in  Mexico,  the  New  York  Tri¬ 
bune  has  sent  Philip  H.  Patchin  as  its 
special  representative. 

Mr.  Patchin  has  had  an  unusually 
varied  career  as  a  newspaper  corres- 
spondent.  After  several  years’  experi¬ 
ence  as  a  reporter,  he  went  to  Washing¬ 
ton  in  1904  to  join  the  Washington  Bu¬ 
reau  of  the  New  York  Sun.  In  1906  he 
was  appointed  Havana  correspondent 
during  the  second  American  occupation. 
From  Havana  he  was  dispatched  in 
1^,  to  Hayti,  to  cover  the  revolution. 

In  the  fall  of  1909  Mr.  Patchin  became 
Chief  of  the  Bureau  of  Information  at 
VVashington  and  two  years  later  went 
to  China  as  the  Tribune  correspondent. 
He  came  back  from  China  last  June  and 
has  since  been  with  the  Washington  Bu¬ 
reau  of  the  Tribune. 

The  Boston  Herald  has  sent  a  cable¬ 
gram  to  General  Huerta  informing  him 
that  William  Nutter  is  on  his  way  to 
Mexico  as  its  accredited  correspondent. 


ness  manager  of  the  Holyoke  (Mass.) 
Evening  Telegram.  Mr.  Payne  has 
been  engaged  in  the  advertising  field 
only  a  short  time,  but  has  made  such 
a  record  that  he  has  attracted  the  at¬ 
tention  of  many  New  England  pub¬ 
lishers.  In  his  new  position,  which  he 
assumed  Feb.  9,  he  will  have  abundant 
opportunity  to  further  extend  his  own 
reputation  and  build  up  the  fortunes 
of  the  Holyolke  Telegram. 

New  Washington  Press  Association. 

Editors  of  papers  in  Yakima  and  Ben¬ 
ton  counties  met  at  Grandview,  Wash., 
recently,  and  organized  a  press  associa¬ 
tion  covering  the  two  counties  named. 
Every  newspaper  town  from  Ellensburg 
on  the  north  to  Grandview  on  the  south 
was  represented  at  the  meeting,  as 
guests  of  W.  W.  B'utler,  president  of 
the  Grandview  Farms  company.  After 
visiting  several  big  dairies  of  the 
Yakima  valley,  a  banquet  was  served. 
One  of  the  purposes  of  the  meeting 
was  to  acquaint  the  editors  with  the 
progress  of  the  dairy  and  live  stock  in¬ 
dustry  of  the  Yakima  valley,  which  is 
establishing  a  reputation  in  this  line  al¬ 
most  equal  to  its  renown  in  the  produc¬ 
tion  of  the  big  red  apple. 
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SATISFACTORY  SERVICE 

OFFICE  OF  THE  RECORD 
Richmond  Hills,  N.  Y.,  Feb.  6th  lOu 
Harwell,  Cannon  &  McCarthy,  N.  Y.  tiiy 
Gentlemen ; — I  want  to  express  to  y  u 
my  complete  satisfaction  with  your  s.r- 
vlces  as  brokers  in  connection  with  >;iv 
recent  sale  of  The  Record  to  Mr.  Ed'liu 
O.  Heath.  The  negotiations  were  car-  vj 
on  quietly.  Intelligently,  and  In  a  hlU  'y 
efficient  manner.  1  consider  this  exti- 
Sion  as  due  you. 

(Signed)  THOMAS  COATi: 

OFFICE  OF  THE  RECORD. 

Richmond  Hill,  N.  Y.,  Feb.  10,  l!il  I 
Harwell,  Cannon  &  McCarthy,  N.  Y.  i  v 
Gentlemen ; — I  am  much  pleased  v  j, 
my  recent  purchase  of  The  Rcconl  .f 
Richmond  Hill.  N.  Y.,  made  through  r 
organization. 

Your  services  along  this  line  were  .  - 

nently  satisfactory;  your  representati  ■ '.s 
regarding  the  property  were  fuily  b.  ■  ■■« 
out,  and  I  thank  you  for  your  intellii'.  't 
active  interest  in  iocating  me  to  my  s 
faction. 

(Signed)  EDWl.N  G.  HEATit 

HARWELL,  CANNON  &  McCARTH' 
Brokers  in  Newspaper  &  Magazine  I’roin 
200  Fifth  Ave.,  NEW  YORK,  N.  V. 


We  can  increase  your  business  — if 
you  want  it  increased. 

You  have  thought  of  press  clippings 
yourself.  But  let  us  tell  you  how 
press  clippings  can  be  made  a  busi¬ 
ness-builder  for  you. 

BURRELLE 

60-62  Warren  Street,  New  York  City 

Established  a  Quarter  of  a  Century 


Most  Far  Reaching  Newspaper 
Reading  Concern  in  Existence 

ATLAS  PRESS 
CLIPPING  BUREAU 

CHARLES  HEMSTREET,  Manager 

We  furnish  everything  that  looks 
like  a  press  clipping  from  all  over 
the  world. 

The  motto  written  on  our  ban¬ 
ner  is  — RESULTS  COUNT. 

218  West  42nd  Street  New  York 


Will  buy  two  monthly  trade  jouriLiis, 
published  in  Eastern  city,  under  (.iie 
management — one  devoted  to  motor 
interests,  the  other  to  transportation. 
Can  be  made  big  money-makers. 
Owner  will  sell  separately,  if  de-sired. 

American  Newspaper  Exchange 

Rand  McNally  Building,  CHICAGO 
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JOURNALISM’S  SURVIVAL  OF  FITTEST 

Editor  Callanan  Tells  New  York  University  Students  That  There 
Will  Not  Be  So  Many  Failures  in  Newspaper  Making 
Because  Field  of  Investment  for  New  Undertakings 
Will  Not  Be  Inviting — Praises  the  Weekly  Press. 


James  H.  Callanan,  editor  and  pub- 
ii'iher  of  the  Schenectady  Union  Star, 
(i^Iivered  an  interesting  and  helpful  ad- 
Jicss  before  the  School  of  Journalism 
..f  New  York  University,  Feb.  9,  in 
hich  he  said  in  part  as  follows: 
Newspaper  making  has  become  as 
iimcli  as  any  other  business,  a  matter  of 
■  "survival  of  the  fittest.”  The  rapidly 
creasing  expense  of  the  past  twenty- 
'  or  thirty  years  in  producing  a  news- 
,.pcr,  has  made  this  rivalry  most  in- 
n>e’  and  naturally  has  resulted  in 
ecking  (almost  to  a  stand  still)  the 
rcase  in  the  number  of  daily  news- 
■ers.  To  the  worthy,  capable  and  en- 
rprising  publisher  this  has  been  a 
.-.sing  in  disguise  because  it  has  elimi- 
■  i  .tcd  a  lot  of  disastrous  competition. 

lYom  1850  to  1880  the  number  of 
(  idy  newspapers  in  the  United  States 
■reased  300  per  cent.;  from/1880  to 
•K).  only  16  per  cent.,  showing  a  great 
i  dling  off  in  the  growth,  though  there 
i,s  no  falling  off  practically  in  tliC 
'  .tio  of  the  population  increase.  From 
'■'«()  to  I'XH  the  percentage  fell  again, 

1  being  only  10  per  cent,  for  these  four 
vcars:  and  from  1904  to  the  census  of 
b'lO  the  increase  was  from  2,452  to  only 
.’.t'i02  dailies,  or  only  6  per  cent.  The 
ircnlation  of  most  newspapers,  how- 
ex  er,  has  increased  tremendously.  A 
falling  off  is  noted  in  weekly  and  semi- 
weekiies  also,  but  most  of  the  decrease, 
bowever,  in  these  resulted  from  the 
greater  demand  for.  dailies  which  had 
'i.en  dropping  their  selling  price  be- 
c.iiise  of  the  establishment  of  the  rural 
mail  delivery  service. 

"It  is  doubtful  if  there  will  be  any 
increase  in  the  number  of  daily  news- 
pn[icrs  in  the  present  census  decade  if 
there  is  really  not  a  decline,  for  it  is 
xery  rare  that  daily  newspapers  are  es- 
labiishcd  now-a-days,  and  these  only  in 
newly  developed  territories,  the  ten¬ 
dency  in  most  sections  being  toward 
consolidation  of  properties  which  can¬ 
not  enduro  the  natural  tendency  of  con- 
staiuly  increasing  expense  of  produc¬ 
tion.  It  is  constantly,  you  see,  the 
operation  of  the  law  of  the  survival  of 
the  fittest. 

LESS  F.MLURES  IN  FUTl'RE. 

‘‘There  will  not  be  so  many  failures 
again  in  newspaper  making  because  the 
field  of  investment  for  new  undertak¬ 
ings  will  not  be  inviting.  The  publisher 
who  is  now  producing  an  unsuccessful 
paper  will  wisely  note  the  tendency  and 
amalgamate  his  property  with  a  stronger 
and  more  successful  one,  and  thus  take 
a  new  lease  of  successful  business  life 
With  our  constantly  increasing  popula¬ 
tion,  of  course,  there  will  be  constantly 
more  newspaper  readers  for  each  paper 
surviving,  and  consequently  greater  suc¬ 
cess  will  come  to  these. 

“The  vast  increase  in  the  cost  of  news¬ 
paper  making,  therefore,  has  been  a  great 
advantage  to  the  newspaper  business 
and  to  the  public,  and  a  detriment  to 
those  who  would  seek  to  institute  new 
papers.  In  ether  words  the  conditions 
today  protect  the  profession  from  the 
destructive  competition  of  the  new¬ 
comer  with  “money  to  blow,”  and  the 
self-consuming  desire  to  be  a  publisher. 

HAS  BECOME  A  DISTINCT  PROFESSION. 

_  “The  newspaper  is  one  of  the  most  dif¬ 
ficult  of  businesses  to  conduct.  A  mer¬ 
chant,  as  a  rule,  will  succeed  if  his  wares 
arc  of  good  quality,  his  prices  attractive 
and  his  methods  honest  and  enterpris¬ 
ing.  There  is  nothing  that  strengthens 
or  weakens  a  man  more  than  his  ex¬ 
pressed  opinions.  The  merchant  is  not 
required  to  announce  conclusions  on 
questions  agitating  the  public  mind  to 
patrons  entering  his  establishment,  but 
the  newspaper  publisher  must  go  on 
record  daily  as  to  his  views  on  matters 
of  current  interest.  He  cannot  avoid  it. 
He  must  always  be  able  to  discern  pub¬ 


lic  trend.  Not  that  he  should  always 
fall  in  with  the  majority,  but  his  views 
must  be  sound  and  just.  He  must  be 
keen-sensed  constantly.  No  sleepiness 
in  his  calling  can  be  tolerated  if  he 
would  win  financially  as  well  as  deserve 
the  commendation  of  his  readers. 

EDITORS  MUST  LEAD  THE  PEOPLE. 

“A  newspaper  editor  and  publisher 
who  comprehends  the  drift  of  the  times 
and  who  is  intellectual,  keen  and  well- 
poised  enough  to  suggest  sociological 
remedies  and  help  to  lead  the  people  into 
the  right  solution  of  our  pressing  prob¬ 
lems,  has  the  greatest  profession  of  all, 
even  greater  than  the  preacher  who  has 
stood  first,  generally,  but  who  must  now, 
in  the  opinion  of  most  observers,  take 
second  place.  A  daily  newspaper’s 
audience  or  congregation  is  greater  and 
its  discourses  more  frequent  than  those 
of  the  preacher  from  the  pulpit.  The 
human  interest  pervades  all  fields  of 
business  and  professional  activity  today. 
A  wholesome  newspaper  is  the  greatest 
instrumentality  for  good  that  we  have 
today  in  a  sociological  sense,  and  cer¬ 
tainly  this  field  is  the  one  which  de¬ 
mands  greater  attention  today  as  exem¬ 
plified  among  men  that  admonition  of 
the  Master,  “love  thy  neighbor  as  thy 
self.’  ” 

Mr.  Callanan  called  attention  to  the 
necessity  of  vigilance  on  the  part  of 
editors  in  improving  the  quality  of  their, 
finished  product  from  time  to  time.  No 
newspaper  reaches  an  ideal  today  that 
is  the  ideal  of  to-morrow.  More  and 
better  news  is  being  constantly  de¬ 
manded.  Continuing,  he  said: 

SUPERIORITY  OF  THE  WEEKLY. 

“I  am  inclined  to  think  that  an  en¬ 
terprising  rural  weekly  is  relatively  the 
best  newspaper  printed,  in  that  it  ad¬ 
heres  most  strongly  to  the  news  ideal. 
It  prints  the  news  that  people  are  talk¬ 
ing  about  in  its  community,  and  which 
makes  the  readers  talk  about  the  paper. 
This  is  true,  even  if  it  is  somewhat  com¬ 
mon  gossip  that  is  printed.  It  is  the 
human  interest  you  know.  That  is  the 
object  of  news  quality.  Interest  your 
readers!  By  this  same  token  the  metro¬ 
politan  papers  are  at  the  foot  of  the 
list. 

“Of  course  it  is  natural  that  the  larger 
the  town  the  less  amount  of  local  news 
is  carried.  However,  more  local  news  is 
a  demand  today  by  the  readers  of  the 
average  newspaper.  It  is  true  that  the 
rural  press,  with  its  gossipy  items,  looks 
ridiculous  to  the  city  chap,  but  let  me 
tell  yon  that  such  a  newspaper  reaches 
nearer  to  the  ideal  in  human  interest 
than  the  larger  city  contemporary. 

“Long  articles  of  news  are  uninter¬ 
esting  to  the  average  reader  during  these 
busy  times,  unless  it  be  on  some  sub¬ 
ject  that  stirs  the  people,  like  a  fatal 
accident,  fire  or  crime,  or  some  other 
startling  event.  People  do  not  care  for 
long  accounts  of  ordinary  news.  Brief 
articles  and  more  of  them,  snappily  but 
not  sensationally  headed,  with  lots  of 
single  and  double  headed  small  news 
scattered  about,  make  the  pages  of  your 
newspaper  attract  the  eye  of  the  reader 

FILL  PAPER  WITH  LITTLE  STUFF. 

“Publishers  are  more  inclined,  too,  to 
cover  the  heart  of  the  city  intensely  and 
let  the  outskirts  go  almost  without  culti¬ 
vation  in  this  respect.  Cover  one  sec¬ 
tion  of  your  city  just  as  well  as  another 
and  get  the  news  from  your  circulating 
territory  in  the  country  relatively  as 
well  as  you  do  in  the  citv,  so  that  it  can 
be  said  that  your  paper  publishes  all  the 
news  of  average  interest  in  its  circulat¬ 
ing  territory.  If  you  do  that  it  will 
make  little  difference  whether  you  are 
so  strong  on  state,  national  and  interna¬ 
tional  events.  Make  your  paper  truly  a 
local  paper  with  all  the  city  and  vicinity 
news. 


WASTING  SPACE  ON  TELEGRAPH  MATTER. 

“You  should,  of  course,  touch  more  or 
less  ujwn  all  important  general  news 
happenings.  Publishers  are  prone  to 
give  too  much  space  to  telegraph  news 
and  editorials  at  the  serious  expense  of 
the  local.  If  you  make  your  paper 
strong  in  covering  local  and  vicinity 
news  it  will  be  attractive  to  the  homes 
of  the  people  in  your  territory,  and  that 
gives  your  paper  the  nrestige  that  it 
must  have  in  building  up  your  circula¬ 
tion,  and  consequently  increasing  your 
advertising  patronage.  In  my  serious 
judgment,  a  column  of  brief  editorials  in 
a  paper  in  the  average  city  is  abundant. 

“The  people  are  coming  more  and 
more  to  demand  of  the  newspapers  pub¬ 
lic  service  and  not  the  more  e.xploiters 
of  men,  the  promoters  of  special  intet- 
ests  and  the  advocates  of  partisan  or 
factional  politics.  Only  when  the  press 
stands  indenendent  of  all  considerations, 
save  the  public  weal,  and  can,  with  can¬ 
dor  and  frankness,  expose  the  wrong, 
whether  committed  by  friend  or  foe  and 
espouse  the  right,  the  good  of  all,  re¬ 
gardless  of  personal  or  oolitical  interests 
or  alignments,  can  it  confidently  exiiect 
financial  success  or  impress  its  influ¬ 
ence  upon  the  community  wherein  it  op¬ 
erates. 

“The  newspaper  graveyard  is  full  of 
skeletons  because  of  the  failure  of  ed¬ 
itors  and  publishers  to  recognize  this 
fundamental  truth ;  There  is  no  place  in 
any  self-respecting  community  for  a 
synconhantic,  slavish  or  partial  organ,  or 
a  newspaper  incapable  of  doing  justice 
and  affording  fair  play  to  all  shades  of 
opinion,  or  that  fails  to  give  to  its  read¬ 
ers  the  full  measure  of  honest  news, 
whether  it  helps  or  hurts  any  cause  to 
which  it  may  be  devoted. 

“One  of  the  greatest  injustices  that 
can  be  perpetrated  is  to  attack  some  one 
through  your  columns  because  his  views 
do  not  coincide  xvith  the  opinions  of 
your  editor  or  news  writers.  You  have 
an  undue  advantage  of  him  simply  be¬ 
cause  he  has  no  newspaper  to  defend 
himself.  Neither  should  the  newspaper, 
even  when  justified  on  high  moral 
grounds,  attack  any  '■erson  viciously. 
Statement  of  the  facts  under  such 
circumstances  is  as  far  as  we  should  go. 
Publishers,  editors  and  news  writers  too 
often  have  exhibited  their  spite  and 
spleen  toward  the  public.” 


NEW  INCORPORATIONS. 

Birmingham,  Ala. — Advance  Publish¬ 
ing  Company;  capital  stock,  $30,000;  to 
publish  a  daily  and  weekly  newspaper; 
Phil  Painter,  president  of  the  board  of 
directors. 

Mt.  Vernon,  Wash. — Herald  Publish¬ 
ing  Company ;  canital,  $6  000 :  E.  B.  Che- 
noweth  and  Ray  W.  Felton,  incorpo¬ 
rators. 

Boston,  Mass. — Courier  Publishing 
Company;  capital,  $10,000;  incorporated 
by  John  Romaszkiewicz,  Roman  Pie- 
karski  and  Max  Powicki. 

New  York.  N.  Y. — Bronx  Democrat 
Company:  publishing  a  newspaper;  cap¬ 
ital,  $25,(XX);  incorporators:  C.  C.  Gold¬ 
ing,  H.  Fowler,  J.  E.  Sheridan. 

Malden,  Mass. — The  Free  Press  Com¬ 
pany;  capital,  $20,000;  Edward  C.  Lan". 
G.  E.  Johnson,  William  H.  Davis  and 
C.  F.  Sprague,  incorporators. 

Tarboro,  Va. — The  Standard  Publish¬ 
ing  Company;  capital,  $10,(XX);  F. 
Moore  and  others,  incornorators. 

Tarentum,  Pa. — Telegram  Printing 
and  Publishing  Company ;  capital,  $25,- 
(X)0 ;  incorporators :  John  L.  Derrick, 
John  M.  Griffith  and  R.  Frank  Boyd. 

Oklahoma  City,  Okla. — Labor  Pub¬ 
lishing  Company;  capital  $5,(X)0;  incor¬ 
porators,  Fred  W.  Holt,  Lee  Payne,  J. 
Luther  Langston,  and  Walter  F.  Al¬ 
bright. 

Buys  Jefferson  City  Capital  News 

E.  S.  Austin,  proprietor  and  editor  of 
the  Jefferson  City  (Mo.)  Capital  News, 
a  daily  newspaper,  has  disposed  of  his 
controlling  interest  in  the  property  to  O. 
Gordon  Pickett,  of  that  city.  The  pur¬ 
chase  price  has  not  been  made  public.  It 
is  said  that  Mr.  Austin  will  remain  with 
the  publication  in  the  capacity  of  editor. 


OBITUARY  NOTES. 

Horace  J.  Knapp,  born  at  .\uburn, 
N.  Y.,  66  years  ago,  and  for  thirty-seven 
years  the  managing  editor  and  part 
owner  of  the  .\uburn  Daily  Advertiser, 
retiring  in  1913,  died  Feb.  6  at  his  home, 
Kenwood  Farm,  Owasco,  Auburn.  For 
twenty-five  years  Mr.  Knapp  had  been 
chairman  of  the  executive  committee  of 
the  New  York  Press  .Association. 

Colin  F'.  Campbell,  56  years  old,  a 
well-known  Canadian  journalist,  died  of 
heart  failure  at  Toronto  on  F'eb.  2.  In 
1879  he  became  proprietor  of  the  Wiar- 
ton  Echo  which  he  held  until  1885.  He 
was  at  one  time  on  the  Buffalo  Courier, 
and  for  eight  years  edited  the  Welland 
Telegraph,  of  which  he  was  part  owner. 
Mr.  Campbell  was  recently  with  the 
h'armers’  .Advocate  at  Winnipeg. 

Charles  St.  John.  64  ears  old, 
founder  of  the  Port  Jervis  Daily  Union, 
died  oil  Feb.  5,  at  1  lenctersonviile,  N.  C., 
where  he  conducteil  the  St.  John,  a  sum¬ 
mer  and  winter  hotel. 

Harvey  B.  Smith,  formerly  editor  of 
the  Germantown  (Pa.)  Indepeiulent-Ga- 
zette,  died  last  week  at  bis  home  in 
Richmond,  Va.,  from  heart  disease. 
Previous  to  going  to  Germantown  25 
years  ago  Mr.  Smith  conducted  the 
Weekly  Herald,  at  Weatherly,  Pa.  He 
was  58  years  old. 

Morgan  J.  Flaherty,  formerly  a  well- 
known  newspaperman  of  .Maine,  died  in 
Detroit,  Mich.,  Saturday.  Mr.  Flaherty, 
who  was  a  native  of  .\nsoni:i.  Conn., 
and  a  graduate  of  Yale  Law  School,  was 
publisher  of  the  Bar  Harbor  Record  for 
a  number  of  years. 

George  William  Shei.ion,  for  several 
years  art  editor  of  the  New  York  Even¬ 
ing  Post,  and  subsequently  literary  ad¬ 
viser  in  London  of  the  publishing  house 
of  D.  Appleton  &  Co.,  died  from  apo¬ 
plexy  last  week,  at  his  home  in  Summit, 
N.  J.,  at  the  age  of  71  years. 

Charles  H.  Henley,  one  of  the  best 
known  negro  citizens  of  .Alabama, 
founder  of  the  Huntsville  Gazette,  a 
pioneer  negro  paper,  died  recently  of 
apoplexy.  Henley  founded  the  Gazette 
about  twenty-five  years  ago. 

John  A.  Bell,  80  years  old,  editor 
of  the  Georgetown  (Ky.)  Times,  died 
in  that  city  last  week 

Paul  J.  Robert,  aged  68,  author  and 
editor,  died  in  Mobile  recently.  He  was 
once  on  the  editorial  staff  of  the  Mo¬ 
bile  Register.  He  was  the  author  of 
several  books,  most  of  which  were  puij- 
lished  in  French. 


Barber*  Cooperate  With  Pinaud. 

What  is  said  to  be  the  first  two  page 
ad  of  barbers,*  and  Ed  Pinaud’s  Eau  de 
Quinine  Hair  Tonic,  appeared  in  the 
Pittsburgh  Leader  on  Feb.  8.  The  ad¬ 
vertisement  represents  the  work  of  the 
advertising  staff  of  the  Leader,  headed 
by  W.  E.  Moffett,  the  manager  of  the 
department.  The  idea  behind  the  ad  is 
as  follows :  Mr.  Moffett  believes  that 
the  barbers  deserve  much  consideration 
from  manufacturers  of  hair  tonics,  soap 
and  other  toilet  articles  for  the  service 
they  render  in  making  them  popular, 
not  only  in  their  own  shops  but  in  in¬ 
troducing  them  to  the  homes  of  their 
customers.  When  Pinaud’s  page  ad 
had  been  secured  the  Leader  solicitors 
called  upon  186  barbers  who  sell  Eau 
de  Quinine  Hair  Tonic  and  secured 
their  cooperation  and  endorsement  of 
the  preparation.  The  names  of  these, 
together  with  their  recommendations, 
occupied  the  page  facing  the  Pinaud 
ad.  This  same  scheme  could  be  used 
to  advantage  in  other  cities  in  adver¬ 
tising  other  articles. 


Scranton  Tribune  Sale  Now  Absolute. 

The  order  for  tiie  sale  of  the  Scranton 
(Pa.)  Tribune-Republican  on  March  10, 
was  signed  last  week  by  Judge  C.  B. 
Witmer  at  Harrisburg.  .Attorneys  for 
the  Scranton  Trust  Cfxmpany  and  the 
.Anthracite  Trust  Company,  two  of  the 
largest  creditors,  had  filed  exceptions, 
asking  that  the  order  be  changed  so  that 
all  creditors  should  share  proportion¬ 
ately  in  the  proceeds.  These  exceptions 
were  overruled. 
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TIPS  FOR  THE  AD  MANAGER. 

L«Tiii  &  Bradt  Advertising  Agency,  1269 
Broadway,  New  York  City,  is  placing  orders 
on  an  exchange  basis  for  rooms  only  with 
the  Breslin  Hotel.  Broadway  and  29th 
Street,  New  York  City- 


in  a  big  Spanish  paper  of  Cuba,  advertising 
“Alpha"  Cement,  also  a  series  of  ads  for  a 
mall  order  campaign  tor  Montgomery  Ward 
&  Co.,  of  Chicago,  running  9  inches  2  col¬ 
umns,  and  using  two  English  and  two  Span¬ 
ish  papers  in  Havana. 


Frank  Prcsbery  Company,  456  Fourth  Ave¬ 
nue,  New  York  City,  is  issuing  orders  with 
largo  Sunday  newspapers  for  the  Hendee 
Manufacturing  Co..  "Indian  Motor  Cycle," 
Springfield,  Mass. 


J.  Walter  Thompson  Company,  Lytton 
Building,  Chicago,  Ill.,  is  making  n.OtXi  1. 
1  yr.  contracts  with  Pacific  Coast  papers 
for  C.  B.  &  Q.  R.  R.  Co. 


Walter  Harrison  Blaker.  41  Park  Row, 
New  York  City,  is  forwarding  50.")  1.  3  t. 
orders  to  some  New  Y'ork  State  papers  for 
Kirkman  t  Sons,  “Kirkman’s  Soap,"  Brook¬ 
lyn,  N.  Y. 

.1.  H.  Cross  -Advertising  Company,  Phila¬ 
delphia,  Pa.,  is  handling  the  advertising  ac¬ 
count  of  the  Genuine  Haarlem  Oil  Manufac¬ 
turing  Company,  74  Cortlandt  Street,  New 
York  City. 


Eugene  McGuckin  Company.  Morris  Build¬ 
ing.  Philadelphia.  Pa.,  is  placing  orders  with 
some  farm  papers  for  the  .Atlas  Power  Com- 
I>any.  Wilmington.  Del. 

It  is  reported  that  the  Robert  M.  McMul¬ 
len  Company.  Cambridge  Building.  New 
A'ork  City,  will  have  charge  of  the  placing 
of  the  advertising  of  the  .American  Druggist 
Syndicate.  “A.  1).  S..’’  New  York  City  and 
l.ong  Island  City.  N.  Y..  but  no  orders  will 
be  sent  out  for  the  present.  This  agency 
is  also  placing  orders  with  papers  in  Albany. 
Rochester  and  Troy.  N.  A'.,  for  the  Warner 
Sugcr  Refining  Cempony.  ‘  Warner’s  Granu¬ 
lated  Sugar,"  79  Wall  Slr»>et.  New  A'ork  City. 


Ruthrauff  £■  Ryan,  l.-d*  Fourth  .Avenue. 
.New  York  City,  are  asking  papers  in  a  few 
sel»cted  Eastern  citic's  for  data  relative  to 
advertising  flavoring  extracts  for  the  .1.  M. 
Pitkin  Comiiany.  "Ei  onomical  Tube  Flavors," 
Newark.  New  York  State. 


Matos-Menz  .Advertising  Company.  Bul¬ 
letin  Building.  Philadelphia.  Pa.,  is  Issuing 
1  In.  2  t.  a  »c«'k  orders  for  ten  weeks  to 
Pennsylvania  papers  for  Burnstead’s  Worm 
Syrup.  It  i.s  also  pla  ing  orders  with  a  few 
Southern  papi'rs  for  the  Botanical  Manufac¬ 
turing  Company.  ‘—lA  So.  Fourth  Street. 
Philadelphia,  Pa. 


The  MIchelin  Tire  Comiiany,  Milltown. 
N.  .1..  is  sending  out  dire<  t  .’iOO  1.  2  t.  orders 
to  a  sele<t«d  list  of  papers. 


Mallor.v  i-  Mitihcll.  1*41  W.  Madison 
Street.  Chicago.  III.,  are  issuing  Ti.tlOO  1. 
1  yr  contracts  to  a  fe«-  s<-Iected  cities  in 
the  We«t  for  the  lycwis  Knitting  Company. 

Shunt  r  Booth  .Agency.  Chicago.  111..  Is 
placing  l.iati  1.  1  yr.  contracts  with  a  few 
Texas  cities  for  the  Ameri  an  Wire  Fabrics 
Company,  of  the  same  city. 


Frank  Seaman.  Hit  West  .32d  Street.  New 
A'ork  City.  Is  sending  out  a  4  ^00  1.  schedule 
gener.ally  for  tlie  l.iggett  it  Myers  Tobacco 
I'ompanv.  “Fatima  Cigarettes."  St.  I»uis. 
Mo. 


Tbe  Pictorial  R-view.  New  A'ork  City,  is 
putting  out  tbroueh  a  sole  ted  list  of  agen¬ 
cies  l.fKiit  1  1  vr  contracts. 


The  Beers  .Advertising  Agimcy,  Havana 
and  New  A'ork  is  commencing  a  series  of 
ads  10  Inches  .'!  column*,  to  he  run  42  times 


New  Orleans  States 

Sworn  Net  Paid  Circulation  for  6  Months 
Ending  October  4,  1913 

3  2,-932  D  I  L  Y 

Per  P.  O.  Statement 

rarrier  clr''ulation  averages  over  19,000 
per  issue-  \V#*  ir\iar.'int«*e  the  largest  car¬ 
rier  and  the  hirgts*  vhit^  home  cirt'ula- 
tion  in  Kew  (.)rleans.  It  is  less  expensive 
and  easier  to  create  a  new  market  in  a 
limited  territ^iry  hv  using  concentrated  cir¬ 
culation.  The  States  fils  that  position  in 
New  Orleans 

The  S.  C.  BLCKWITH  SPECIAL  AGENCY 
Sole  Foreign  Representatives 
New  York  Chicago  St.  Louis 


J.  W.  Green  Agency,  Atlanta  Ga-,  is 
handling  14  I.  Sunday  orders  t.  f.  with  a 
few  southern  cities  for  Dr.  Thos.  E.  Green 
of  the  same  city. 


The  Fernberger  .Advertising  -Agency.  13th 
and  Walnut  Streets.  Philadelphia,  Pa.,  is 
making  2.fKA>  1.  contracts  with  some  East¬ 
ern  papers  for  I.  Tanenbaum.  Son  &  Com¬ 
pany.  Singer  Building,  New  'York  City. 

Hill  &  Tryon,  29  AA'est  .>th  Street.  New 
A'ork  City,  are  sending  out  16  I.  ."i6  t.  orders 
to  New  A'ork  State  iiapers  for  the  Weiss 
Truss-  Company,  2-2:!  W.  31th  Street,  of  the 
same  city. 


Dunlap-Ward  Company,  Hartford  Building. 
Chicago,  Ill.,  is  renewing  6,000  I.  1  yr.  con¬ 
tracts  with  a  few  cities  for  the  I»zler  Mo¬ 
tor  Co.,  Detroit,  Mich. 


The  Ireland  Advertising  Agency.  925 
t'hestnut  Street.  Philadelphia,  Pa.,  it  is  re- 
Iiorted.  is  now  in  charge  of  the  advertising 
account  of  Rosskam.  Gerstley  &  Company, 
“Old  Saratoga  Whiskey,"  226  So.  Front 
Str*.et.  Philade1|ihia.  Pa. 


DREIER’S  AD  CLUB  WHIRL. 


Editor  of  Asaociated  Advertising  to 
Visit  Clubs  in  Many  States. 

As  already  noted  in  these  columns. 
Thomas  Dreier,  editor  of  -Associated 
■Adverfisinpr,  has  been  directed  by  the 
executive  committee  of  the  Associated 
-Adverti.sing  Clubs  of  America,  to  visit 
advertising  clubs  in  different  parts  of 
the  I'^nitcd  States,  for  the  purpose  of 
findiuR  out  from  the  officers  and  mem¬ 
bers  their  needs,  and  ascertaining  how 
the  national  organiz.ation  and  its  official 
mauazinc  can  heln  them 

Mr.  Dreier  will  leave  Boston  March 
11  and  stick,  as  nearly  as  possible,  to 
the  following  itinerary': 

March  12,  Baltimore:  13,  Richmond; 
14.  .Atlanta:  16.  New  Orleans:  17  and 
18,  Dallas  and  Ft.  Worth ;  23  to  29.  Los 
.Angeles.  San  Diego :  30,  31,  San  Fran- 
ci.sco:  .April  1,  Portland:  2,  Seattle;  3. 
Victoria ;  4.  Vancouver ;  6.  Calgary :  8, 
Winnipeg:  10.  St.  Paul  and  Minneapolis; 
11.  Milwaukee:  13,  Chicago. 

^fr.  Dreier  says  that  it  will  not  be  a 
speech-making  trip,  although  he  expects 
to  do  some  talking.  What  he  is  look¬ 
ing  for  are  brick  bats  of  criticism  and 
plenty  of  them  for  .Associated  .Adver¬ 
tising. 

Those  who  know  Mr.  Dreier  predict 
for  him  a  warm  welcome  wherever  he 
goes.  He  has  a  wide  personal  acquaint¬ 
ance,  a  frank  and  open  manner,  and  is 
abounding  in  enthusiasm  for  the  adver¬ 
tising  chib  movement. 


Linotype  Committee  of  Award. 

The  Mergenthaler  Linotype  Co.  has 
secured  the  consent  of  the  following 
prominent  representatives  of  the  print¬ 
ing  trade  to  act  as  judges  in  the  linotype 
prize  competition  mentioned  last  week 
in  these  columns. 

F.  F.  Bartlett  f Bartlett-Orr  Press), 
New  York ;  J.  Horace  MacFarland 
(Mount  Pleasant  Press),  Harrisburg. 
Pa.;  James  M.  Lynch  (New  York  State 
Labor  Coimnissioner).  .Albany.  N.  Y., 
ex-President  International  Typograph¬ 
ical  I’nion :  A.  W.  Finlay  (Manager 
ficorge  H.  Ellis  Company).  Boston, 
Mass.,  Vice-President  United  Ty- 
pothetae  and  Franklin  Clubs  of  Amer¬ 
ica;  W.  J.  Hartman.  Chicago.  111.,  ex- 
President  Ben  Franklin  Club  of  .America. 


miL  OF  umm 

Publication*  examined  by  the  Association  of  American  Advertisers  of 
which  a  COMPLETE  EXAMINATION  of  the  various  records  of  circulation 
was  made  and  the  ACTUAL  CIRCULATION  ascertained,  with  later  figure* 
in  some  instances  furnished  by  the  publisher. 


Campbell-Ewald  Company.  Wayne  County 
Bank  Building,  Detroit,  Mich.,  is  placing 
4,260  1.  1  yr.  contracts  with  a  few  Texas 
cities  for  the  Carter  Car  Company,  De¬ 
troit,  Mich. 


ARIZONA. 


NEBRASKA. 


Russian  Paper  Has  Rough  Voyage. 

The  Novaya  Rabotchaya  Gazeta.  a 
Social-Democratic  newspaper  published 
in  St.  Petersburg,  has  lately  issued  its 
hundredth  number,  and  has  celebrated 
the  occasion  by  reviewing  its  somewhat 
remarkable  career.  Of  its  previous  99 
numbers,  it  informs  its  readers  that  25 
have  been  confiscated.  On  17  other  oc¬ 
casions  fines  have  been  summarily  im¬ 
posed  by  administrative  order  (i.  e., 
without  trial),  amounting  to  $4,200, 
with  alternative  penalties  aggregating  51 
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_ CALIFORNIA. _  NEW  JERSEY.  ^ 


ENTERPRISE  . Chico  PRESS  .... 

TRIBUNE  . Los  Angeles  JOURNAL 

To  cover  Los  Angeles,  you  must  use 
The  Tribune;  Los  Angeles' 

Fastest  Growing  Paper. 


COURIER-NEWS 


.Asbury  I'.irk 
- Elizal'cth 

- Plaiiuu-IH 


INDEPENDENT  . Santa  Barbara 


NEW  YORK. 


BULLETIN  . San  Francisco 


E.  .1.  Shay,  Baltimore,  Md..  Is  forward¬ 
ing  S.tXX)  1.  contracts  to  a  selected  list  for 
one  year  for  the  Gibbs  Preserving  Company, 
of  the  same  city. 

H.  W.  Kastor  &  Sons  Company,  Lytton 
Building.  Chicago,  III.,  is  placing  21  1.  13  t. 
contracts  with  Sunday  papers  In  the  Middle 
West  for  the  Onell  Pure  Malt  Whiskey  Com¬ 
pany  of  St.  I»uls.  Mo. 


RECORD  . Stockton 

Only  newspaper  in  Stockton 
that  will  tell  its  circulation. 

GEORGIA. 


BUFFALO  EVENING  NEWS  ButGlo 
BOULLETTINO  DELLA  SERA, 

New  )  <)rk 

EVENING  M.MLr.TT77 . New  York 


OHIO. 


ATLANTA  tqurNAL  (Cir.  57,531) 


CONSTITUTION  . .\tlanta 


PLAIN  DEALER . Clevcl.md 

.  ,  Circulation  for  Jan.,  1911 

Atlanta  Daily  . II'I.IIT:; 

Sunday  . 


CHRONICLE  . .\ugusta 

LEDGER  . Columbus 


VINDICATOR  . Yoimgsi  .  \  n 

NEWS  .  . Clevckmil 

Circulation  for  Jan.,  1914. 

Daily  .  117.'>2i( 


ILLINOIS. 

POLISH  DAILY  ZGODA . Chicago 

SKANDIN.AVEN  . Chicago 

HER.^LD  . Joliet 

NEWS . . Joliet 

HERALD-TRANSCRIPT  . Peoria  DE.MOCRAT.. . John^iown 

JOURN.AL  . . Peoria  oiSPATCH  . Pittsburgh 

STAR  (Circulation  21,589)  . Peoria  p^pgs  . 7777.7 . Pittsburgh 

GERMAN  GAZETTE . Philadelphia 


LE.\DER  . Clev  c'laiiil 

Circulation  for  Jan.,  1914. 

Daily  .  7.Y')i8 

Sunday  .  *ki.6S() 

PENNSYLVANIA.  _ 

TIMES  . Chester 


INDIANA. 

THE  -AVE  MARIA . 

Notre  Dame 

IOWA. 

REGISTER  &  LEADER.. 

•  Des  Moines 

THE  TIMES-JOURNAL. 

. . . .  Dubuque 

KANSAS. 

CAPITAL  . 

KENTUCKY. 

COURIER- JOURNAL  ... 

. .  .Louisville 

TIMES  . 

. .  .Louisville 

LOUISIANA. 

G.\ZETTE  . York 

_ SOUTH  CAROLINA. 

DAILY  MAII . .\ndersnn 


THE  STATE . Columbia 

(Sworn  Cir.  June,  1913.  D.  21,733;  S.  21,960) 

TENNESSEE. 


NEWS-SCIMITAR  . Memphis 

BANNER  . Nashville 

TEXAS. 

TxvTixr  cT-A-rirc  xt  STAR-TELEGRAM  . Fort  Worth 

D.AILY  ST.ATES . New  Orleans  Sworn  circulation  over  30,000  dally.  Only 

-  daily  in  Fort  Worth  that  permitted  1912  ex- 

ITEM  . New  Orleans  aminatlon  by  Association  of  American  Ad- 

_  vertlsera. 

TIMES-DEMOCRAT  ...  New  Orleans 

MARYLAND. 


THE  SUN  . Baltimore 

has  a  combined  net  paid  circulation  of 
127,000  copies  dally,  80,000  of  which 
are  served  In  Baltimore  homes. 


CHRONICLE  . Houston 

The  Chronicle  guarantees  s  circulation  of 
35.0(K)  dally  and  45,000  Sunday. 

WASHINGTON. 


POST-INTELLIGENCER  . Seattle 


MICHIGAN. 

CANADA. 

P.ATRIOT  (No  Mondav  Issue). Jackson 
Average  1912:  Dally  10,589;  Sunday  11,629 
Member  American  Newspaper  Pub.  Ass’n 
Member  "Gilt  Edge”  Newspapers 

BRITISH  COLUMBIA. 

WORLD  . 

.Vancouver 

MINNESOTA. 

ONTARIO. 

TRIBUNE,  Mon.  &  Eve _ MinneanoHs 

FREE  PRESS . 

. . . .London 

MISSOURI. 

QUEBEC. 

POST-DISPATCH  . St.  Louis 

LA  PATRIE . 

, .  .Montreal 

MONTANA. 

LA  PRESSE . 

. . .  Montreal 

MINER  . Butte 

Ave.  Cir.  for  1912,  114,371 

months  of  imprisonment,  or  an  average 
of  between  15  and  16  days  for  each  num¬ 
ber  issued.  The  present  editor  of  the 
paper  is  the  thirteenth  to  hold  the  office, 
his  12  predecessors  having  one  by  one 
been  consigned  to  jail. 


The  Noblcsvillc  (Ind.)  Enterprise 
has  increase  its  capital  from  $10,000  to 
$25,000. 

The  Evansville  (Ind.J  F-CCord  has 
suspended  publication. 
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ad  field  personals. 

\V  K.  Cummings  is  now  in  charge  of 
the  plan  and  service  department  of  the 
E  'J'.  Howard  Company.  Mr.  Cmn- 
ininss  was,  until  recently,  advertising 
manager  of  the  Charles  Williams  Stores, 
Xew  York,  and  had  been  with  N.  W. 
Ayer  &  Son  and  the  George  Batten 
Company. 


Ivroine  !’•  Fleishman,  of  the  Baltimore 
l-.s'ening  Sun,  has  been  made  manager 
of  the  advertising  promotion  department 
o!  the  Baltimore  Sun. 


T.  W.  Ferguson,  who  was  associated 
with  the  Xew  York  Herald  for  many 
\c;rs,  and  for  a  brief  period  with  the 
S'l-w  York  Tribune,  has  been  placed  in 
.  ;  irge  of  the  Certified  Advertising  De- 
iiartment  of  the  Evening  Globe,  with 
'madiiuarters  at  the  uptown  office,  12 
West  31st  street. 


W.  K.  b'airlield,  who  recently  retired 
1:  ill!  the  business  management  of  the 
I’liiladelphia  Ifveniiig  'J'elcgrapii,  joins 
C  e  .Advertising  Department  of  the 
l-Aening  Globe  ne.xt  Monday,  as  a 
-oecial  representative. 

I.  R.  Weadon  has  joined  the  staff  of 
ilie  Charles  W.  Hoyt  .Advertising 
Aaency.  Xew  Haven,  Comi.,  having  rc- 
■  ieiied  as  general  manager  of  the  Taps 
I'harmacal  Company,  Xew  York. 


Waldo  P.  Warren,  recently  publicity 
manager  of  the  Philadelphia  Public 
l.e<lger,  has  resigned  to  re-enter  the  em¬ 
ploy  of  Mar'h.ill,  Field  &  Co.,  Chicago, 
ci  which  firm  lie  was  advertising  man¬ 
ager  from  lytX)  to  1907.  Mr.  Warren 
i'  the  author  of  ‘'riioughts  on  Busi¬ 
ness’’  and  has  written  m.any  articles  for 
current  maga/ines. 


I'rancis  H.  .Sisson,  secretary  and  ad- 
xertising  manager  of  the  .American  Real 
I-.state  Comi)any,  Xew  A’ork,  has  been 
i Acted  first  vice-pre.sident  of  the  H.  E. 
I.es.in  .Advertising  -Agency,  ;md  retained 
as  its  advertising  counsel 


I..  D.  Jaeger,  itntil  recetitly  advertis¬ 
ing  manager  of  the  Stand.ard  Varnish 
Works,  Chicago,  has  become  advertis¬ 
ing  tuanager  of  the  Pioneer  Suspender 
Company,  Philadelphia,  mamtf.acturer  of 
llrighton  garters  and  suspenders. 


.Myer  Lesser,  who  has  been  loctil  tnati- 
ager  at  Cincinnati  for  the  Barnes- 
Crosby  Company,  and  later  general 
manager  for  the  same  corporation  at  St. 
Louis,  has  returned  to  Cincinnati  as  a 
member  of  The  Blaine-Thompson  Co. 
■Mr.  Lesser  is  a  valued  ac(|uisition  to  the 
long  established  agency,  bringing  to  it 
tidded  c.xpcriencc  as  a  tnail  order  matt 
and  otte  who  knows  merchandising  and 
advertising  from  both  angles  of  buyer 
tiud  seller. 


“Pre»t  a  Remote  Princei*” — Poincare 

Cottfessing  his  ambition  to  become  a 
ioitrtialist.  President  Poincare,  of 
l•'rance,  in  an  address  before  the  .Asso¬ 
ciation  of  Republican  Journalists,  at 
Paris  last  week,  said  that  the  press 
scetned  like  a  remote  Princess.  She  had 
invited  hitn  to  her  home,  only  to  close 
her  door.  He  added :  “Journalism  also 
seems  like  a  beautiful  country.  I  have 
longed  to  visit  where  the  borders  recede 
from  view.  T  feel  a  homesickness  for 
iournalism.  I  envy  journalists  and  their 
l)owcr  ardently  to  defend  their  convic¬ 
tions.” 


J.  D.  Landis  Buried  in  Home  City. 

riic  funeral  of  the  late  James  D.  Lan- 
ilis,  editor  of  the  Lancaster  (Pa.)  New 
Era,  who  died  Jan.  17  at  sea,  near  Gib- 
ralter,  was  held  at  Lancaster  last  week. 
Mr.  Landis  was  on  a  trip  around  the 
world  with  his  wife  and  niece  when  he 
was  stricken.  The  services  were  con¬ 
ducted  by  the  Rev.  Dr.  J.  C.  B'owman, 
and  many  well-known  newspaper  men 
were  present. 


TORONTO  AND  THE  CONVENTION. 


Arrangements  For  Entertaining  the 
Ad  Cubs  Are  Nearly  All  Completed. 

The  Toronto  .Ad  Club  is  making  ex¬ 
cellent  progress  in  arranging  for  the  en¬ 
tertainment  of  the  convention  of  .Asso¬ 
ciated  Advertising  Clubs  of  .America  in 
June.  The  chairmen  of  the  several  com¬ 
mittees  are  as  follows : 

Chairman  of  Convention  Affairs — Mr. 
F.  H.  Rowe ;  Hotels,  E.  C.  Phipps ;  En¬ 
tertainment,  R.  Coryell;  Ladies,  John 
Blackball ;  Registration,  J.  B.  Hallworth; 
Reception,  E.  L.  Ruddy;  Customs,  Chas. 
Hall;  Transportation,  W.  J.  Ilealy; 
Luncheon,  Chas.  Matson ;  Foreign  Dele¬ 
gates,  Louis  D.  Ray ;  Churches,  George 
Fleming. 

All  hotel  reservations  are  to  be  made 
through  the  hotel  committee,  of  which 
E.  C.  Phipps  is  chairman.  The  commit¬ 
tee  has  accommodations  for  5,(W  people 
at  its  disposal. 

The  several  sessions  of  the  convention 
will  be  held  in  the  buildings  of  the  Can¬ 
adian  National  Exhibition,  located  with¬ 
in  fifteen  minutes  of  the  centre  of  Tor¬ 
onto  on  the  shore  of  Lake  Ontario. 

The  grounds  which  comprise  one  of 
the  city’s  most  beautiful  parks,  contain 
twenty  large  buildings.  One  of  these  will 
be  employed  by  a  caterer  to  furnish 
meals  to  the  delegates  both  at  noon  and 
at  night. 

The  entertainment  features  will  con¬ 
sist  of  band  concerts  and  two  big  enter¬ 
tainments,  which  will  be  characteristic¬ 
ally  Canadian,  but  the  precise  nature  of 
which  the  committee  will  not  disclose  at 
present. 

Special  arrangements  have  been  made 
for  the  entertainment  of  the  ladies,  af¬ 
ternoon  and  evening,  during  the  four 
days’  meeting. 

Afembers  of  the  Toronto  Club  w  ill 
meet  delegates  on  incoming  trains  at 
some  distance  from  the  city  and  make 
necessary  arrangements  for  the  handling 
of  their  baggage  on  its  arrival. 

Toronto  has  nearly  a  hundred  hotel>, 
— more  than  Baltimore — and,  therefore, 
can  provide  plenty  of  accommodation  for 
the  delegates. 


Block’s  Boston  Office  Moves. 

Paul  Block’s  Boston  office  has  been 
moved  from  the  Tremont  Building  to 
larger  quarters  in  the  Boston  Safe  De¬ 
posit  &  Trust  Co.'s  Building.  201  Devon¬ 
shire  street.  The  agency’s  Xew  England 
business  has  grown  so  rapidly  of  late 
that  more  room  was  necessary  to  take 
care  of  it.  Its  list  of  papers  includes 
the  X’ew  A’ork  Mail.  Memphis  News 
Scimitar.  St.  Louis  Times,  Toledo  Blade, 
Newark  Star.  Scranton  Trihune-Repub- 
lican-Truth.  Topeka  State  Journal.  Il¬ 
lustrated  Sunday  Magazine.  Pictorial 
Review,  Rochester  Democrat  and  Chron¬ 
icle,  Cleveland  Leader-New’S,  Syracuse 
Post-Standard.  Washington  Post,  San 
.Antonio  Light,  Los  Angeles  Tribune, 
and  Toledo  Weekly  Blade. 


Wood  Pulp  From  Germany  !•  Free. 

Wood  pulp,  manufactured  in  Ger¬ 
many,  is  entitled  to  enter  this  country 
duty  free  according  to  the  decision  of 
the  Board  of  United  States  General  Ap¬ 
praisers,  who  held,  Tuesday,  that  the 
empire  comes  within  the  “most-favored- 
nation”  clauses  of  the  existing  treaties 
between  this  nation  and  Prussia.  In 
making  this  decision  Judge  Somerville 
holds  that  where  raw  material  is  im¬ 
ported  from  another  country  and  under¬ 
goes  a  process  of  manufacture  in  the 
country  where  it  arrives  it  is  to  be  re¬ 
garded  as  a  product  of  the  latter  coun* 
try  when,  manufactured  and  exported 
directly  to  this  country  without  the  im¬ 
position  of  an  export  tax  of  any  kind. 


Johnson  Buy*  Interest  in  Ad  Firm. 

Carl  P.  Johnson  has  nurchased  an  in¬ 
terest  in  the  Nichols-Finn  Advertising 
Company.  Chicago.  Mr.  Tolmson  is  a 
widely  known  copy  expert.  For  ten 
years  he  has  been  with  Lord  and  Thom¬ 
as  in  copy  and  merchandising  work.  He 
wall  direct  the  development  of  plans  in 
his  new  position,  as  well  as  take  charge 
of  copy  preparation. 


Aids 


Publishers’  Representatives 


ALLEN  &  WARD 

Brunswick  Bldg.,  New  York 
Advertising  Bldg.,  Chicago 


ANDERSON,  C.  J.,  SPECIAL 
AGENCY 

Marquette  Bldg.,  Chicago,  Ill. 
Tel.  Cent.  1112 


OHN  M.  BRANHAM  CO. 
Brunswick  Bldg.,  N.  Y.,  Mailers  Bldg., 
Chic.;  Chemical  Bldg.,  St.  Louis. 


BUDD,  THE  JOHN,  COMPANY 
Brunswick  Bldg.,  N.  'Y. ;  Tribune  Bldg., 
Chic.;  Chemical  Bldg.,  St.  Louis. 


CARPENTER-SCHEERER  SP. 
AGENCY 

Fifth  Ave.  Bldg.,  New  York. 
People’s  Gas  Bldg.,  Chicago 


CONE,  LORENZEN  &  WOOD¬ 
MAN 

Brunswick  Bldg.,  N.  Y.;  Mailers  Bldg. 
Chic.;  Gumbel  Bldg.,  Kansas  City. 


DE  CLERQUE,  HENRY, 

Chicago  Office,  5  S.  Wabash  Ave. 
New  York  Office,  1  W.  34th  St. 


HENKEL,  F.  W. 

People’s  Gas  Bldg.,  Chicago 
Tel.  Randolph  3465. 


KEATOR,  A.  R. 

601  Hartford  Bldg.,  Chicago,  Ill. 
Tel.  Randolph  6065. 


NORTHROP.  FRANK  R. 

225  Fifth  Ave.,  New  York 
Tel.  Madison  Sq.  2042. 


O’FLAHERTY’S  N.  Y.  SUBURB. 
LIST 

150  Nassau  Street,  New  York 
Tel.  Beekman  3636 


PAYNE  &  YOUNG 

747-8  Marquette  Bldg.,  Chicago. 
200  Fifth  Ave.,  New  York 


PUTNAM  &  RANDALL, 

45  W.  34th  St.,  New  York 
Tel.  Murray  Hill  1377 


STOCKWELL  SPECIAL  AGENCY 
286  Fifth  Avenue,  New  York 
People’s  Gas  Bldg.,  Chicago 


VERREE  &  CONKLIN,  Inc. 

225  Fifth  Avenue,  New  York 
Tel.  Madison  Sq.  962 


Advertising  Agents 

AMERICAN  SPORTS  PUB.  CO. 

21  Warren  ft..  New  York 
Tel.  Barclay  7095 


ARMSTRONG,  COLLIN  ADV.  CO. 
115  Broadway,  New  York 
Tel.  4280  Rector 


BRICKA,  GEORGE  W.,  Adv.  Agent. 
114-116  East  28th  Et.,  New  York 
Tel.  9101-9102  Mad.  Sq. 


FRANK,  ALBERT  &  CO. 

26-28  Beaver  St.,  New  York 
Tel.  Broad  3831 


HOWLAND,  H.  S.  ADV.  AGCY., 
Inc. 

20  Broad  St.,  New  York 
Tel.  Rector  2573 


LEE-JONES,  Inc., 

General  Advertising  Agents, 

Republic  Building,  Chicago 


MEYEN,  C.,  &  CO. 

Tribune  Bldg.,  New  York 
Tel.  Beekman  1914 


GJENTHER-BRADFORD  &  CO., 
Chicago,  Ill. 


THE  BEERS  ADV.  AGENCY 
Lat.  Am.  Off.,  37  Cuba  St., 

Havana,  Cuba 

N.  Y.  Office,  nil  Flatiron  Bldg. 


THE  EXPORT  ADV.  AGENCY 
Specialists  on  Export  Advertising 
Chicago,  Ill. 


NEW  AD  INCORPORATIONS. 

Xew  York,  N.  Y. — Newspaper  Adver¬ 
tising  Publishing  Company ;  capital 
stock.  $10,000;  incorporated  by  James 
1).  Gabler,  H.  Craig  Dare  and  E.  C. 
Cronemeyer. 

Xew  York,  N.  Y. — Atlas  .\dvertising 
.Agency ;  general  advertising ;  capital. 
$100,000;  incorporators:  John  Curtiss, 
William  !•'.  Payson,  Edmund  R.  Martin. 

rs'osTox.  Mass. — Mercantile  Service 
Company;  advertising;  capital.  $50,0(X); 
incorporated  bv  P.  S.  Marks,  J.  .\.  Cun¬ 
ningham  and  W.  II.  Keith. 

Cnic.xta),  Ill. — Cole  &  Freer;  adver¬ 
tising;  capital,  $1,000;  incorporators:  F. 
E.  M.  Cole,  Burton  R.  Freer,  E.  G. 
Freer  and  M.  L.  Cole. 


special  dollar  hargains  in  their  stores 
on  that  date.  .\n  entire  section  of  12 
pages  contained  nothing  else  but  these 
advertisements.  Dollar  marks  stuck  out 
of  every  nook  and  corner  of  the  sever:d 
pages.  There  were  more  opportunities 
offered  the  public  to  make  or  save  dol¬ 
lars  by  making  purchases  on  that  day 
than  you  could  shake  a  stick  at.  .Articles 
usually  sold  for  $5  could  then  be  pur¬ 
chased  for  $4;  three  white  bosom  shirts 
that  ordinarily  sell  for  $1  each  were 
offered  at  $2  for  the  lot,  etc.  The 
stores  did  a  rushing  business  all  day. 
Hundreds  of  persons  living  at  a  dis¬ 
tance  from  Fort  Worth  visiting  the  city 
to  take  advantage  of  the  extraordinary 
hargains. 


Want  Ads  By  Long  Distance. 

The  Des  Moines  (la.)  News,  of  which 
Sidney  Taylor  is  manager  of  the  classi¬ 
fied  advertising  department,  accepts  want 
ads  by  long  distance  telephone  at  regu¬ 
lar  rates  and  in  addition  pays  the  tolls, 
from  points  within  100  miles  of  Des 
Moines.  The  only  restriction  is  that  the 
cost  of  the  ad  shall  amount  to  at  least  $1. 


Dollar  Day  at  Fort  Worth. 

The  Jan.  22  issue  of  the  h'ort  Worth 
(  Tex.)  Record  was  called  the  "Dollar 
Day"  number  because  it  contained  the 
advertisements  of  a  large  number  of 
local  merchants  who  had  agreed  to  offer 


Reid  Engravings  Sold  At  London. 

The  late  Whitelaw  Reid’s  collection  of 
engravings  relating  to  .America,  and  rare 
Napoleon  portraits,  sold  at  Sotheby’s, 
London,  Alondav  and  Tuesday  of  this 
week,  realized  $2,83.r  “Xew  York  h'rom 
Heights  Near  Brooklyn.”  hv  W.  G. 
Wail,  dated  1828.  sobl  for  $12.r  "Pan¬ 
oramic  A'iew  of  Xew  York,  Ikiken  hrom 
the  Xortii  River,”  dated  18)4,  brought 
$R)0.  "Montreal.  ('anad;i.”  engraved  ii 
18.30.  fe'cheil  820,3.  "Dr  .Seheeps 
Bouwmeester"  (The  Shipbuilder),  after 
Re:nbra’u)t,  w;is  s  xld  f  t  $3.'0.  Most  of 
the  other  engravings  brought  less  than 
$25  and  several  went  for  a  few  shillings. 
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Fighting  Advertising  Liars 
Makes  Advertising  Gains 

During  the  last  three  years  The  Chicago  Tribune  has 
been  steadily  eliminating  ^Advertising  Liars  and  other 
undesirables  from  its  advertising  pages.  It  has  barred 
from  its  advertising  columns  all  loan  sharks,  fake  furniture 
sales,  fake  clothing  sales,  fake  raincoat  sales,  dentists, 
whiskey  advertising,  all  medical  advertising  regarding 
which  there  is  the  slightest  question,  and  all  questionable 
financial,  land  or  mining  advertising. 

With  all  these  undesirables  eliminated  the  total  vol¬ 
ume  of  paid  advertising  printed  in  The  Chicago  Tribune 
during  1913  shows  a  gain  of  3936.32  columns  over  1912, 
and  5593.72  columns  over  1911 — this  in  the  face  of  the  fact 
that  there  was  printed  in  the  three  other  Chicago  morning 
papers  during  1913  a  total  of  3705.44  columns  of  the  kind 
of  advertising  that  The  Tribune  refuses — and  also  in  the 
face  of  the  fact  that  the  combined  advertising  of  the  other 
three  Chicago  morning  papers  for  1913  shows  a  loss  of 
3042.67  columns  over  1912,  and  a  loss  of  7551.50  columns 
over  1911. 

The  great  majority  of  advertisers,  being  honest  them¬ 
selves,  prefer  to  place  their  advertising  in  a  paper  which 
bars  dishonest  advertisers. 
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